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Black Friday is an iconic event worldwide: 
everyone waits anxiously for this Thanksgiving 
weekend of slashed prices and promotions, 
and businesses prepare to sell, sell, sell.

Data from recent years show that this event 
has more and more of an impact every year.

In the United States, where Black Friday 
started, 155 million Americans made 
purchases during the weekend of discounts in 
2021; 88 million in online sales (57% of the 
total). This year's sales grew by 14% compared 
to 2020.1

Latin American countries kept up with this 
trend. According to Statista, online sales 
increase significantly during Black Friday in 
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this region. In recent years, online sales during 
Black Friday grew by 1051% in Argentina, 
940% in Brazil, 442% in Colombia, and 169% 
in Mexico compared to any other day.2

Forbes Magazine projected that in Latin 
America online sales will continue driving and 
that the number of people purchasing 

products and services online would grow by 
31% in 2024, reaching around 351 million users 
in the region.3

Fuente: Statista Average Growth
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Argentina 1051%

Brasil 940%

Colombia 442%

Peru 359%

Chile 199%

Mexico 169%

Growth rate of online sales on Black Friday  
compared to a regular day in selected Latin American 
countries in 2019:
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How do these numbers impact 
businesses?

A logical consequence of this popular 
weekend is increased web traffic. Online sales 
grow in a matter of days, as do customer 
inquiries and complaints. If agents and sellers 
do not have the necessary tools for this 
increase, they may get frustrated and even 
lose some customers in the process.

Businesses must prepare in advance because 
increased holiday sales are not a passing 
trend.

What to expect this Black Friday

Based on the results of recent years, this Black 
Friday we can expect the following trends:

1. From one day to an entire season

Historically, Black Friday meant trying to find 
slashed prices the last Friday of November. 
But today sales promotions do not begin or 
end that day.

The pandemic led to Black Friday sales 
kicking off in the weeks leading up to 
Thanksgiving to avoid overwhelming 
brick-and-mortar stores and supply chains. In 
fact, according to BlackFriday.com, in 2021 
businesses like Amazon started promotions as 
early as October.

This way, brands can take advantage of the 

entire season to boost sales.

2. The last Friday of November will continue 
to be the day with the most online traffic.

Even if discounts and promotional campaigns 
start before Black Friday and end after it, 
undoubtedly online businesses will still have 
the most traffic that day. So it is essential to 
set up a scalable online infrastructure that 
does not get overwhelmed if it has more 
traffic than expected. We will address this 
point later.

3. Growth will continue during this holiday 
season, and businesses will home in on 
customer experience.

Black Friday and the famous “Cyber Week” 
(from Black Friday to Cyber Monday) will keep 
growing. Every year more customers buy 
online and avoid brick-and-mortar stores. As a 
result, marketing campaigns and the 
customer's online experience are becoming 
increasingly important for online stores. In this 
context, offering a different experience that 
makes your promotions stand out from the 
competition is vital.

Challenges for businesses on Black 
Friday

Black Friday and the entire holiday season 
present an incredible opportunity to increase 
sales. But for businesses to benefit from these 
opportunities they must take on specific 
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challenges that all sectors need to consider.

First, they must address higher-than-usual 
demand. Infrastructure like customer service 
teams must prepare for high volumes of 
customers when they receive 
higher-than-usual traffic and guide users 
towards buying. Companies need to be ready 
for the increase in users who visit their sites 
and need service.

Second, as we mentioned before, customers 
must often choose between businesses that 
offer similar products with similar promotions. 
Today (especially on days like Black Friday), 
product and cost are not the deciding 
factors when a customer makes a purchase. 
On the contrary, the differentiating factor is 
the customer experience. Businesses gain 
new customers by responding to them 
instantly, using the channel that customers 
prefer, and efficiently solving their issues.

Equally important is the experience 
businesses provide the rest of the year. 
Customer loyalty that companies build up 
outside the holiday season can also be a 
decisive factor in periods of discounted sales.

The third challenge is a business's ability to 
adopt a nimble, quick and independent 
strategy. Any technology that companies use 
must have the flexibility to adapt to the goals 
of each campaign, from implementation to 
ongoing improvement. For example, using 
no-code technologies is critical for any team 

member to adapt to consumer needs on Black 
Friday without depending on a programming 
specialist.

Here is where conversational and automated 
technologies play an important role 
addressing each one of these challenges to 
enhance strategies implemented during 
Black Friday or any other campaign with 
higher-than-usual demand.
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As mentioned in the previous chapter, before 
Black Friday businesses must prepare to deal 
with higher-than-usual demand, to provide a 
customized and efficient consumer 
experience and to adapt the strategy easily 
based on consumer needs.

In recent years, chatbots have been one of the 
tools businesses use the most to automate 
customer service, especially in times of 
higher-than-usual demand.

This technology resolved a fundamental 
challenge: immediate answers to customers' 
frequently asked questions. This way, users 
got answers 24/7 to questions such as 
payment method, shipping times, and 
brick-and-mortar store locations.

The most advanced chatbots resolved the 
challenge of higher-than-usual demand on a 

scalable level, providing users with answers to 
their questions even on holidays with 
increased online traffic.

Nevertheless, the great majority of chatbots 
fall short of resolving transactional problems 
and providing instant solutions. Additionally, 
chatbots cannot engage in unstructured and 
natural conversations with customers, 
frustrating and dissatisfying customers who 
interact with them.

That's why today online chatbots are no 
longer a technology that allows to take 
advantage of the interactions with customers, 
especially on holidays.

What is going to elevate your customer's 
experience and increase your sales are 
platforms that incorporate conversational 
artificial intelligence, with fluent, 
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responsive, and unstructured conversations.

In Aivo, we call the type of interactions 
“Automated Conversational Journey,” as 
these platforms immediately guides 
customers to resolve their issues, whether 
solving a support problem or making a 
purchase.

What is an automated conversational 
journey?

Automated Conversational Journeys consist 
of consecutive interactions that lead to instant 
solutions. So how do they do it? Through 
three main pillars:

• Conversational AI:

This technology facilitates engaging in natural 
conversations, understanding typographical 
errors and regionalisms, using emojis, 
transcribing voice messages, etc. And it does 
so in multiple channels, immediately and 
through no-code management that ensures 
ongoing adaptation.

• Hyperconnectivity:

This tool allows the conversational AI platform 
to connect with other third-party platforms 
that companies already use to extract 
transactional information about each user. 
This way, customers can make inquiries, 
complete transactions and handle issues 
within the same chat window. For example, in 

e-commerce, the conversation platform can 
provide information about the status of a 
purchase. In addition, banks can provide 
information about credit card limits, account 
balances, or customized promotions.

• Analytics and learning:

Automated conversational journeys continue 
to adapt based on robust analytics systems 
that provide information on the performance 
of interactions. This way, you can get to know 
and understand your customers better and 
optimize your strategy based on ongoing 
learning.

In all of these ways, automated conversational 
journeys differentiate themselves from 
chatbots, providing immediate resolution in a 
conversational and omnichannel manner.

How to create successful 
Conversational Journeys

As mentioned before, conversational AI, 
hyperconnectivity, and analytics form a base 
for automated conversational journeys that 
resolves issues instantly in a conversational 
style.

What are the key aspects to remember when 
creating conversational journeys for times like 
Black Friday when demand soars? Let's look at 
a few points.
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1. Scale your service with no extra effort

At certain times of the year, inquiry volume 
increases significantly. When this happens, 
businesses need to rely on a scalable strategy 
that can serve one or thousands of inquiries, 
with the same quality of service to all of them.

In this kind of situation, your company has two 
choices. The first, most traditional way is to 
increase the number of agents and their 
working hours. Still, you cannot ensure that 
agents will answer all inquiries. Also, this way 
entails increased resource investment, which 
may not be the best answer for your business.

Instead, you can implement a technology 
that can scale with no extra effort and 
without changing its configuration. Here 
conversational AI becomes the hero: it 
increases the number of automated 
consultations overnight, and your company 
will not have to make any changes to your 
team or create extra work.

This strategy offers the same level of service 
at any time of the year. Whatever your 
business, industry or sector, a conversational 
AI platform will help you deal with 
higher-than-usual demand like a champion 
and offers an excellent experience without 
overwhelming your strategy, your agents or 
your technical infrastructure. This way, your 
automated conversational journeys will work 
precisely the same, no matter how many 
customers they support.

TAG Livros, a Brazilian literary 
publication, used its conversational AI 
platform on specific special dates. As 
a result, it increased the volume of 
automated consultations by 58% 
without decreasing the level of 
service.

Read the full story 
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2. Create conversational journeys that guide 
the customer to a purchase

Something else to keep in mind is that 
conversational journeys can guide your 
customers to search results, satisfying their 
needs while meeting your business goals. So 
on Black Friday, you can improve your sales 
strategy with conversational journeys to guide 
potential customers to purchase your 
products or services.

They can help you advertise promotional 
campaigns, make customized product 
recommendations, assist with payment 
methods or errors, and instantly resolve 
customer issues.

TheAwesomeStore

Hoy

�Ya comenzaron los descuentos 
por Black Friday�       Durante todo 
el fin de semana tenemos 50%OFF 
en todos nuestros productos con 
el código AWESOMEFRIDAY.
�Qué estás esperando�
      bit.ly/blackfriday

�Un placer traer buenas noticias�

geniaaaaal gracias por avisarme�

Not only can you serve more potential 
customers, but you can also guide them 
automatically and immediately to make a 
purchase.

This tool does not only apply to e-commerce. 
Financial institutions, for example, can benefit 
from conversational AI to spread credit card 
promotions. Educational institutions can 
promote their classes and degrees with 
special discounts. Whatever the industry or 
sector, any business can use conversational AI 
capabilities to increase revenue and drive its 
business forward. Chapter 4 emphasizes uses 
for specific industries.
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A customer wants to take advantage of a 
Black Friday promotion to buy a pair of tennis 
shoes. On Saturday night she goes online to 
check out options. She is trying to decide 
between two pairs of shoes from different 
suppliers. However, she has a question about 
shipping time. One of the two companies 
instantly responds to her inquiry that 
Saturday night. The other company responds 
the following Monday during business hours. 
From which supplier do you think the 
customer will buy her shoes?

She will probably buy them from the company 
that answered her question immediately, even 
outside regular business hours.

Now, let's double the bet: the same 
customer is about to pay for her new pair of 
tennis shoes, and the card is declined. The 
same Saturday night, she contacts her bank, 
which helps her instantly using automation. 
Thanks to the integration between the AI 
platform and the bank systems, the 
customer can find out in a couple of 
seconds that the problem is that she has 

3. Instantly provides a solution for any issue

As mentioned before, conversational AI 
does not just respond; it also provides 
solutions. And it does so the moment the 
customer needs it, using the channel the 
customer prefers. Apart from answering 
frequently asked questions about available 
payment methods or shipping times, this 
technology also connects with third-party 
platforms your company is already using to 
provide tailored and transactional solutions.

For example, you can provide information 
about the status of a purchase, make 
exchanges and returns, manage user 
accounts, change shipping addresses, and 
many other possibilities.

This way, your customers will not have to wait 
on hold, send emails with long response 
times, or go to a brick-and-mortar store to 
resolve their issues. Instead, they can solve 
any issue or doubt using instant messaging 
through the conversational journeys that 
guide them.

With this strategy, your sales will increase 
thanks to the conversion tactics you employ 
in your journeys. Also, you will instantly 
resolve problems that get in the way of 
customers making purchases. Conversational 
AI will undoubtedly differentiate you from the 
competition.

For example:
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exceeded her credit limit. What is more, the 
bank offers a solution: temporarily increasing 
the credit limit. The customer accepts and is 
able to manage the issue in the same chat 
window.

Thanks to this rapid resolution, she can 
proceed with her purchase.

But the conversational journey does not stop 
there; it continues after the sale. The 
customer received her pair of shoes but 
ordered the wrong size and needed to 
exchange them for a smaller size. Luckily, she 
will not have to go to the brick-and-mortar 
store or contact agents. Instead, she can 
initiate her exchange through the 
conversational AI platform, which will be 
linked to the store's CRM thanks to the 
integration between both technologies.

11

As a result, a few days later the customer 
received her shoes in the correct size.  Every 
step of the process, from purchase to product 
exchange, was carried out in a conversational 
and automated way. She never had to speak 
with an agent or use methods she did not 
prefer.

Providing this type of in-the-moment 
resolution elevates the buying experience 
and, therefore, your company's sales. The 
way to accomplish these journeys is with 
hyperconnectivity with the stack technology 
you already have to centralize information and 
resolve the issue instantly.

3.
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Bonus tip: do not forget 
omnichannel!

One final essential aspect of 
automated conversational journeys is 
that they can be developed using any 
channel. So being omnichannel does 
not just mean offering support on 
different channels and applications 
but providing the same experience in 
each of them, allowing your 
customers to communicate through 
Instagram, WhatsApp, Facebook 
Messenger, or their preferred channel 
without being transferred elsewhere.

12

4. Anticipate your customers' needs

To resolve issues immediately and sell more, 
your company must stay one step ahead of 
your customers. That means knowing their 
needs, preferences and behaviors. In other 
word, you must anticipate what they will 
inquire about during Black Friday (or other 
special dates) and what kinds of issues may 
arise.

It also means planning a sales strategy to align 
your conversational journeys with your 
campaigns and promote the right products 
and services.

To be prepared for Black Friday, Christmas or 
any other special date you need to update 
your technology, upload the right content 
and make the corresponding integrations to 
provide a personalized, transactional and 
responsive service effectively.

If you already have this technology, you need 
to examine your analytics, investigate your 
customers' frequent issues, improve your 
responses, and evolve your strategy.

The easier the platform is to use, the easier 
this step will be for your team. For example, 
Aivo offers a no-code platform so anyone can 
modify content anytime without needing 
support from a programming specialist.

This flexibility is key to change the content as 
strategy and campaign goals evolve.
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Until now, we have covered automated 
conversational journeys and what to keep in 
mind when developing your Black Friday 
strategy. But how do we apply these 
conversational journeys to each industry? 
Each sector has its business model, goals and 
customer base with differing needs.

Let's look at some essential journeys that will 
help you to improve your revenue this Black 
Friday.
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If you have an online store and want to boost 
your business this Black Friday, your goals are 
probably to increase online sales without extra 
effort from your team.

For that, you need to create journeys that 
guide customers towards a purchase. Then, 
you can use automated resources like 
customized product recommendations, 
co-browsing, lead capture, and more to 
achieve your goal.

Now let's look at an automated conversational 
journey in different contexts that resolves 
customer issues instantly and guides them 
towards a purchase.
.

A. Grab your customers' attention with 
triggers!

As you know, your website's traffic increases 
during special campaigns, and ideally you can 
quickly capture users' attention. Start with a 
trigger in your website that takes them exactly 
where you want them to go, like Black Friday 
discounts. From the trigger, the chat window 
opens and starts the conversational journey.

Using a trigger is not the only way to attract 
the attention of potential customers. Your 
company can also do it with targeted 
notifications.

14

Ecommerce 
and Retail 
Sector:

1.

9:41 Tue Mar 8

aivo.co

50%OFF EN NUESTROS PLANES

Black Friday
2022
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B. Capture leads and route them to the 
platform of your choice

Do not let a potential customer go. Capture 
contact information to develop targeted 
strategies that bring them closer to a 
purchase. Then, through integration, you can 
route them to your email marketing, CRM or 
social media management platforms.

C. Send targeted notifications

Take advantage of the contact information 
you have collected to send targeted 
notifications with promotions and special 
discounts.

You can also use this functionality to integrate 
with your online store and send reminders of 
abandoned shopping carts.
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Hello� Black Friday is coming and 
we have the best deals.How can I 
help you�

     Search a producto
     Subscription to BlackFriday deals
     Payment methods
     Track a purchase

Please leave your contact 
information and we will keep you up 
to date with Black Friday deals.

Name:

Surname:

Cell Number:

E-Mail

Tom

Lane

23482038

tomlane@mail.com

2

1

2

3

4

We have thousands of discounted 
products� What are you looking for�

 Laptops
 Cameras
 Cell phones
 Accessories

1

2

3

4

Hello Tom� This Black Friday enjoy 
up to 50% OFF on the entire
The Awesome Store website until 
November 30

See Promotions

Cell Phones

To see the amazing cell phone 
discounts   head to this link 
theawesomestore.com/moviles

Unsubscribe

See Promotions
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D. Apply up-selling and cross-selling 
techniques

In addition to answering queries instantly, your 
conversational AI platform can be an excellent 
salesperson. It offers similar products or 
upgraded versions in the same chat window 
to increase sales.

With Aivo's Engage, you can start 
conversations with your customers on 
WhatsApp, sending targeted 
notifications about promotions, 
launches, restocking or availability of a 
product, and the status of a purchase.

Learn more about Engage
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With your new mobile phone, 
you can get a case at a 30% 
discount. Would you like to 
add it�

Yes

Great� Head to this link to add it to 
your shopping cart       bit.ly/link

Yes No

E. It transfers the customer to an agent in the 
same chat window.

For complex issues, you can transfer the 
conversation to an agent in the same chat 
window without the user switching channels, 
offering a seamless experience.

Please choose the option you want 
to select:

 See payment methods
 Talk to an agent
1

2

I can't pay, my card is rejected

2

Right now I'm transferring 
you with an agent.

Hello, Tom� I'm Lauren, how 
can I help you�

Sofía

E-Book |  Black Friday: Power your strategy with Automated Conversational Journeys

https://pdt.aivo.co/l/848393/2022-10-03/2znzcy


customer. During the same chat, the user can 
manage exchanges or returns in an automated 
way. The conversational AI platform will ask 
for photos of the product. It will then transfer 
the information to CRM to initiate and process 
the claim.

F. Offer automated sales follow-up

In general, if users want to see the status of a 
purchase, they need to look up the tracking 
code in their email and log into the website of 
the delivery service. Simplify this process in 
an automated conversational way. Have your 
customers ask for everything in a matter of 
seconds using the channel they prefer.

G. Manage exchanges and returns without 
human intervention

Once the product arrives at its destination, the 
customer may want to exchange it for another 
or cancel the purchase. Streamline these 
processes as much for your team as for the 
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Hello� No problem. Let’s start 
the process. What is the reason 
for change�

 Not the model I expected
 The product has a fault
1

2

Do you have your order number� 
Please, share it with me so I can tell 
you when it will arrive

Your order will arrive at the 
registered address on November 
21st between 9 am and 6 pm. Make 
sure there is an adult to receive it.

I made a purchase for black friday 
and my order still hasn't arrived

53221

Yasss great� Thank you�

Please, indicate the purchase 
number

Next, send a photo of the product 
failure

Thank you very much� The process 
has been started successfully. In 
the next 24 hours we will be 
contacting you with the next steps.

hello, I want to change the 
mobile phone that I bought

2

27633
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Financial 
Sector:

2.

Banks and financial institutions also face 
significant challenges during times of 
higher-than-usual demand, especially with the 
rise of online shopping worldwide.

The worst thing that can happen is for a card 
to be declined when the customer is about to 
make a purchase. In the event of this or any 
other problem, financial institutions must be 
ready to resolve it on the spot in an 
automated way, guaranteeing the purchase.

Now let's look at an automated conversational 
journey in different contexts in the finance 
and banking sector.

A. Send offers and special discounts

In periods of high spending, motivate your 
customers to use your cards. To do this, you 
can send targeted promotions informing them 
about special promotions for specific cards.

You can check all the 
businesses that joined us 
for Black Friday promotions 
at this link
trustbank.com/black-friday

Black Friday has arrived at 
TrustBank   Throughout the month 
of November take advantage of 3, 6 
and 12 installments without interest 
in technology items with all cards

Affiliated Businesses

That's great� thankssss

Unsubscribe

Affiliated Businesses
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their cards whenever they need them.

Likewise, you can perform automated account 
upgrades so your customers can access better 
benefits during this season.

B. Provide instant answers on balances, limits, 
and recent transactions

Let your customers obtain all the information 
they need about their bank accounts and 
cards anytime, through any channel. Provide 
information on balances, card limits and 
closings, and recent transactions so they can 
make purchasing decisions based on their 
financial information.

C. Increase card limits quickly and easily

Your customers probably want to make more 
purchases than usual during promotions and 
discounts seasons. Allow them to increase their 
credit limits immediately using the 
conversational AI platform. Then, they can use 

19

Your card balances are:
 Visa Card: �123.400,50
 Master Card: �78.100,30

Can I help you with anything else�

Sure� You can download it below:

what is the balance of my cards�

Yes, could you send me my 
cards summary�

pdf Resumen de la Tarjeta.pdf

Great� Write your ID number, 
please

Ready. You have successfully 
updated your credit card limit

Hello, Lucy�      Your card ending in 
0935 is about to reach the 
purchase limit. Since it's Black 
Friday and we know that there are 
thousands of incredible deals, we 
offer you the possibility of 
temporarily increasing the 
purchase limit up to �25,000

We're almost done. Copy the code I 
just sent to the email registered in 
your account

Increase Limit

3186246083

8322

Do not increase

Unsubscribe

Increase limit

Thank you
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It was me It wasn't me

Hello� We identified new 
movements in your account

Perfect� Thank you for 
the confirmation

You just made a purchase of 
�125.60 with your card ending in 
3872 on 08/05/22 at 2:20 p.m. If it 
was you, you can dismiss this 
message. If you think someone 
may have accessed your account 
data, contact us as soon as 
possible to manage the claim

It was me

Thanks for letting me know�

E-Book |  Black Friday: Power your strategy with Automated Conversational Journeys

D. Notify customers of recent transactions

When you detect that customers are making 
out-of-the-ordinary purchases, you can send 
notifications about their recent transactions 
and current balance. These updates inform 
customers about their finances and detect 
fraud if any.
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Hello, Lucy. Does your ClassC3 
cell phone need an upgrade� For 
Black Friday you can get the new 
ClassC10 with 15%OFF  If you 
buy it before November 30, you 
also get 50 GB for free to browse 
and chat

Learn More Unsubscribe

Perfect�       You can explore this 
promo at this link
phonelife.com/blackfriday

Learn More

The Teleco 
Industry:

3.

Like banks and online stores, 
telecommunications companies can use 
Black Friday to offer promotions on consumer 
data packages or mobile devices they sell.

Let's look at some examples:

A. Send special promotions

As in other industries, your company can use 
targeted notifications to send promotions to 
customers who have agreed to receive them. 
For instance, you can advertise promotions on 
mobile data plans or cellular phones. 

B. Apply sales techniques

Talk in a natural and unstructured way to know 
precisely what your customers want to guide 
them to the desired product.

You can make customized recommendations 
based on previous consultations or employ 
cross-selling and up-selling techniques.

This strategy is advantageous when a 
customer wants to buy a mobile phone and 
simultaneously sign up for a new data 
package. Your conversational platform will sell 
your products and services to your potential 
customers.
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B. Provide information about your academic 
offerings

Use your platform's conversational AI tools 
and engage in fluent, natural conversations to 
provide information about your academic 
offerings. You can send PDFs with all the data 
so that the user stays in the chat window and 
continues the process.

Great� Here I share everything you 
need to know

pdf Information.pdf

Hello� Starting tomorrow and 
throughout the week, all our online 
courses will be 50% OFF with the 
code BLACKFRIDAY. Would you like 
more information�

More information

Unsubscribe

More information
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The Education 
Sector:

4.

Universities and educational institutions can 
take advantage of Black Friday to launch 
promotions about classes and streamline 
enrollment procedures in an automated way.

A. Send promotions and discounts

Use targeted notifications to spread 
promotions for your classes or degrees to 
contacts that leave their information.
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C. Perform administrative tasks in an 
automated way

When you connect your conversational 
platform with your technology stack, your 
current and potential students can perform all 
kinds of tasks in an automated way. For 
example, they can use their favorite channel to 
acquire information about admission status, 
payment methods, and installment due dates 
in only a few seconds.

How else can I help you�

Enroll Now

gracias�

Perfect� It's the best decision you 
could’ve made        I ask you for 
some information to move forward

Done        You can now pay your 
registration fee and live the 
EducNation experience�

Send

Pagar Ahora

Talk to a representative

Enroll Now

Name:

Surename:

Cell Phone:

E-Mail

Claire

Thompson

1134875643

cthompson@email.com
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Black Friday can be an excellent opportunity 
for businesses to dazzle their customers with 
a great experience and increase revenue.

As we saw through the examples, all industries 
can take advantage of this season to attract 
visitors to their sites and convert them into 
loyal customers through conversational and 
automated interactions.

Automated conversational journeys can kick 
off your customer experience strategy to lead 
them to purchase, always in a responsive, 
omnichannel and immediate way.

The possibilities are infinite. The journeys can 
take them as far as you wish, applying multiple 
techniques and instantly resolving any issues 
that may arise.

Your employees will also benefit from 
streamlining processes, automating 
frequently asked questions, and working in 
tandem with artificial intelligence.

Closing Remarks
06.

Good luck! We hope this report has helped 
you take your Black Friday strategy to the next 
level with conversational journeys.
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About Aivo

Meet Us

Aivo offers a suite to create conversational 
journeys to deliver immediate and automated 
solutions using conversational AI, 
hyperconnectivity, and advanced analytics.

Our mission is to give time back to companies, 
employees and customers by transforming 
automated conversations into responsive, 
agile, and intelligent experiences. We have 
technical and support teams trained to 
identify the needs of each company and 
provide integrated technology solutions 
tailored to each client.

Our platform with conversational AI 
includes:

Agentbot: Automated solution with 
conversational artificial intelligence for digital 
channels. Empowering businesses to build a 
customer service experience that respects 
people's time and resolves their issues 
instantly through natural, open and 

empathetic conversations via web channels, 
WhatsApp, Instagram, Facebook Messenger, 
and mobile apps.

Engage: Solution to create WhatsApp 
campaigns and initiate targeted and valuable 
conversations with customers.

Live: Solution for omnichannel chat with 
artificial intelligence for human agents.

Studio: Low-code integration tool to drive 
hyperconnectivity between the Aivo Suite and 
other platforms.

Companies that trust us

R

VIEW PRODUCT TOUR
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