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Purpose of This Research

Uncover Monster Energy's content and marketing approach for
engaging the gaming audience online:

v Evaluate key partnerships and sponsorships
v Analyze successful gaming-related content

v Examine product collaborations and in-game partnerships



Key Takeaways

Insights

v Monster has yet to share any gaming-related content
on its TikTok.

Monster globally sponsors streamers with small and
large followings from 9M to 71K.

Monster appears to have cut ties with all of its sponsored
eSports teams, with the exception of Team Liquid.

Monster and ESL Gaming expanded their partnership to
include mobile gaming and esports.

Monster’s Apex Legends collaboration campaign
drove over 3M web visits with its charity tournament
generating 38% of Monster Gaming's total video views.

Team Liquid hosted the_'Monster Morning' show on
Monster's Twitch account resulting in over 63K hours
watched.

© RightMetric

Recommendations

Utilize white space opportunity on TikTok to reach the
gaming community.

Collaborate with streamers ranging from mega to mid-tier
levels to boost engagement in the gaming community.

There's opportunity to work with the top 5 teams: FaZe
Clan, TSM, Enatic, OpTi ing & Natus Vincere — they

attract 69% of viewers, yet lack energy drink sponsorships.

i) Team up with top eSports event organizers such as Riot
Games, Garena and Tencent.

i) Look for opportunities to expand reach in the mobile
gaming sector such as the ML:BB Professional League.

Leverage game partnerships to boost engagement, sales
and reach new gamers. Promote campaigns with exclusive
in-game items, giveaways, and charity tournaments.

Host "takeovers" on your brand's channels using eSport
partners.

Further Research

Social Content Opportunity Analysis™ will uncover the
content themes resonating with gamers on TikTok.

Influence Identifier™ to identify influential streamers with a
strong impact in the gaming community.

Partnership Channel Scan™ focusing on Monster’s
partnership with Team Liquid to uncover what's working
and what's not working, to help inform your own strategy.

Activation Breakdown™ taking apart Monster's
collaboration with ESL to fully grasp the impact of this
partnership and create a replicable blueprint for growth.

Activation Breakdown™ thoroughly analyzing the Monster x
Apex Legends 2022 campaign, determining what
contributed to its success and what didn't work well.

Social Content Opportunity Analysis™ to help identify
content creation possibilities on Twitch that strongly
connect with the gaming audience.
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https://tsm.gg/
https://fnatic.com/
https://opticgaming.com/
https://navi.gg/
https://mpl.mobilelegends.com/

Gaming Engagement

Benchmark
0.0
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Search Interest

“Monster Gaming” is searched for a lot more than “Red Bull Gaming”
or “Monster Energy Gaming”...

100

Average Monthly Search Interest*
(O]
o

2
0
“Monster Gaming” “Red Bull Gaming” “Monster Energy Gaming”
© RightMetric *Worldwide monthly search interest from Oct. 21 to May ‘23. Search interest is relative. A value of 100 is the peak popularity for the term. A

value of 50 means that the term is half as popular. A score of 0 means there was not enough data for this term. s
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“Ultra Monster Gaming”

30 “Monster Gaming Chair”

19 “Monster Gaming Headset”

8 "Monster Gaming PC”

5 “Monster Gaming Laptop”

100

Search Interest

...This is because

is

connected to more

things than just the

drink, which we can see
from the other search
terms that people use
along with it.
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Search Interest

"Red Bull Gaming" is searched 5x more than
on average.

Interest peaked for “Red Bull Gaming" in August and October 2022 due to the following events:

Red Bull Solo Q Red Bull Wololo: Legacy
Aug. 27 & Sep. 3, 2022 Oct. 21-30, 2022

) &)

@® “Red Bull Gaming”
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https://www.redbull.com/ca-en/events/red-bull-solo-q-canada-2022
https://www.redbull.com/ca-en/events/red-bull-solo-q-canada-2022
https://www.redbull.com/int-en/events/red-bull-wololo-legacy
https://www.redbull.com/int-en/events/red-bull-wololo-legacy

Search Interest

interest peaked in November 2022.

Coinciding with its " " initiative.

APEX

— LEGENDS —

Monster Energy x
' APEX Legends 2022
Aug. - Dec. 2022
‘ @
=S
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https://www.monsterenergy.com/en-us/promotions/monster-energy-x-apex-legends-2022/
https://www.monsterenergy.com/en-us/promotions/monster-energy-x-apex-legends-2022/

Web Traffic

Red Bull's gaming pages attract 4X the web traffic compared
to those of Vionster,

Both brands experienced a gaming traffic decline, with Mionster's at slope of -23 and Red Bull's at a

steeper slope of -44.
100K

50K

Monthly Gaming Web Traffic*

Oct. 21 May ‘23

® Monster @ Red Bull

*Worldwide, desktop traffic only.
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Web Traffic

A larger portion of total web traffic goes to its
gaming pages than Red Bull's.

Web Traffic Breakdown*

5%

Monster Non-Gaming (95%) Red Bull Non-Gaming (98%)
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Gaming Strategy

Breakdown
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Monster's gaming strategy can be broken down into the
following categories:

v Organic Content: Sharing gaming content on Monster's social media accounts.

v Sponsored Teams: Sponsoring the eSport team, Team Liquid.

v Sponsored Streamers: Collaborating with popular gaming content creators on YouTube and Twitch.
v Sponsored Events: Sponsoring significant eSport events and partnering with ESL Gaming.

v Game Partnerships: Collaborating with Apex Legends for in-game interactions and tournaments.
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Monster's gaming strategy can be broken down into the
following categories:

v Organic Content: Sharing gaming content on Monster's social media accounts.

v Sponsored Teams: Sponsoring the eSport team, Team Liquid.

v Sponsored Streamers: Collaborating with popular gaming content creators on YouTube and Twitch.
v Sponsored Events: Sponsoring significant eSport events and partnering with ESL Gaming.

v Game Partnerships: Collaborating with Apex Legends for in-game interactions and tournaments.
¥ Game-Related Advertising: Monster allocated $4.7M towards gaming ads (Oct. '22 - Apr. '23).

Check out the Advertising Channel Scan™

© RightMetric Source -
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https://netflixtechblog.com/supporting-content-decision-makers-with-machine-learning-995b7b76006f
https://global-uploads.webflow.com/5e459e61116466aa9af84140/647a5818d3b4d2e369fe0011_Top%20Digital%20Advertising%20Channels%20for%20Monster%20Energy%20Gaming%20Between%20Q4%202022%20%26%20Q1%202023.pdf

Organic Content

Breakdown
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Monster runs gaming social accounts
(@monstergaming) on Twitter and Instagram.

MO

&) Joined

Tweets

Monster Gaming 2 8
@MonsterGaming

Fueling gamers worldwide <~ @MonsterEnergy
#MONSTERGAMING

@ Installation 07 (2 monsterenergy.com/gaming

504 Following 314.2K Followers

Monster Gaming 8

July 2009

Tweets & replies Media Likes

Monster Gaming 2 B @MonsterG... - 1d
Sanctuary won't know what hit it u (\

@MonsterEnergy | #UnleashTheBeast

monstergaming

n ] 1938 316K

MbNaTER Posts Followers

Monster Gaming
Fueling gamers worldwide
£ @monstergaming

@ twitch.tv/monsterenergy

@e

Profiles LIVE & Unle...

185
Following

49

Organic Content

@monstergaming
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https://twitter.com/MonsterGaming?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.instagram.com/monstergaming/
https://www.instagram.com/burtonaustralianz/
https://www.instagram.com/monstergaming/
https://twitter.com/MonsterGaming?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/MonsterGaming?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

Organic Content

@monstergaming

These gaming accounts have a combined following of 630K,
split roughly equally between the two platforms.

From October 2021 to May 2023, follower growth was insignificant, with a total increase of just

314K
Followers

315K

Followers

@® Twitter @ Instagram
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Organic Content

@monstergaming

The gaming accounts lost -4K followers from
December 2021 to June 2022 due to a post cadence
that was 43% lower than average.

= = 7 akrollowers _|
|
|
|
|
|
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|
|
|
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@ Twitter Posts @ Instagram Posts
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Organic Content

@monstergaming

Partner with charities to host live gaming tournaments.

The Monster Mayhem Apex charity tournament in November 2022 generated 38% of Monster
Gaming's total video views.

Monster Gaming . @
e @MonsterGaming

(Twitch) DROPS ON “_’ We're LIVE with the #MonsterMayhem $100k Kill
ﬂ Race

#RallyYourSquad [@ twitch.tv/monsterenergy

WE'RE LIVE & HOSTING OUR
$100,000 APEX LEGENDS

CHARITY TOURNAMENT.

Sep. 22 - Nov. 22

@® Twitter @ Instagram
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https://twitter.com/MonsterGaming/status/1592259429894062082?s=20
https://twitter.com/MonsterGaming/status/1592259429894062082?s=20
https://twitter.com/MonsterGaming/status/1592259429894062082?s=20

Organic Content

@monstergaming

Utilize main brand accounts to reach the gaming audience.

Monster Energy's main accounts also posts gaming-related content, with posts often tagging
@monsterenergy and using the hashtag #monstergaming.

n Monster Energy 2
s @MonsterEnergy

The BEST carry & @MonsterGaming
? @DreamHack Dallas

#MonsterEnergy #JuiceMonster
#MonsterGaming

monsterenergy The BEST carry &5 @MonsterGaming

? @DreamHack Dallas

#MonsterEnergy #JuiceMonster #MonsterGaming

0g
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https://www.instagram.com/MonsterGaming/
https://www.instagram.com/explore/tags/monstergaming/
https://www.instagram.com/p/CjN5-n3PKyy/
https://www.instagram.com/p/CjN5-n3PKyy/
https://twitter.com/MonsterEnergy/status/1576602910607044610
https://twitter.com/MonsterEnergy/status/1576602910607044610

Organic Content

@monsterenergy

Monster’'s main accounts (@monsterenergy) generated over
7M views on gaming-related content.
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Highlight sponsored gaming teams' journeys to success.

Organic Content

@monsterenergy

The "#RallyYourSquad - Team Alliance"” YouTube video made up 79% of Monster Energy's total gaming views.

You

RALLY YOUR SQUAd

Geam puLiance
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https://www.youtube.com/watch?v=PQxSo5DqGp8
https://www.youtube.com/watch?v=PQxSo5DqGp8
https://www.youtube.com/watch?v=PQxSo5DqGp8

Organic Content

@monsterenergy

Utilize to reach the

gaming community.
Monster has yet to share any gaming-related content on its TikTok.

N/A
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Sponsored Streamers

Breakdown
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Monster sponsors the following streamers, with a combined total

ScOut
5] 9M Followers

@ Skyrroz
ﬁ’g 4M Followers
LuluLuvely
4M Followers
K lericho
3M Followers

audience over 30M:

Tyler TeeP

2M Followers
Iy » Pago

2M Followers

Rogue
1M Followers

- FIOm
1M Followers

&

/)

L %

o

Za

ubx
983K Followers

Zeta Division
702K Followers

Renée
663K Followers

Kubon
514K Followers

Sponsored Streamers

Saju
391K Followers

Khonviction
214K Followers

Ambush
182K Followers

Kiiissa
123K Followers

r AchilleFPS
71K Followers

monsterenergy.com
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https://www.monsterenergy.com/pl-pl/gaming/kiiissa/
https://www.monsterenergy.com/en-ca/gaming/achillefps/
https://www.monsterenergy.com/fr-fr/gaming/skyrroz/
https://www.monsterenergy.com/en-ca/gaming/lululuvely/
https://www.monsterenergy.com/en-ca/gaming/jericho/
https://www.monsterenergy.com/en-ca/gaming/tyler-teep/
https://www.monsterenergy.com/pl-pl/gaming/pago/
https://www.monsterenergy.com/en-ca/gaming/rogue/
https://www.monsterenergy.com/en-ca/gaming/fl0m/
https://www.monsterenergy.com/pl-pl/gaming/kubx/
https://www.monsterenergy.com/ja-jp/gaming/zeta-division/
https://www.monsterenergy.com/en-ca/gaming/renee/
https://www.monsterenergy.com/pl-pl/gaming/kubon/
https://www.monsterenergy.com/pl-pl/gaming/saju/
https://www.monsterenergy.com/en-ca/gaming/khonviction/
https://www.monsterenergy.com/en-ca/gaming/ambush/
https://www.monsterenergy.com/en-ca/gaming/sc0ut/
http://monsterenergy.com

Sponsored Streamers

Partner with diverse streamers, from , to

Monster sponsors streamers who cater to a diverse crowd, with their follower count stretching from
more than 9M to a modest 71K.

ScOut Tyler TeeP ubx ¥ Saju
1_;" "~ 9M Followers 2M Followers 983K Followers ¥ % 391K Followers
@ Skyrroz
Lﬁ 4M Followers
LuluLuvely
4M Followers

lericho
3M Followers

Za

Khonviction

Pago 7/ Zeta Division
4 214K Followers

2M Followers 702K Followers

Rogue 3 Renée £8k« Ambush
1M Followers RN 663K Followers 182K Followers

FIOm
1M Followers

Kiiissa

Kubon S
X y 123K Followers

514K Followers

> AchilleFPS
71K Followers

monsterenergy.com


https://rightmetric.co/
https://www.monsterenergy.com/pl-pl/gaming/kiiissa/
https://www.monsterenergy.com/en-ca/gaming/achillefps/
https://www.monsterenergy.com/fr-fr/gaming/skyrroz/
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https://www.monsterenergy.com/en-ca/gaming/rogue/
https://www.monsterenergy.com/en-ca/gaming/fl0m/
https://www.monsterenergy.com/pl-pl/gaming/kubx/
https://www.monsterenergy.com/ja-jp/gaming/zeta-division/
https://www.monsterenergy.com/en-ca/gaming/renee/
https://www.monsterenergy.com/pl-pl/gaming/kubon/
https://www.monsterenergy.com/pl-pl/gaming/saju/
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http://monsterenergy.com

Sponsored Streamers

Tactics

© RightMetric
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Sponsored Streamers

Leverage every part of a sponsored streamer's platform.

Monster strategically places its brand on sponsored streamers' platforms to increase brand visibility within
the gaming community.

Display
such as banners and headers.

Feature like a fridge or
neon sign in the streamer’s background.

Encourage streamers to
during streams.

< scoutop & ’.m ) el 20

1,035 3.7M 426
Posts Followers  Following

scOut

Gaming video creator

Tanmay Singh

Its not the destination its the journey @
Athlete @monsterenergy... more

« Include the brand's gaming handle in the

Feature the logo in
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Encourage streamers to share their personal
stories to connect with their audience.

Monster uses streamers to share unique content and personal stories related to their products.

@ scoutop &

N ONsTeR

©Qv N

Liked by syber_warrior, 07 and others

scoutop Can’t wait for more such events!
#monsterenergyindia

Are you all coming t 1ck 2022... more
: el

3 cassyalicia
2 @Khonviction

In my zone.
#MonsterEnergy #MonsterGaming
#Sponsored

A& Monster Energy and Monster Gaming

4:49 PM - 2022-03-30
61 Likes 5 Retweets

ihi O 0 Q
. o D}l I’

3

o
4 @ AchilleFPS &
g ' @AchilleFPS

Je suis fier de rejoindre
@monsterenergy en tant que le
premier athlete gaming Canadien
Frangais. Un réve de petit gargon qui
se réalise. #monsterfam
#Hunleashthebeast @monstergaming

Translate Tweet

Sponsored Streamers

« Useyour
in sponsored
posts to catch the eye and
help people remember
your brand.

« Connect with your
audience on a
by sharing personal
stories, like_AchilleFPS'
success as Monster's
gaming athlete as a French
Canadian.

¢ Make the most of
sponsored posts to
upcoming
gaming events and
tournaments.
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https://twitter.com/AchilleFPS/status/1426308687501606915?s=20
https://twitter.com/Khonviction/status/1509301846892064768?s=20
https://twitter.com/Khonviction/status/1509301846892064768?s=20
https://www.instagram.com/p/CjN5-n3PKyy/
https://www.instagram.com/p/CjcybI_rEj_/
https://twitter.com/AchilleFPS/status/1426308687501606915?s=20

Sponsored Streamers

Leverage sponsored streamers’' channels to show off
new products through PR package unboxing.

Monster leverages its network of sponsored streamers to promote new product launches.

11 Monster Gaming Retweeted 11 Monster Gaming Retweeted
a Lulu & @LuluLuvely - Apr 25 £ flom @flemtv - Jan 4
Another’great flavor to add to my stream room fridge! | don’t mind the color s Live in 5 and something new from @MonsterEnergy to try.
either ., #ULTRASTRAWBERRYDREAMS #ad @monsterenergy
@monstergaming H#ZEROSUGAR #ad

v Plan acampaign where « Deliver new product packages to sponsored
, tag your brand. Repost this content on streamers and ask them to include the
your gaming branded accounts. in their posts.
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https://twitter.com/LuluLuvely/status/1651031155712335872?s=20
https://twitter.com/fl0mtv/status/1610779712166690816?s=20

Sponsored Teams

Breakdown
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Sponsored Teams

Monster appears to have cut ties with all of its sponsored eSports
teams that were identified in November 2021%*, with the exception
of
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https://global-uploads.webflow.com/5e459e61116466aa9af84140/61d483be4a7e4fb239098f3b_Driving%201.4M%20Web%20Visits%20to%20Monster%20x%20Apex%20Legends%20Campaign%20Landing%20Page.pdf
https://www.teamliquid.com/partners
https://navi.gg/en/
https://evilgeniuses.gg/
https://thealliance.gg/about/
https://fnatic.com/
https://www.teamliquid.com/
https://twitter.com/LGDgaming

Sponsored Teams

In terms of prize money, is the
top ranked eSport Team in the world.

Esports Chart
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https://www.teamliquid.com/
https://ogs.gg/
https://en.psg.fr/esports/about
https://evilgeniuses.gg/
https://navi.gg/
https://teamspirit.ru/
https://fazeclan.com/
https://teamsecret.gg/
http://www.igaming.com.cn/
https://fnatic.com/
https://twitter.com/LGDgaming
https://virtus.pro/
https://g2esports.com/
https://twitter.com/newbeecn?lang=en
https://cloud9.gg/
http://vgaming.com/
https://t1.gg/
https://opticgaming.com/
https://tsm.gg/
https://astralis.gg/
https://escharts.com/organizations
https://www.teamliquid.com/

Top 20 eSport Teams based on Total Prize Money Earned

While Red Bull sponsored eSport teams
have a greater combined total prize pool at $99M.

Click to Vi T
$0 e e e $25M $50M

oG $38M

Team Spirit $22M

G2 Esports
Cloud9

@® Red Bull Sponsored
*Prize money as of June 2024, based on data collected by Esports Chart since autumn 2016.

Sponsored Teams
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https://en.psg.fr/esports/about
https://evilgeniuses.gg/
https://navi.gg/
https://teamspirit.ru/
https://fazeclan.com/
https://teamsecret.gg/
http://www.igaming.com.cn/
https://fnatic.com/
https://twitter.com/LGDgaming
https://virtus.pro/
https://g2esports.com/
https://twitter.com/newbeecn?lang=en
https://cloud9.gg/
http://vgaming.com/
https://t1.gg/
https://opticgaming.com/
https://tsm.gg/
https://astralis.gg/
https://escharts.com/organizations

Top 20 eSport Teams based on Total Followers

In terms of total followers, Red Bull sponsored
teams have 17M followers vs. .

Click to View Team

0 7.5M

G2 Esports

Cloud9

el Team Spirit

@® Red Bull Sponsored

*Combined total followers on Twitter, Facebook, YouTube, Instagram, Twitch, TikTok as of June 2024.

15M

Sponsored Teams
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https://twitter.com/LGDgaming
https://navi.gg/
https://fazeclan.com/
https://fnatic.com/
https://g2esports.com/
https://opticgaming.com/
https://tsm.gg/
https://t1.gg/
https://cloud9.gg/
https://www.teamliquid.com/
https://teamsecret.gg/
https://ogs.gg/
https://astralis.gg/
https://evilgeniuses.gg/
https://teamspirit.ru/
https://virtus.pro/
https://en.psg.fr/esports/about
http://www.igaming.com.cn/
https://twitter.com/newbeecn?lang=en
http://vgaming.com/

Sponsored Teams

There's opportunity to work with the top 5 teams.

These teams comprise 9% of the audience, without any current energy drink sponsorships.

0

FaZe Clan

Enatic

OpTic Gaming

Natus Vincere

Top 20 eSport Teams based on Total Followers

© RightMetric *Combined total followers on Twitter, Facebook, YouTube, Instagram, Twitch, TikTok as of June 2024. 35
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https://fazeclan.com/
https://fnatic.com/
https://virtus.pro/
https://g2esports.com/
https://opticgaming.com/
https://tsm.gg/
https://t1.gg/
https://cloud9.gg/
https://www.teamliquid.com/
https://teamsecret.gg/
https://ogs.gg/
https://astralis.gg/
https://evilgeniuses.gg/
https://teamspirit.ru/
https://virtus.pro/
https://en.psg.fr/esports/about
http://www.igaming.com.cn/
https://twitter.com/newbeecn?lang=en
https://twitter.com/LGDgaming
http://vgaming.com/

Sponsored Teams

Tactics
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Leverage eSports teams to enhance brand awareness.

Sponsored Teams

Monster displays its logo on Team Liquid's website, social profiles, jerseys, merchandise, and player profiles.

THORNE  verizom

Keith Markovic
@NAFFLY

Professional CS:GO Player for @TeamLiquid - @BiancaXisadora

& Gamer ® @ Vancouver, British Columbia 2 instagram.com/nafcs/
() Joined September 2014

701 Following  168.9K Followers

@ monsterenergy.com

ﬁmonstergaming
ENERBY -
Omonstergammg

Team Members 8

© wm osms
ALIENWARE@ & roum 0249
(HHONDA ® s otom
\ @ wwoiam
&P bsvoo s5e
S8 1MC @ s wo »
. faciity GO PUBS RTZ IS HERE? MIRACLE PLAYING PRO? WOWIi
Luiic<r) @ weoan =2 Coegn: Do » Tem:TamLinis N
verizon’ @ e " reamtiqud
FLrsy [ o2s
THORNE @ o o1
P BUY NOW
Monster Energy
Based in Corona, California, Monster Energy is the leading marketer and distributor of energy
drinks and alternative bx Refusing to ack ledge the traditional, Monster Energy

supports the scene and sport. Whether motocross, off-road, NASCAR, MMA, BMX, surf,
snowboard, ski, skateboard, or the rock and roll lifestyle, Monster Energy is a brand that believes
in authenticity and the core of what its sports, athletes and musicians represent. More than a
drink, it's the way of life lived by athletes, sports, bands, believers and fans. See more about
Monster Energy including all of its drinks at www.monsterenergy.com.

v

on
players' and the
sponsored team's

Display brand
watermark on

Highlight the brand as
a
on the team's
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Sponsored Teams

Host "takeovers” on your brand's channels using eSport partners.

Prior to The International 2022, Team Liquid hosted the 'Monster Morning’' show on Monster's Twitch account
to discuss the upcoming Dota 2 playoffs, resulting in over 63K hours watched.

Team Liquid
@TeamLiquid

We're working with @MonsterEnergy to bring you all the setup needed
for a great day of Dota.

Follow Monster's Twitch channel and get ready for the Monster Morning
show (which will be in the evening for everybody in NA (and super late for
EU))

“WAKE UP IT'S THE INTERNATIONAL PRE-SHOW
| MONSTER MORNINGS"”
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https://liquipedia.net/dota2/The_International/2022
https://twitter.com/i/web/status/1580659494182211584
https://twitter.com/i/web/status/1580659494182211584
https://twitter.com/i/web/status/1580659494182211584
https://twitter.com/i/web/status/1580659494182211584

Sponsored Events

Breakdown

© RightMetric
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Sponsored Organizers

Monster and ESL Gaming
announced an extensive
expansion of their partnership
on March 17th, 2022.

¥ This multi-year agreement marks
Monster’s first foray into mobile
gaming and esports, while also
continuing its partnership with
ESL's PC game events.

The expanded partnership
includes ESL Pro Tour CS:GO and
StarCraft I, DreamHack, DOTA 2,
and ESL Mobile.
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https://www.prnewswire.com/news-releases/esl-gaming-and-monster-energy-announce-historic-multi-year-global-portfolio-partnership-301504669.html

Sponsored

is at the forefront when it comes to hosting  organizers
tournaments, having hosted over events to date.

organizer data
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Sponsored

With over 500 tournaments under its belt, Red Bull Organizers
has established its position among the top 10 global organizers.

Red Bull 503

@ Red Bull
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Sponsored

There's opportunity to partner with these organizers to Organizers
increase exposure at eSport tournaments.

f Click to View Organizer
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Riot Games*

Garena

Tencent

Blizzard Entertainment 549

Ubisoft

Top eSport Organizers based on # of Tournaments*

PUBG Corp. 341

*Based on ESchart’s all time organizer data as of June 2024. Organizers host esports, sport, or music events. It can be large companies, streamers, or common gamers. 43
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Red Bull has partnership with Riot Games which includes Valorant and LoL.
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Sponsored Tournaments

In April 2023, Monster became
the Official Energy Drink of the
Call of Duty League™ for 2023
and 2024 seasons.

v Ihesponsorship kicked off at the
Major IV tournament in Ohio from
April 20-23, 2023.

Qutside of fueling the competing
teams, the partnership includes
exclusive content, such as
Monster Matchup, Monster
Energy Pre-Game, and Monster
Energy Winner Spotlight.
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Top eSport Tournaments based on Total Hours Watched*

Top Red Bull sponsored eSport tournaments
account for 22% of the total hours watched*.

Click to View Tournament Series
0 400M

Lol Worlds 773M

LoL Mid-Season Invitational 280m

VALORANT Champions 241M

@® Red Bull Sponsored

*Based on ESchart’s top 16 tournament series of all time data as of June 2024.
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Sponsored
Tournaments

Top sponsored eSport tournaments
account for just of the total hours watched*.
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Top eSport Tournaments based on Total Hours Watched*

0

There's opportunity to expand reach through partnering
with Lol tournaments such as LCK and LCS NA...

v/ Click to View Tournament Series

*Based on ESchart’s top 16 tournament series of all time data as of June 2024.

Sponsored
Tournaments
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Sponsored
Tournaments

...Or to expand into the world of
with the ML:BB Professional League.
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Sponsored Events

Play the long game. Establish multi-year agreements for a
consistent and lasting brand presence.

Monster has established multi-year agreements with both ESL Gaming and the Call of Duty League.

O

ESL Gaming Call of Duty League
| l\gu:U—Yez]acr'. 2023* &
Global Portiolio 2024 Season

Partnership
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Sponsored Events

MOBILE TOURNAMENTS

L; =) K gy Tl , Expand into different gaming
ey e segments — like mobile.

Monster's extensive expansion of their
partnership with ESL Gaming marked the first time
they have supported mobile gaming and esports

This strategic decision leverages the rapidly
growing popularity of mobile gaming globally,
L5 < enabling Monster to reach a larger and more
e A g M, varied audience.

REE FIRE

Click to View
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Sponsored Events

Increase brand exposure at
events.

Monster ensures its branding is prominent at
gaming events, whether it's above the LAN rows at
a DreamHack festival or as the official energy
drink of the Call of Duty League. This increases
brand awareness among the gaming audience.

Additionally, Monster utilizes events for product
sampling opportunities, creating an immersive and
engaging brand experience.
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Sponsored Events

Make the most of events by using sponsored streamers to offer
fans special chances to meet and greet them at branded booths.

By leveraging its sponsored streamers, Monster maximizes their presence at events by offering fans exclusive
opportunities to meet and greet them at their Monster branded booths.

L3 Monster Gaming Retwaeted Monster Gaming .+ B @MonsterGaming - Jun 3 T3 Monster Gaming Retweeted

@ g.:r:cieeisa - Making @DreamHack more luvely, one steam at a time Lulu @ @LuluLuvely - Jun 2
e I'll be at DreamHack Dallas this weekend at the @MonsterEnergy

@MonsterGaming booth between 1-4PM on Saturday & Sunday!

Live at Dreamhack Dallas at the @MonsterGaming @MonsterEnergy 3 twitch.tv/lululuvely

booth for a couple hours
#UnleashTheBeast | #DHDallas

Twitch.tv/teepee

STOP BY DUR BOOTH FOR THE CHANCE TO MEET 2D

LULULUVELY j§

TWITCH.TV/LULULUVELY
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Sponsored Events

Present exclusive event
related content.

Monster partners with Call of Duty League to
present exclusive content like "Monster Matchup,"”
"Monster Energy Pre-Game,” and "Monster Energy
Winner Spotlight.” These offerings enable the
brand to engage viewers and align itself with the
event.
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Game Partnerships

Similar to 2021*, Monster ran a
promotion in partnership with
Apex Legends which ran from
August 2022 to January 2023.

¥ The campaign provided exclusive
in-game items that came with every
Monster can purchase.

¥ Sweepstakes that offered Apex
Legends coins as prizes.

¥ An Apex Legends charity tournament
called "Monster Mayhem" was held
on Twitch.
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Game Partnerships

The campaign landing page drove over 3M visits, peaking in
at visits.

November 2022
Web Visits

apexlegends.monsterenergy.com
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How the Gaming Activation Breakdown™ Methodology Works

1

Measure Gaming
Engagement

By comparing search trends, web
visits, social media views, and
audience size among
competitors, identifying
significant growth and variances.
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2

Identify Reasons
for Growth

Breakdown the key factors that
led to growth amongst the
gaming community.

Understand
Winning Tactics

Learn the strategies competitors
used to gain traction in the
gaming community.

4

Highlight
White Space
Opportunities

Highlight potential opportunities
in sponsorships and unexplored
areas on social platforms.
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