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Facebook fundraising often gets a bad reputation, especially because many 
organizations fail to see the opportunities it presents for engaging and retaining a 
new generation of supporters.

However, Facebook fundraising is much more than a helpful boost to your 
organization’s online donations. With intentional actions from your nonprofit to 
express gratitude and connect with supporters, Facebook fundraising offers the 
first step toward building lifelong philanthropic relationships.

At GoodUnited, we provide nonprofit organizations with the technology, team, 
and action plans needed to grow relationships with the next generation of social 
supporters at scale.

Executive 
Summary
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First, we’ll provide a basic overview of Facebook’s fundraising tools. This foundational 
knowledge will ensure you’re set up to receive all of the technical benefits that 
Facebook offers for nonprofit organizations. Then, we’ll discuss what your nonprofit 
can do to understand, inspire, and grow your relationships with supporters on 
Facebook.

Table of Contents

⊲  Overview of Facebook Fundraising

⊲  How to Raise Your Relationships with Facebook Fundraising Supporters

GoodUnited enables organizations to build 
relationships with current fundraisers 
and steward them to becoming lifelong 
fundraisers. We had millions of followers, but 
until GoodUnited we weren’t able to cultivate 
relationships with them. GoodUnited helps us 
turn our followers into supporters.

Christa
Nonprofit Marketer
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Overview 
of Facebook 
Fundraising

As a modern nonprofit organization, you have probably already encountered 
Facebook fundraising. Your organization almost certainly has a Facebook profile used 
to connect with donors and volunteers alike, and your supporters are likely already 
conducting fundraisers on your behalf.

However, for some organizations, their understanding ends there. Occasionally, they 
receive a check from Facebook fundraising in the mail, but the specifics are more 
opaque. These specifics may seem technical, but gaining a thorough understanding 
of them will allow your organization to leverage Facebook fundraisers in new and 
effective ways.

How do users start Facebook fundraisers?

Facebook fundraisers are entirely user-led, meaning that users initiate and complete 
the fundraising effort independently. However, your organization still needs to 
understand the process. With this knowledge, you can educate supporters about 
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Facebook fundraisers and answer any questions that arise.

To start a Facebook fundraiser, a user completes the following steps:

01

Click on “Fundraisers” 
in their News Feed

06

Set their goal 
amount and hit 

“Create!”

02

Click on “Raise 
Money.”

05

Choose a cover 
photo and write a 
description about 

their connection to 
your cause.

03

Select either 
“Nonprofit” or 

“Charity.”

04

Search for 
the charitable 

organization that 
they want to raise for 

and select it.

While this is largely hands-off for your nonprofit, you can take steps to maintain 
your nonprofit’s branding in these fundraisers. For example, you should choose an 
engaging and impactful mission statement and cover photo for your nonprofit’s 
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Facebook page. This information will auto-populate in fundraisers and users often 
keep that information.

How does Facebook fundraiser payout work?

Understandably, you may be concerned about how your organization receives 
donations raised through Facebook fundraisers. In North America, the payout 
process can go one of two ways:

1.  Payout processed via Facebook Payments. This is a direct payout process 
through which your nonprofit receives biweekly direct deposits. You have 
to sign up and be a verified nonprofit to have payments processed via 
Payments.

2.  Payout processed via Network for Good. Network for Good is an 
organization that facilitates donor-advised funds (DAF), a specialized type of 
charitable giving account, that processes donations for nonprofits that aren’t 
registered with Payments. It can take multiple months and payments will be 
sent via mail. Alternatively, you can choose to register directly with the DAF 
to receive the payments quicker via direct deposit.

If you have questions or want to learn more, you can explore the process in more 
detail in this GoodUnited guide to Facebook fundraiser payout. In the guide, we 
recommend that nonprofits sign up for Payments rather than going through Network 
for Good, as it can be a faster, more convenient process and provides more data for 
the organizations.

https://www.goodunited.io/blog/facebook-fundraiser-payout
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How can we elevate our social fundraising efforts?

True success on Facebook is determined by more than the posts you share, the 
birthday fundraisers started on your behalf, and the money you raise.

Just as with fundraising events, major gifts fundraising, planned giving, pledge 
fundraisers, and more, the relationships you build with supporters are what fuels 
your organization’s work and advances your mission.

Forging strong connections with each and every peer-to-peer supporter builds the 
pipeline to lifelong support, whether through volunteering, sustained monthly giving, 
or even major gifts down the line. This is the difference between a one-off, one-time 
birthday fundraiser and a lifetime of support.

At GoodUnited, we’ve carefully researched and created processes for helping 
nonprofits raise their relationships with social supporters:

GoodUnited has mastered the ability to 
foster the 1:1 connection that people value 
from organizations they support. With 
GoodUnited’s solution, we get to understand 
our supporters in an intimate way that we 
couldn’t otherwise.

Cory Walton
Director of Marketing, 
Stop Soldier Suicide

https://www.goodunited.io/blog/facebook-birthday-fundraisers
https://www.goodunited.io/
https://stopsoldiersuicide.org/
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We’ve helped nonprofits embrace custom, automated messaging and online 
communities to connect with supporters on a new level:

We’ll walk through a few steps you can take to raise your relationships with Facebook 
fundraisers and grow your donor base with the next generation of givers.

We realized we needed to lead with a 
digital-first mindset to drive revenue and 
engage donors.

Dan Thorpe
National Vice President, Relay For Life, 
American Cancer Society

https://www.cancer.org/
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Express gratitude for all participants

Every supporter should feel seen and appreciated for their contributions, creating a 
direct connection between their efforts and your mission’s advancement. 

You can do this on Facebook by using the platform’s newly unveiled “Sort & Filter” 
tool to post thank-you notes on each fundraiser. On your nonprofit’s Facebook page, 
view the Fundraisers tab and use the aforementioned tool to “Sort” to show the most 
recently created fundraisers first. Then, “Filter” to only show those who you haven’t 
thanked yet.

Go through your supporters’ fundraisers and post a personalized thank-you note on 
each page, expressing how valuable each user’s efforts are for your mission. Then, 
include some actionable next steps supporters can take, such as::

How to Raise Your 
Relationships 
with Facebook 
Fundraising 
Supporters
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• Opting in to connect with your nonprofit via Messenger.

• Joining a Facebook group for Facebook fundraisers.

• Reviewing other opportunities to engage on your website.

Bonus! While we’ve focused on thanking users who create fundraisers in this section, 
you’ll want to thank donors as well. This can be more challenging as Facebook gives 
nonprofits limited information about donors, only providing contact information for 
donors (email address) when the donor opts in to share it. You should send thank-you 
letters to donors who provide additional information in this manner.

https://www.goodunited.io/blog/how-to-thank-donors-on-facebook
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Appreciate Your Social Supporters with GoodUnited

If thanking each user who starts a fundraiser is overwhelming for your team—which 
can easily happen if you have many social supporters—we recommend partnering 
with GoodUnited.

Our turnkey social fundraising solution includes thank-you notes posted on 100% of 
the fundraisers started on behalf of your nonprofit within 48 hours of the campaigns’ 
launch.

The Wounded Warrior Project experienced the benefits of this service firsthand. 
Michelle Mueller, Online Fundraising Manager at WWP, noted:

“We were thrilled for the chance to work with 
GoodUnited. They enable us to reach fundraisers at 
scale and post thank-yous on every fundraiser page 
so donors and fundraisers alike see that we were 
grateful for their efforts.”

We’ve found that 90% of the users that we thank are new supporters of the 
cause and nonprofit itself. This quick note of gratitude opens the door to further 
communications, such as one-on-one conversations via Facebook Messenger, 
launching new donor relationships with a promising start.



The Ins and Outs of Facebook Fundraising: A Complete Guide 12

Provide engaging, inspiring experiences for social 
supporters.

After you’ve thanked Facebook fundraiser creators and participants, it’s time to 
inspire them to continue interacting with and advocating for your nonprofit going 
forward.

One way to do this is to use Facebook groups. Did you know that Facebook actually 
favors groups in its algorithm? This means your supporters are more likely to see a 
post you make in a group than those on your nonprofit’s overall Facebook page.

In addition to the increased visibility, groups are the perfect conduit for:

•  Facebook-based peer-to-peer challenges. Whether you’re planning fully 
virtual, hybrid, or socially-distanced in-person events, Facebook groups 
empower your supporters to come together to form a community around 
your nonprofit. They can share fundraising tips, donate to one another’s 
fundraiser, and connect over their shared interest in your organization.

•  Tailored communication with your supporters. If you create a group for 
users that are specifically interested in conducting Facebook fundraisers 
on your behalf, you can share information tailored to that audience in one 
centralized location. Whether you’re sharing fundraising tips, perks, or 
exclusive information, you can engage with these champions of your cause 
and inspire them to reach new heights with their future fundraisers.

Another benefit of groups? You can use them to invite users to connect with your 
organization on Facebook Messenger.

https://www.goodunited.io/blog/peer-to-peer-fundraising-ideas
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We’ve found that one-on-one conversations with social supporters through 
Messenger are the key to raising your relationships. Through Messenger, you can:

•  Tailor communications to the individual supporter. Whether they’re 
seeking fundraising tips, encouragement, or additional opportunities to 
engage, you can provide that information via Messenger.

•  Learn more about your social supporters. You can share surveys and ask 
one-off questions to understand what draws users to your organization and 
how you can inspire them to continue engaging.

•  Stay in contact with champions of your organization year-round. You can 
chat with users during their fundraising campaigns and after the campaigns’ 
completion, showing supporters that you want to interact with them even 
when they’re not directly raising money for your organization.

With Messenger, you can grow your relationships with supporters by staying front-of-
mind, relevant, and personal. And, just as GoodUnited can help you express gratitude 
for 100% of fundraisers started on your behalf, we can also help you to activate event 
participants and cultivate relationships with your supporters at scale.

https://www.goodunited.io/offerings/activate
https://www.goodunited.io/offerings/activate
https://www.goodunited.io/offerings/cultivate
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Activate Social Supporters Using Facebook Groups

GoodUnited can coordinate quick, low barrier-to-entry challenge events for your 
nonprofit to host. We’ll create a strategic plan to promote your challenge using 
Facebook Ads. Then our team will moderate the Facebook groups that accompany 
the event to inspire a movement behind your nonprofit’s fundraising.

In 2020, the American Cancer Society faced major fundraising event challenges due 
to the COVID-19 pandemic:

Going into 2020… It was to be a 
significant year of stability and getting 
our growth going in several areas. Then, 
COVID hit.

American Cancer Society started with a pilot of three Facebook challenge events with 
GoodUnited. 

These events led to 1,262 fundraisers started and $216,341 in revenue. By the end 
of 2020, they had launched over 100 challenges, netting millions of dollars in crucial 
revenue. Through GoodUnited-coordinated Facebook Challenges, the American 
Cancer Society has raised $10 million to date.

Dan Thorpe
National Vice President, Relay For Life, 
American Cancer Society

https://www.cancer.org/
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They set Facebook’s record for the most donations raised by an organization in 
a single day and connected with an entirely new audience of supporters—95% 
of people who joined ACS’s Facebook fundraiser groups were new to the 
organization. 

We exceeded every metric we set out to 
meet. This type of fundraising and lead 
generation is part of our culture now. It 
won’t replace our traditional peer-to-peer 
fundraising, but it will work alongside of it to 
bring in new constituents and drive revenue.

Explore the full American Cancer Society case study here.

Dan Thorpe
National Vice President, Relay For Life, 
American Cancer Society

https://www.goodunited.io/casestudies/acs
https://www.cancer.org/


The Ins and Outs of Facebook Fundraising: A Complete Guide 16

Cultivate Relationships Using Custom, Automated 
Messaging Sequences

It’s simply impossible for your nonprofit to converse with each and every social 
supporter in a scalable way. But at GoodUnited, we’ve found a solution.

Using proven data science and human-written messaging sequences, we can tailor 
every message sent through Facebook to your supporters’ interests. Through these 
services, we’ve found that communications sent via Facebook Messenger have a 94% 
open rate when compared to emails, which have a significantly lower 15% open rate.

With GoodUnited, we can scale quicker than 
we could on our own. Through Messenger, 
we can automatically communicate and 
keep conversations going, filling in the data 
that Facebook isn’t giving us. GoodUnited 
has taken a huge amount of that burden off 
of our plate.

Digital Fundraising Manager, ALSA
Casey Dell Otto
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While some nonprofits shy away from automated messaging, we’ve crafted the 
perfect combination of data science and human judgment to empower your 
organization to connect with every social support— something that would be 
impossible with manual typing alone.

As you’ve seen, Facebook fundraising is much more than reaching fundraising goals 
and earning a few more social followers. It’s the first step toward impactful, long-term 
relationships with supporters—but, only if your organization plays its cards right.

By expressing gratitude and creating engaging experiences, you can use Facebook 
as a donor stewardship tool to raise your relationships with a wider audience of 
supporters. To learn more about how GoodUnited can help, contact our team today.

https://www.goodunited.io/get-in-touch
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Are you looking to 
appreciate, activate, and 
cultivate relationships with 
your social supporters?
Contact GoodUnited today to learn about 
our turnkey social fundraising solution.

https://www.goodunited.io/get-in-touch

