How Crypto.com Generated +22M
Site Visits in One Month Through
Sponsorships & Celebrity
Partnerships

Financial Services




In November 2021, Crypto.com saw a spike in the number of engagements (+2,917% YoY)
generated from news articles when the announcement was made that the Staples Center
in Los Angeles was being renamed to the Crypto.com Arena.
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The LA Times' article about the
rebranding of the Staples Center
generated the most engagement at 26K.

The article mentions that the arena will
be named “Crypto.com Arena” for 20
years, under a $700 million deal.

The rebrand will officially debut on
December 25th, 2021 with all signage
being replaced with Crypto.com by

June 2022.
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A rendering of Staples Center after the completior
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B Goodbye, Staples Center. Hello, Crypto.com Arena

branding a5 Crypto.com Arena. (Crypto.com)

BY SAM DEAN | STAFF WRITER

Staples Center is getting a new name for Christmas: Crypto.com Arena.

The downtown Los Angeles venue — home of the Lakers, Clippers, Kings and Sparks
— will wear the new name for 20 years under a deal between the Singapore
cryptocurrency exchange and AEG, the owner and operator of the arena, both parties
announced Tuesday. Crypto.com paid more than $700 million for the naming rights,
according to sources familiar with the terms, making it one of the biggest naming

deals in sports history.

The arena’s new logo will debut Dec. 25, when the Lakers host the Brooklyn Nets, and
all of Staples Center signage will be replaced with the new name by June 2022.

Crypto.com’s chief executive, Kris Marszalek, hopes that the new name will come to

be seen as a sign of the times.

For the record:

3:22 p.m. Nov. 17, 2021: An
earlier version of this article
incorrectly stated that AEG owns
the Oakland Coliseum. It operates
but does not own the venue.
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Crypto.com made an announcement on their official Instagram page on Nov. 16th 2021,
which directed followers to a blog post explaining the 20 year partnership with the arena,
the Lakers and the LA Kings.

The brand did not run any advertisements on display or social media announcing the Crypto.com Arena.
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https://www.instagram.com/p/CWXX3vjh0jK/
https://blog.crypto.com/aeg-crypto-com-announce-new-naming-rights-agreement-to-los-angeles-venue-formerly-known-as-staples-center/

Following the announcement of the renaming of the Staples Center, in November 2021,
Crypto.com saw a spike in web traffic by +716% YoY (Nov. 2020 vs Nov. 2021).
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Crypto.com also saw an all-time high volume of app downloads in November 2021 at
2.1M, which is a +2,134% YoY increase.
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As a result of the media attention of the Crypto.com Arena, the brand'’s organic Instagram
account gained +186K followers in November 2021.
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Crypto.com increased their ad spend budget significantly in November 2021 by +1,195%
(November compared to September) from $621K to $8M. This is due to the launch of their
new campaign featuring Matt Damon around the same time they announced the

rebranding of the Crypto.com Arena.
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On YouTube, the top campaign featured Matt Damon where he spoke to the audience
about how “Fortune Favours the Brave” encouraging the audience to not miss their
chance at investing in cryptocurrency before it is too late.

You
Tube 6 Second Version 30 Second Version
$1.9M
Total YouTube ad spend Click to view Click to view
(Nov. '21) promoting the
Matt Damon campaign. Spend: $1.8M | Impressions: 103M | CPM: $18.06 Spend: $90K | Impressions: 4.9M | CPM: $18.05

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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https://www.youtube.com/watch?v=xMgmV8QOdIw
https://www.youtube.com/watch?v=ign07uuFxk4

On Facebook, the top campaign was promoting Altcoins* such as SHIB and Dogecoin
which was trending on social media. The ad highlights a promo where new users enjoy 0%
fees for 30 days.
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(Jan 121_ NOV. ’21) > Like (J Comment &> Share
promoting alt coins. Click to view Click to view
Spend: $419K | Impressions: 44M | CPM: $9.52 Spend: $205K | Impressions: 23M | CPM: $9.07

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Altcoins are cryptocurrencies other than Bitcoin (BTCUSD).
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https://www.facebook.com/CryptoComOfficial/posts/3955121997913534
https://www.facebook.com/CryptoComOfficial/posts/3881286661963735

On Instagram, the top campaigns were focused on advertising promotions (i.e: 8% back

and 10% rebates) and giveaways (“Trade SHIB now to win!").
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https://www.instagram.com/p/CVh5krCgD-U/
https://www.instagram.com/p/CKLCikuj9Xb/

On Twitter, the top campaign was a NFT giveaway where people who created an account
at crypto.com/NFET by March 31st received a free NFT.

«  Thread
Celebrating the Crypto.org Mainnet Launch, we

commissioned a special #NFT combining the
Crypto.org Chain Genesis hash and a quote in the

Genesis Block.

Everyone who creates an account at Crypto.com/NFT
/ f |
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giveaways.
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Spend: $219K | Impressions: 42M | CPM: $10.49 Spend: $140K | Impressions: 29M | CPM: $4.78

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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https://crypto.com/nft
https://twitter.com/pathmatics/status/1380113782299488259
https://twitter.com/pathmatics/status/1375329304901427201

On Display, the top campaign was the “Fortune Favours The Brave” campaign, which

directed users to the main homepage where viewers can watch the full film. The top
publisher for this display campaign was reddit.com.

-
= f

Top 5 Publishers for Display

FORTUNE
FORT.UNE FAVOURS Publisher % of Spend
: : FAVOURS
THE BRAVE reddit.com $2,073,500
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ot ¢
$2.7M ¢ f accuweather.com $43,100
/ ( @ yahoo.com $13,100
crypto.com
Total Display ad spend fandom.com $10,600
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https://crypto.com/eea/fftb?News-BTF=&rdt_cid=3766233971143331511&utm_campaign=1053286-US-11.2-11.2-CTO-CurrentEvents&utm_medium=social&utm_source=brand-reddit

Crypto.com focused their display advertising efforts on reddit as the brand has a
significant following (124K subscribers as of Dec. 1, 2021) on their own subreddit.
Crypto.com’s subreddit saw a +523% increase in subscribers YoY in November 2021.
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https://www.reddit.com/r/crypto_com

In November 2021, Crypto.com announced the launch of the Crypto.com Arena as well as the “Fortune
Favours the Brave” campaign featuring Matt Damon, which led to the following results:

November 2021 Results

+74K Article Engagements (+2,917% YoY)

+22M site visits (+716% Yov)
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+186K (G roliowers (+3,513% Yov)

+29 K Subreddit subscribers (+523% YoY)




Key Takeaways

In November 2021, Crypto.com announced the launch of the Crypto.com Arena as well as the “Fortune Favours the Brave” campaign featuring
Matt Damon, which resulted in the brand generating 22M site visits, 2.1M app downloads and 186K new Instagram followers.

Crypto.com Arena Sponsorship

e  Sponsorship Deals: The brand made the announcement on their official Instagram page on Nov. 16th, which directed followers to a

blog post explaining the 20 year partnership with the arena. The announcement became viral, generating 74K engagements and over
190 articles about the new sponsorship.

“Fortune Favours the Brave” Campaign

Celebrity Partnerships: This advertising campaign was timed perfectly with the Crypto.com Arena launch and featured celebrity Matt
Damon where he encouraged the audience to not miss their chance at investing in cryptocurrency before it is too late

YouTube & Display: This campaign focused their advertising efforts on YouTube and Display where the brand allocated 95% of their
YouTube budget towards the 6 second version of the video ad and 5% of the budget towards a 30 second version of the video ad

Top Display Publisher was reddit: On Display, the top publisher was reddit as the brand gained a significant following on their own
“r/crypto_com” subreddit which currently has 124K subscribers as of Dec. 1st, 2021.
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