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In a world full of social validation, 
cluttered information and  
gratification apps, let’s explore  
headspace app that is trying to 
make us more mindful and present 



Good move partnering with Netflix. 
Such partnership which involved series 
on many people talking about benefits 
of mindfulness and usage of app led to: 
 
1. Social proof for new potential users 
2. Authority bias having Netflix 

executives vouching for it 



Let’s dive right into the app and find 
out how it works! 



A video playing in the 
background takes first 
half of the screen. This 
stands out from the 
rest of screen and 
makes you want to 
watch – Von Restorff 
effect 

The play button is 
upfront increasing 
chances of tapping 

Information 
regarding 
video to make 
decision easier 
for users 



This is landing 
screen of app 
and all liked and 
recent sessions 
can be easily 
found here 

There are 5 tabs and 
the first one is ‘today’. 
This is a good move 
since aim of HS is to 
have their user 
practice daily, 
everything related to 
that current day is 
shown 

Consistency in 
tapped tab 
colour and other 
tabs. The icons 
are also relevant 

User profile 
section. Let’s 
check this out in 
a bit 



Let’s check out 
the video now 



All the videos in 
‘today’ tab have a 
positive connotation. 
Most times, videos 
consist of experts who 
understand common 
problems and talk 
about their own 
experience. This 
greatly impacts user 
behaviour in 
engagement as HS 
does a good job with 
empathy gap 



Familiarity in design 
while moving forward 
to next video  

Immersive video and 
subtitles for a higher 
visual effect 

Well placed 
dismiss button 



All the videos of the day 
end with a positive 
reinforcement message 



Let’s check out 
the profile 
section now 



Three easy 
tabbed layout 



HS introduced 
adding of 
buddies for 
group 
meditations and 
social proof 



As humans we 
constantly seek social 
gratifications. This is 
a great way to 
encourage users to 
engage more. The 
bigger emphasis on 
numbers on each 
metric is also a great 
move 



User can easily find 
past sessions in a 
timeline format here 



Now that daily boost 
of motivation is 
done, let’s check out 
the meditate tab 



Although, HS has meditation 
themes to choose from, they 
have placed the basic right up 
front. This is a good 
implementation of Hick’s law, 
making it easier to user to 
decide 

User can easily find her recent 
sessions here 



The featured sections shows 
sessions based on user’s 
preferences 



A single daily meditation to 
make it easier for user to 
select 

There are many meditations 
but placing them in neat 
logical chunks makes it easier 
for user to decide 



Before we try out the 
meditation, let’s check out 
other sections 



On navigating to sleep tab, 
the entire colour theme 
changes to night mode 
resonating well with sleep 

The familiarity and 
consistency in this 
layout from previous 
sections makes easier to 
understand 

Notice how sleep 
took centre stage 
instead of meditate. 
This is rightly so 
because people use 
the app more to 
sleep than meditate 



Just like in previous section, 
placing storytelling in 
different logical chunks makes 
it easier for user to decide 

Let us now checkout a story  



Useful information making it 
easier for user to decide 

Tap here to easily find it in 
featured 

Well placed and emphasis on 
the button. Let’s begin! 



Just two options to keep 
cognitive load low. User can 
either have just sound or 
voice at selected ratio 

Immersive visuals for a 
superior experience 



The next two sections – Move 
and focus incorporate the 
same design layout and 
categorization. Focus consists 
of playlists to keep users 
focused and move consists of 
yoga asanas 



Time to finally check this out 



Tap on this to easily get it in 
your featured list 

The guided meditation 
consists of experts. This adds 
to the authority bias 



Further adding to the 
authority bias by providing 
short story about the teacher. 
Also, since Andy is also co 
founder of the app, this 
greatly enhances the bias 



Can easily find number of 
sessions completed and next 
one 

Let’s begin 



Since HS streams all sessions, 
this is a good implementation 
of labour illusion to let users 
know their guided session is 
getting started 



Immersive visual for a 
superior experience 

There are just 4 duration 
options to decrease the 
cognitive load 

Good usage of background 
colour which enables brand 
reinforcement 



Useful information and 
emphasis on numbers 
post meditation. The 
session can be easily 
shared and added to 
featured list too 



HS subscription screen 
implements a good anchoring 
bias by pre selecting cheapest 
price  



Thank you 


