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What's Trending in Functional Health and Wellness Introduction

INTRODUCTION As the world continues to battle the COVID-19 pandemic,
many Americans have shifted their priorities and health
goals to best manage their stress. Health concerns have
led many to seek ways to increase their overall wellbeing.
Functional ingredients and consumer products
continued to rise—2021 saw accelerated growth among
some key power ingredients like ashwagandha and
L-theanine. A robust and growing number of Americans
feel that functional foods can replace some traditional
medicines, continuing shifts toward alternative medicine
and alternative therapies among those seeking natural
ways to fuel their bodies.
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MOST AMERICANS ARE FOCUSED ON Evergi Consumer Need States

HOLISTIC HEALTH, MENTAL HEALTH, crsicvanes |
FOCUS, AND ENERGY el
Evergi need states are segmented based on consumer behaviors and desires Fcus [ ey
for their health and wellbeing. People are multidimensional, so they can fall Energy _ 529
in multiple need states. We found 15 specific need states among American
consumers in the wellness space. The power and importance of these need Functional Health _ 48%
states ebb and flow by life stage. Younger consumers have a greater need for Sustainability _ 47%
Focus and Mental Health while older consumers focus more on Heart Health.
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Gen 2 Millennials Gen X
Focus 71% Focus 73% Holistic Health 58°% relation | 3%
Mental Health 65% Holistic Health 66 % Mental Health 58%

Community Connection _ 32%
Baby Boomers Silent Generation Athletic Performance _ 22%

Heart Health 51% Heart Health 61%
Sustainability 45% Sustainability 55%
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Mental Health and Sleep Need States

MENTAL HEALTH AND SLEEP
NEED STATES—OVERLAPPING
WITH CONSUMERS
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Mental health is a new need state we are
tracking in Evergi this quarter. 52% of
consumers are focused on impacting their
mental health. Social conversations about
health conditions see the most chatter
around anxiety and depression. Additionally,
we found that 32% (+200% since 2020) of
consumers are focused on the Sleep need
state. The overlap between these two needs states is quite strong.
Sleep isincredibly important for mental health, and the lack of it
sends people looking to many sources for relief. Many are looking
to products and ingredients to help them gain control. Consumers
in these need states skew female (55%), are more affluent, and
tend to be Gen X or millennial.

Female
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AMERICANS ARE MENTALLY
STRAINED BY THE COMBINATION OF
STRESS AND LACK OF SLEEP

Money, lack of sleep, and work have been the leaders of Almost half of Americans (46%) are turning to alternative medicine.
Americans’ stress problem for years. In 2020, “COVID-19" Many are looking for help with sleep and relaxation.

and “the news” were Americans top two stressors. The

old stress standbys are back on top in 2021 with sleep

being 20% of Americans’ #1stressor—a 25% increase since
2020. Americans are turning to alternative medicines and
functional ingredients to deal with their sleep and relaxation

% TREATING WITH ALTERNATIVE MEDICINE

52%
51%

Sleep

Relaxation

. . . . i i °
needs and brands are making it easier than ever to find Pain Relief 46%
options. Energy 45%
Digestive Health 33%
Increased Immunity 32%
75% agree 72% agree Focus 31%
ettin reducing
gnoug% the amount Skin Conditions 18%

sleep is one of st.res.s in Athletic Performance 17%

of my top my lifeisa

priorities priority Enhanced Intimacy 16%

Other
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TRADITIONAL MEDICINES ARE BEING
REPLACED WITH FUNCTIONAL
CONSUMABLES TO INCREASE OVERALL
WELLBEING NATURALLY

Consumers are turning to functional foods and beverages instead of
traditional medicines to focus on their wellbeing. These products and
ingredients are helping them balance gut health, increase immune
response, and find ways to relax. In addition, those with high-levels
of stress are seeking out alternatives to traditional medicine at

much higher rates, indicating an opportunity for brands to make
areal impact upon their lives. The branded offerings within these
functional categories continue to grow to meet the demand of those
consumers venturing outside of the norm.

of Americans agree that
functional foods and beverages
can be substituted for some
medicines

of Americans with the highest
stress levels are using less
traditional medicine (vs 48% of
total population)
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Functional Ingredients and Functional Ingredient-Based Products

FUNCTIONAL INGREDIENTS AND
FUNCTIONAL INGREDIENT-BASED
PRODUCT USE IS RISING STEEPLY

The COVID pandemic has led more people to reprioritize and
focus on the things they can control, especially Americans

under 40. Functional ingredients like adaptogens and

probiotics, offer consumers the power to impact their overall

health. Products that feature these types of functional

ingredients saw the largest increases among productsin the

2021 survey.

o,
eve r9I Source: Evergi; Consumer Insights; 03 2021; N=5540 US Gen. Pop.

Bulletproof Coffee / Keto Coffee

Tea with Adaptogens

Probiotic / Kefir Water

Juice Cleanse

Post Workout / Recovery Drinks

69%

under 40 say the
pandemic has
changed priorities

% PURCHASE FOR PRODUCTS WITH THE LARGEST GROWTH RATE

% change in purchase
from 2020




For existing clients: View these insights
by logging into the portal here.

To see how our interactive data platforms can
support your business, schedule a demo.
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Brightfield Group is the leading research firm for emerging categories
including CBD, Cannabis, and Wellness. By integrating multi-source
data with Al and research expertise into our cross-comparable data

lake, we uncover robust insights as new markets develop. Since 2015,

we have helped Marketing, Innovation, and Insights leaders drive
customer-centric strategies on their next big idea.

Learn more at evergi.com
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