
Incorporating Brand Voice to 
Drive Blog Traffic

Cannabis



Part 1

Incorporating Brand Voice in Content

Although blog traffic isn’t a strong suit for cannabis competitors, Sunday Scaries’ 
blog web traffic is the best performing compared to the competitive set.
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Part 2

Aside from its blog traffic performance, Sunday Scaries’ blog content strategy also 
differs widely from other competitors.

Incorporating Brand Voice in Content

Sunday Scaries Competitive Set

Content Focus: Mental 
Health & Well-being

Target Demographic: 
Millennials & Gen Z

Content Focus: Physical 
Health & Pain Relief

Target Demographic: 
Gen X, Millennials, Baby 

Boomers



Sunday Scaries’ blog primarily focuses on topics related to mental well-being. In 
particular, they create content geared towards a younger generation, be it by including 

topics ranging from relationships to exam stress or in their choice of blog images.
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Click to view. Click to view. Click to view.
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https://sundayscaries.com/blog/7-studying-focus-techniques-and-exam-preparation-tips/
https://sundayscaries.com/blog/live-in-relationship-problems-and-tips/
https://sundayscaries.com/blog/be-more-present-in-your-relationships-with-this-game-changing-secret/


Meanwhile, other competitors mainly geared their blog content on product reviews, 
physical health and wellness (i.e. chronic pain), catered more towards an older audience.
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Click to view. Click to view.

Click to view. Click to view.
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https://www.cbdmd.com/blog/post/the-complete-guide-to-cbdmd-botanicals-cbd-cleansers
https://www.cbdmd.com/blog/post/cbdmd-botanicals-clearskin-line-how-to-keep-your-skin-blemish-free
https://www.charlottesweb.com/blog/hand-joint-pain
https://www.charlottesweb.com/blog/repetative-strain-injury-prevention-remedies
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Sunday Scaries also makes sure their brand personality is present in their 
blog posts and that its personality resonates with its target audience.

Popular Culture 
References:

Make articles relatable by 
borrowing from popular 

culture. Not only does this 
perfectly fit with Sunday 
Scaries’ brand, it also lets 
them explain their point 
without adding length to 

their blog!

Use of GIFs & Memes:
A picture is worth a thousand words - 
and sometimes a meme or GIF can be 
worth even more. It breaks up large 

blocks of text and adds some humour 
and relatableness to your articles.

Click to view.

Keeping it Casual:
Even when delivering important and 

serious information like the legalities of 
cannabis, Sunday Scaries maintains their 
casual brand voice and sense of humour.
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https://sundayscaries.com/blog/boost-your-focus/


Part 6

They also favour using list-style blog posts (i.e. 6 rules, 3 things to avoid, 7 tips, etc.), a 
style that is popular with like-demographic websites such as Buzzfeed, Vox, and Bustle.

Click to view. Click to view.

Click to view.
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https://sundayscaries.com/blog/5-foods-for-fighting-anxiety/
https://sundayscaries.com/blog/4-reasons-cbd-isnt-working/
https://sundayscaries.com/blog/beat-anxiety-meetings/


Part 7

Aside from making sure their blog content is catered to their target audience, 
their blog titles are also on-brand and catered to a younger audience.

Click to view. Click to view. Click to view.

Use of Popular Slang:

Use language that your audience 
will understand - but don’t go so 
specific that you alienate the rest 

of your audience. 

For less used slang, such as 
“FOMO”, Sunday Scaries makes 

sure they provide an explainer in 
the body of the blog.
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https://sundayscaries.com/blog/are-cbd-gummy-vitamins-your-daily-chill/
https://sundayscaries.com/blog/6-ways-to-say-no-to-fomo/
https://sundayscaries.com/blog/from-omg-to-om-5-anti-stress-tools-you-can-take-anywhere/
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Click to view.

Link to Products:

Hyperlink the products so readers can easily access 
the product page and, if applicable, remind them of 

any ongoing offers you have going on.

Make it Relevant:

Don’t include non-related plugs to your products; 
make sure whatever product you’re introducing is 

relevant to your blog topic.

In a blog article about “types of stress-busting foods”, 
Sunday Scaries ends the article off with a plug for 

their own CBD gummies. 

Click to view.
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Sunday Scaries carefully weaves a self-promotion into each blog post, which is 
considered best practice for blog content marketing.

https://sundayscaries.com/blog/types-of-cbd-and-uses-for-stress-and-exercise-fatigue/
https://sundayscaries.com/blog/stress-busting-foods/
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Another best practice is how the brand keeps you engaged and on their site for 
longer, by self-referencing and providing easy access to other related posts.

Link to Other Blog Posts:

Want to provide more context and information to the 
reader without having to re-write content? Link off to 

relevant blog posts to get the best of both worlds.

By doing so, the reader gets the information they need 
while the brand gets the reader to stay on their site and 

browsing for longer.

Click to view.

Provide Navigation:

Rather than having readers go back to your blog 
homepage to read more articles, have 

navigation buttons at the bottom of each article 
so readers can easily go to the next (or 

previous) article.

Also include a “related post” module for the 
same purpose!

Click to view.
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https://sundayscaries.com/blog/focus-on-yourself/
https://sundayscaries.com/blog/focus-on-yourself/
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Lastly, Sunday Scaries gives its blog content extra legitimacy by consistently 
referencing trusted sources such as “The National Institute on Drug Abuse” to 

backup its claims.

Click to view.
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https://sundayscaries.com/blog/cbd-for-stress-relief-in-stressful-times/
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Sunday Scaries tries to keep its readers as informed as possible, giving their brand a 
sense of authenticity when it comes to recommending their products to readers.

Click to view.
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https://sundayscaries.com/blog/kick-your-workouts-ass-with-performance-boosters/


From the Sunday Scaries Blog Content Case Study

Content & Messaging — Incorporate Brand Voice: Sunday Scaries’ branding is young, hip, and casual, and that is present 
throughout their marketing materials and website. Their prompt for customers to sign up for their newsletter is “FOMO is real!
Join the Scary Squad to get access to dope content and special offers.” Their blog uses the same type of language and 
colloquialism in a way that perfectly delivers the content they want without losing their branding, tying everything together in a 
cohesive package.

Content & Messaging — Understand Target Audience’s Content Consumption Preferences: Aside from utilizing their brand 
voice to resonate with their young demographic, Sunday Scaries also makes sure they understand what type of content their 
target audience likes to consume. They incorporate the use of GIFs and memes to relate to their audience while crafting their 
blogs in list-style format that is popular in millenial/gen-z targeted websites like Buzzfeed. Package your information in the format 
your target audience wants to see to ensure engagement and readership.

Content & Messaging — Promote In-house Products Authentically: Don’t treat blog articles as a free-for-all to promote your 
entire product collection. Sunday Scaries rarely promotes more than a couple products per blog post, sometimes even just 
one--and these products are always tied in with their blog topic. If it is a stress-related blog, they’ll recommend a product geared 
towards stress relief. If it’s a blog around workouts or insomnia, a related product will be recommended.

Content & Messaging — Provide Legitimacy to Medical Claims with Trusted Sources: Since cannabis is often used for 
medical-related purposes, from pain relief to anxiety, backup your claims with trusted sources to give your claims legitimacy. 
These articles will also help increase the sense of trust customers have with your products and brand.

Key Takeaways


