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INTRODUCTION
Company Overview
Donatekart is India’s most trusted and transparent online donation
platform to donate in-kind to charities. It acts as a online crowdsourcing
platform that assists various organisations to create campaigns and
collect products that required from donors instead of normal monetary
funds. The company was founded in 2016 by Mr Anil Kumar Reddy and
Sandeep Sharma has received accolades like 40 under 40 , Azim Premji
Social Enterprise Challenge and Social Innovation Award, over last three
years. Currently Donatekart raises around 20 lakhs per month as revenue
mainly coming from commission from the vendors they buy the
products from.

!

The company in compliance with T-hub and Goonj has procured relief materials
during the deadly floods of 2018 in Kerala. Donatekart has worked with over 600
organisations, all over India and has raised over 6 crore worth of products in total.
With more than 40,000 active donors the company is looking forward to
channelize its donations through charities from various sectors , including
education, medical ,woman empowerment , disaster relief , humanitarian. Future
goals of the organisation is to bring the same platform abroad and generate about
100 crores of products over next three years.
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SOME OF THE CAMPAIGNS PRESENTLY RUN BY Donatekart
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Project Overview
As stated in the Title Page of the Report, our project was based on finding
campaigns and causes not related to the ongoing CoVID-19 pandemic for
Donatekart to promote in the near future.
These projects were selected in accordance to the guidelines and parameters
set to us by our Industry Mentor, Mr. Naresh Akil, and the CEO and Founder
of Donatekart, Mr. Anil Kumar Reddy.
These guidelines formed the backbone of the work process of the interns here
at Donatekart and helped to shape their work experiences and contributions
as well as help optimise our search.
Two Excel Spreadsheets were floated to the interns, one for addition of
campaigns, and the other for reference, to make the organisation of the
selected campaigns easier.
The following report also describes the work experience, learnings,
contributions and the skills obtained by the student interns during their tenure
at Donatekart.
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Main Text
Work Process Flowchart
The given project is based upon the search for suitable organisations/
initiatives based on non-CoVID related causes that hold the potential
to be promoted by Donatekart.
The work process has since been updated in the post mid-semester
portion of the project by our Industry Mentor by way of addition of
extra parameters of selection like the category of the campaign and
minimum visibility threshold.
Desirable causes that would be contacted by Donatekart employees
are selected based on the parameters which have been showcased on
the following flowchart:
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From the given flowchart, we can trace the steps required to be
undertaken by each member of the group in order to collect desirable
campaigns for Donatekart.
The extra parameters that were given to the students in the post midsemester period regarding selection of campaigns have been
highlighted in Bold:
1.
The intern searches for various campaigns being run across the
nation by way of various forms of media like the internet, television
advertisements, newspapers (more specifically the Classifieds
section) and such.
2.
From the pool of campaigns that have been scoured by the
interns, each campaigns is individually analysed and their suitability
is checked.
3.

Suitability is determined by the following parameters:

Primary Link - Only campaigns that are not linked to the ongoing
CoVID-19 pandemic are considered as suitable.
Place Of Origin - Only campaigns based within India are
considered as suitable.
Certifications - Only campaigns that have been run by legally
registered organisations are considered as suitable.
Competitor Check - The organisation running the campaign/story
should not be a direct competitor to Donatekart in the market.
4. Each suitable campaign is then added to the company-mandated
Excel spreadsheet where the important details of the campaign are
!11

written down by the company scout, i.e., the intern.
5. A weekly discussion meeting is held every Wednesday with our
company mentor and acting team leader, Mr. Naresh Akil, wherein
every campaign that was added on the spreadsheet the previous week
is individually analysed by him.
6.
The category of the campaign is defined according to the
type of cause being promoted by the campaign. The categories
include (but not limited to):
A.
B.
C.
D.
E.
F.

Women and Children Relief
Disaster Relief
Farmer Help and Relief
Religious Causes
Refugee Relief
Worker Protection and Relief

If the campaign in question cannot be categorised into any such
single category and is thus vague in it’s outreach, it is rejected,
whereas a properly defined campaign will be selected for further
scrutiny.
7.
The legitimacy of the organisation/initiative undertaking
the campaign is scrutinised by the Industry Mentor, who takes
into account age of the organisation, official certifications,
internet presence and some confidential details about the
organisation.
If there is any discrepancy between the claims of the
organisation and the results of the Industry Mentor’s
investigation or if some important detail about the organisation
cannot be confirmed, the cause is rejected.
!12

Else if all the certifications and claims of the organisation are
legitimate then the campaign is approved for further scrutiny.
8.
The Minimum Visibility Threshold is implemented to check
if the organisation in question possesses a minimum presence in
the greater scheme of charities so as to enhance their chances of
being promoted by Donatekart. It also acts as a secondary
legitimacy check for Donatekart.
Minimum Visibility Threshold is defined differently across
different platforms and media:
A. Social Media - The organisation must have a minimum of
10,000 followers on their official Facebook page or on their
Instagram profile.
B. Newspaper - The organisation must have been advertised at
least once on the Classifieds section of a pan-Indian
newspaper like The Hindu or The Times Of India.
Alternatively, they must be a regularly advertised column in a
region, state or city-specific newspaper like The Assam
Tribune, Sakshi Telugu and the like.
C. Video Advertisements - The organisation must have had their
video advertisements showcased on any legitimate television
channel, be it local or national, or on legal internet video
streaming sites like Youtube and Hotstar.
An organisation must satisfy any one of A, B or C for it to be
approved for further scrutiny else it is rejected.
The pros and cons of the campaign are contained under
everything that has been highlighted in Bold.
!13

9.
The pros, cons, scope and limitations of the selected campaign
are revealed to the interns by Mr. Akil, who takes in account both
company specifications and donor desirability when analysing the
campaigns.
10. If the pros of the campaign outweigh the cons, the campaign
gets approval from Mr. Akil for contact. Thus, the contact details of
the company, whether it be postal address, phone number or e-mail
address, become essential at this point.
11. If the campaign does not have proper contact details then it is
aborted as there remains no viable way for the company to get in
touch with the campaign leaders.
12. If proper contact details are present, then the campaign gets the
stamp of approval of Mr. Akil, and is subsequently put into a waiting
list of campaigns to be contact directly by Donatekart.
The above steps form the basis of our project and are required to be
followed intricately before any campaign is accepted by Donatekart.
Every campaign that has been given the stamp of approval by Mr.
Akil will be promoted by Donatekart itself in the close future.
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Company Excel Spreadsheet
The base of the given project is formed by the Excel Spreadsheet
mandated by the company that has been floated to the group
members by Mr. Akil.
The Spreadsheet allows for the interns(referred to here as Agents) to
fill in the intricate details about the suitable campaigns that have
been selected individually by each agent, putting them up for review
during every weekly meeting with Mr. Akil.
The details to be filled in by the students on the Spreadsheet are as
follows:
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1.
Date - The date at which the selected campaign had been
added to onto the spreadsheet.
2.
Agent - The name of the intern who added the given campaign
to the Spreadsheet.
3.
Name Of The Organisation/Initiative - The official name of
the organisation/initiative who are promoting the given campaign.
4.
Remarks By Akil - Short, concise points provided by the team
leader, Mr. Naresh Akil on the pros, cons, scopes, limitations and
desirability of the selected campaigns.
5.
Remarks By Agent - Short, concise points provided by the
agent(intern) in question on the reasons for the addition of that
particular campaign onto the spreadsheet.
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6.
Name of the Campaign/Story - The selected cause being
showcased by the organisation/ initiative in question. The cause
should not be linked with the ongoing CoVID-19 pandemic.
7.
Video Links - URL links to campaign videos that have been
made on the cause in question. The video should highlight the name
of the organisation/initiative as well as the campaign being promoted
by them. Existence of a video link gives topic clarity and acts as a
validity proof for the organisation and campaign and help to boost
their desirability. This field is optional.
8.
Link to the Campaign/Story - URL links to articles/
photographs/advertisements related to the campaign in question that
acts as a validity statement for the campaign in question.
9.
Amount Raised - Monetary amount that had been raised by
the organisation for the campaign in question from donations prior to
their scouting by the agent. This field is optional.
10. Products/Material Needed - A non-exhaustive list of physical
products that are essential for the campaign in question and can act
as proper substitute for monetary donations. Every product must be
something that is easily available, barring some special cases.
11. Person of Contact - Name of the suitable person who can be
contacted directly by Donatekart in regards to promoting the
campaigns run by the organisation/initiative that they work at. This
field is optional.
12. Location - Address of the place where the main office of the
organisation in question is located at.
13.

Contact Number - Phone/Landline no. of the organisation.
!17

14. Email - Email address of the organisation in question. The
email address can be either the official email address of the
organisation or the work email addressor the person of contact.
15. Website - URL link to the official website of the organisation/
initiative in question. It can either be a company-exclusive web
address or can be under a banner organisation.
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Reference Spreadsheet
In addition to the Company-Mandated Excel Spreadsheet provided
above, the Industry Mentor, along with the CEO of Donatekart, Mr.
Anil Kumar Reddy, provided us with a Reference Spreadsheet in the
post mid-semester period in order to enable us to cross-check the
campaigns scouted by the agents with campaigns that have already
been selected for future promotion by Donatekart and also to
increase the efficiency of our future selections.

The Reference Spreadsheet consists of two columns whose
significance have been discussed below:
1. Link to the Campaign/Story - The URL link to the campaign
that had already been selected by Donatekart for future promotion
is written here. This column serves to educate the agents on the
exact types of campaigns being desired by Donatekart for
promotion. Agents glean information about the legitimacy,
visibility and category of the campaign being promoted by the
organisation and cross-check their own selections with them to
enhance their search.
!19

2. Product/Material Needed - The types of products/materials
required by the organisation for their campaign is highlighted
here. This column provides information to the products and
materials that can be provided by Donatekart to charitable
organisations. This column helps cull down those campaigns with
requirements for products/materials that cannot be provided by
Donatekart. This column also helps to confirm the category of the
campaign in question.
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Parameters Of Campaign Selection
Summarising from the excerpts given above in the report, the
primary parameters connected to the selection of campaigns are
highlighted below:
• Campaign Category - The campaign being scouted should be
categorisable into a single charity-based category. The categories
include (but are not limited to):
•
•
•
•
•
•
•
•
•
•

Women and Children Relief
Orphan Relief
Poverty Relief
Health-Based Causes (Cancer, Malaria, Tuberculosis)
Disaster Relief
Farmer Help and Relief
Religious Causes
Refugee Relief
Worker Protection and Relief
Forest and Wildlife Conservation

• Scope - The campaign in question should possess cross-cultural
appeal across India and should be something everyone, regardless
of their differences, should be able to empathise with. The
campaign should not be something that is appealing to only some
particular communities and/or alienated the values of any
significant portion of the population.
• Relevance - Campaigns that are intrinsically related to recent news
and current affairs, as well as those campaigns which are relatable
to everyone no matter what time period it is, are preferred as they
possess higher marketability during that particular time period and
thus would bring in greater number of donations than the norm.
!21

• Organisation Legitimacy - The organisations running the
campaigns must have legitimate certifications and presence for
their campaigns to be promoted. In case of smaller organisations,
their legitimacy is graded by checking whether they have
campaigns being promoted by other crowdsourcing platforms like
GiveIndia, Ketto and Milaap.
• Visibility - The organisation running the campaigns must have a
minimum mandated media presence for it to be considered for
contact by Donatekart. This is done with the help of the Minimum
Visibility Threshold that has been explained in detail in the
previous sections.
• Contact Details - The organisation must have official contact
details in at least one form, be it postal mail, fax, phone/telephone
number or email address so that it may be contacted by Donatekart
for future promotion.
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Summary Of Some Approved Campaigns
Little Moppet Heart Foundation

They help by providing medical care to kids with heart problems.
Their vision is to uproot the suffering of children with congenital heart diseases by
identifying them and create awareness about the challenges faced in terms of
medical assistance and support to the local communities.
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How they help:
Step 1
Identify kids in the 0 to 15 year age bracket with heart defects or diseases
that are curable either surgically or medically. They do these through camps
set up in rural, urban and semi-urban slums and villages. They also get leads
for hospitals.
Step 2
Their panel of paediatric heart surgeons perform diagnosis to identify the
issue and define the appropriate course of action.
Step 3
Consultation and Surgeries are performed by Dr. Gopi Nallaiyan , LHMF’s
in-house surgeon. He has operated 500 cases of which 200 cases were done in
2 years. Dr. Gopi Nallaiyan has worked across renowned hospitals in
Madurai, Chennai, Bangalore, Chandigarh, Raipur, Hyderabad, London and
US.
This way they ensure that all the possible children can be treated with at most care
and love. This campaign is one of the most empathised campaigns out there. Thus,
giving the campaign many pros to be approved for.
The only con to this campaign is that they accept only monetary aid only.
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Shishu Mandir

Their Founder, Hella Mundhra was born in 1939 at Hameln, Germany.
Growing up during the war years and deeply shocked and disturbed by the
cruelties in her own country under the Hitler regime, she developed a feeling
of guilt for being part of the people who had brought such unimaginable
suffering to the world. So she and her husband started a children’s welfare
home in Bangalore.
The inner growth of children is the primary focus of the organisation.
In every aspect of Shishu Mandir´s working, Hella is closely involved, from
the functioning of the Home to the teaching methodologies at the school and
to every single village initiative.
They support 12 villages in the vicinity of our school, Kithiganur,
Bhattarahalli, Priyankanagar, Jyothinagar, Parvathinagar, Medahalli,
Anandapura, Hala Halli, Seegahalli, Janatha Colony and TC Palya addressing
a total population of 45,000.
The pros are obvious and there are no noticeable cons.
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Kaziranga Wildlife Society

"The Rhino Club" was the name of the recreation club of officials of Forest,
Soil Conservation and Tourism Departments stationed at Kohora, a small
village by the side of NH 37, about 126 miles away from Guwahati towards
Jorhat.
The Society aims at:
(a) Protection, preservation and promotion of wildlife and their habitat not
only in Kaziranga National Park but in the entire NE India;
(b) Publication of periodicals, news bulletins, arrangement of film shows,
study circles on wildlife;
(c) Creation of all possible facilities for members to carry on systematic study
and research on wildlife, forestry and allied subjects;
Hence by which they help preserve the rhinos from extinction, which is a
significant pro.
There are no cons as such.
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Sounds Of Silence

Sounds of Silence is an initiative, straight from the heart of a chosen few who
wish to fill the lives of a million hearing-impaired kids across cities, borders,
nations with the beauty of expression and art of communication.
Sounds of Silence (SOS) is India’s first technology based NGO, empowering
the hearing impaired individuals to overcome the barriers to communication
that they face, and providing them a new way to interact with the world.
SOS is an organisation working for the betterment of the hearing impaired
individuals, by providing them with a platform to interact with the outer
world. They want to make a difference in the lives of these special kids by
providing them with mobile phones so that they can text one another.
The keen interest in the betterment of a part of our society itself makes this
campaign amazing. And also due to the lack of any cons, it was also
approved.
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Project Chirag

They help families in rural India without electricity grid facilities to lighten
up their nights by solar lights.
Project Chirag was an initiative which started off as a community
development project by students at ‘H.R. College of Commerce &
Economics, Mumbai’ in March 2010. Within its first year, the project lit up
over 1500 rural homes across India. To make this initiative scalable and
sustainable, a non-profit organization ‘Chirag Rural Development
Foundation’ was registered in December 2011 and currently independently
manages Project Chirag. The Project continues to remain a youth driven
initiative with participation from students from various educational
institutions.
Project Chirag has lit up lives in 9 states – Maharashtra, Rajasthan,
Karnataka, Uttar Pradesh, Uttarakhand, Assam, Meghalaya, Odisha and
Andhra Pradesh.
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Their contribution to the society:
•
•
•
•

Install India's youth with a passion for change
Eradicate the use of kerosene
Reduce carbon emissions
Increase productivity to promote sustainable livelihood & income
generation.
• Increase health & safety
• Promote socio-economic development
• Increase students home-life productivity
The pros are a plenty as mentioned above. There are no cons as such.
The above mentioned campaigns were all approved because of the
inspiring background stories and the need for a donor’s empathy; Thus,
paving way to a better and improved society.
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Rejected Campaigns And Their Causes
Uday Foundation

This foundation was aimed towards providing food to the families and
relatives of the patients waiting outside the hospitals of Delhi.
They were in function from 2011 and continued their support to the families
every year from then.
But in 2019 NDTV covered UDAY foundation in their special report which
suddenly increased the popularity of this foundation which resulted in
sudden increase in the amount of donations UDAY foundation received.
They already have a surplus of donations.
So, there is nothing but little where Donatekart can be of Help to this
foundation,
Hence, keeping this in mind we rejected the idea of collaborating Donatekart
with UDAY foundation.

!30

Habitat For Humanity India

Habitat for humanity India, this foundation is an International organisation
which has its Indian subsidiary also, through which they build houses for the
economically poor people of India.
They have managed to build 65000 houses in India till now, and 50000+
toilets in rural India.
But as the organisation works at an International level, they get donors from
all over the world including the American and European donors.
Even though habitat for humanity runs their campaigns in India but this is not
an Indian organisation, their fundings are managed in Europe.
Also, building a house is not cheap, we can’t run campaign which is most
benefited by monetary donations on Donatekart as this is clearly against the
model of Donatekart in which it runs.
So, keeping these things in mind we rejected the idea of collaborating Habitat
for Humanity India with Donatekart.

!31

Swades Foundation

Swades Foundation is a great NGO bringing real ground impact in the rural
India and for the underprivileged.
Till date they have a team of 1300+ members working with 8000+ tribal
families in Maharashtra working towards their health and sanitisation.
The current campaigns which they are running is for cataract surgeries across
India for the people who can’t afford a cataract surgery,.
But, in these type of campaigns like surgeries and hospitalisation, platforms
like Donatekart are of little use, because Donatekart’s working model restricts
them to raise money, instead they can raise only products.
But in campaigns like this we don’t have any option to raise products other
than some medicines, the majority of the money will be spent on surgery cost
and not on medicines.
So, keeping this in mind we rejected the Idea of collaborating Donatekart
with Swades Foundation.
But in future if Swades Foundation does any campaigns where Donatekart
can help then they can look forward to collaborate with them.
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Learnings
An internship is a learning experience of its own kind. The
importance it has got over the years in building one’s career is not
exaggerated; given what it has to give back.
Neither is it spoon-fed school learning, nor pressure filled workload.
And in between, you not only learn the basics of work life but also
the soft skills required for a brighter professional career.
During the course of this fabulous programme, we gathered few
important takeaways:
Teamwork
In an internship, you learn to work as a team without focusing
entirely on yourself. You also develop patience in situations when
you disagree with another member(s) of the team.
Problem Solving Skills
An internship introduces you to real-life work problems and hence
develops your problem-solving skills.
Work Ethics
In college education, we are used to making excuses for late
submissions, short attendance and what not! But it is only when we
are introduced to the actual environment that we learn work ethics.
Adaptability Skills
Being adaptive to your surroundings easily is one of the most useful
soft skills not only desirable to employers but also important to your
self-growth.
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Communication Skills
Communicating well is a gem of a skill which you can learn during
your internship experiences.
Responsibility
Your internship experience makes you more responsible and
accountable for what decisions you make and how you execute
what’s been allocated to you.
Time Management
Earlier, you could just miss a class because you had some personal
commitments. During an internship which is almost the beginning of
your work life, you can’t mark your absence on a regular basis.
Hence, it helps you learn to manage your time better by maintaining
a balance between your work and personal life, without harming any
of them.
The learning process never ends
So, it’s the end of your academic learning and you are pretty much
sure that you have learned all the things required to do your job. But
internship throws a bummer. You realise that it’s an entirely new life
and you need to start again.
Of course, things you learned earlier matter, but there are a series of
other things to learn. The learning process never really ends whether
it’s your internship, first job, or the fifth one.
And above all Empathy.
Through this internship, what we really learned the most was
empathising with another human being. We, the students of a
technical university generally laugh at the idea of a social sector
!34

internship but this internship was really an eye opener.
We became grateful for what we have and started understanding the
pains of an underprivileged child or a mother who can not afford 2
meals a day.
Apart from learning the above mentioned skills, we started believing
in the cause and wanted to try our hearts out for the upliftment of the
needy and the downtrodden.
In the end , if a human can not give back to the society then what is
the use of his or her existence.
We can not achieve happiness through money or materialistic things
but through these noble measures in which we propagate the idea
that humanity still exists in humans.
Once again our sincere thanks to Prof. Byomakesh Debata sir for
helping us chart out this amazing journey and special regards to Mr.
Anil reddy and Mr. Naresh Akil for making us learn that insistence is
Persistence.
We now strive to create a more humanitarian society everyday of our
lives .
And it is what matters in the end.
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Contributions
We strive to create a difference in our society when we are the near
end of our internship but we were not the same as we came here.
Under the guidance of our Instructor and Industry mentor, we started
to work for Donatekart and were pretty dormant through the initial
days but as the pace picked, we too changed our gears and In our
humble opinion contributed quantitatively and qualitatively.
We researched and documented different organisations which were
aligning with Donatekart’s model and were striving to make this
world a better place to live in and listed these entities on our Excel
spreadsheet.
There were many organisations helping the victims of Child
trafficking to organisations striving to bring a green revolution in our
drought struck lands.
The important facet of the project was that we were able to directly
contribute to the workings of Donatekart by providing them with
relatively obscure campaigns and stories to promote.
We thoroughly enjoyed our work and researched as many as 60
organisations in the time span cumulatively of which some got
selected for further and dedicated inquiries.
We are proud to say that our contribution however small as it may be
helped the society in some way.
We look forward to these future endeavours and promise to apply
ourselves out there in the real world.
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Skills Obtained
We learnt technical and also most importantly, soft skills, during the span
of our PS for Donatekart. Especially soft skills such as team work, time
management, decisiveness, presentation skills, communication were
developed due to the course work presented to us. These skills go a long
way in terms of our future careers and internships. We also learnt another
important characteristic, empathy. We are happy to say that we have all
grown together as a team and also individually.
These skills obtained by us are going to help us in our future careers by
helping us to adjust to professional atmospheres in meetings and
seminars and the weekly meetings will also help us to adjust to optimal
communication with our hierarchical superiors in a company/
organisation.
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Conclusion And Recommendations
•

The above mentioned projects are the projects we have discovered and
discussed about so far.

•

We are happy to say that during this last one week we have got a very
clear idea about the type of projects suitable for Donatekart and have
presented it to our PS Mentor and PS instructor

•

We got a good remark by Mr. Akil on all of our researched NGOs.

•

After discussing with Mr. Akil we finally accepted some NGOs based on
the standards and criteria set by Donatekart while we also rejected some
NGOs that we had researched about because they do not fulfil the
DonateKart standards and criteria, Or because Donatekart’s working
model can not support these type of causes which rely solely on
monetary donations.

•

The PS has come to an end now, and we hope our research has added
some value to Donatekart and would eventually bring an Impact to
someone’s life.
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Appendix
What are we looking for in an organisation?
Every organisation has a story. But not all have inspiring stories that compels the reader to
empathise with the situation the needed are going through. Because the more the reader
understands, the more they feel and realise the need to donate. We strive to bring forward as
many amazing stories as possible to help people with their day to day needs.
What is the difference between NGOs and social businesses?
An NGO is a voluntary, non-profit organisation that operates, contributes to, or participates in,
various projects on education, training or other humanitarian, progressive, or watchdog
activities. They usually collect donations for running programs for disadvantaged or
distressed people. The difference is that NGOs operate on donations, whereas a social
business is a self-sustaining business
How does Donatekart generate revenue?
While Donatekart does not charge the NGOs any money to campaign on their website, it
earns the revenue by charging a 10-15% commission from the money the vendors make. As
their orders are mostly in bulk, the sellers are content giving up a small portion of their
revenue
Why Donatekart is better than other platforms ?
Unlike other platforms which charge more than 10-15% as commission, Donatekart is
completely free for both Donors & NGOs. The platform discards traditional monetary
donations and ensures that the NGOs get the products they need. This makes the donor rest
assured that their donation
has gone to the needy. The tracking service and the updates is what adds to the uniqueness of
this platform.
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What products can be raised on Donatekart ?
We can list any kind of products on our platform, which includes stationary, groceries,
medical equipment, daily essentials etc. You can also have a look at the completed campaigns
on our website to get a better idea of the products we raise. Also we will be sharing a
catalogue with you, once we receive an email from you regarding the campaign you would
like to launch. 70% of any NGOs funds go into procuring some or the other products which
can be raised through Donatekart.
How long can we run a campaign ?
There is no specific time limit, though we suggest a campaign lasting between 30-45 days, as
that will yield maximum returns. People are happy to contribute towards campaigns that have
immediate needs rather than long-term projects.

The spreadsheet:
The spreadsheet used in the project to keep track of all the obtained information was
facilitated by Donatekart. It has 15 basic columns.
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They are as follows:
1. Date
2. Agent
3. Name of the organisation or initiative
4. Remarks by Mr. Akil
5. Remarks by Agent
6. Name of the Campaign or story
7. Video links
8. Link to the campaign or story
9. Amount raised
10. Product or materials needed
11. Person of contact
12. Location
13. Contact number
14. E-mail
15. Website.
All the columns are self explanatory. Thus this spreadsheet makes work easy, approachable,
informative and clean.
Donatekart Website URL:
https://www.donatekart.com/
Donatekart FAQ’s:
https://www.donatekart.com/faqs
Our Researched Stories for Donatekart:
https://docs.google.com/spreadsheets/d/
1rfWK_zx2KzZhwVCGXmTlfopn4M8CuI_nGCZk2xjWE_w/edit#gid=638580202
Our Reference Sheet:
https://docs.google.com/spreadsheets/d/
1rfWK_zx2KzZhwVCGXmTlfopn4M8CuI_nGCZk2xjWE_w/edit#gid=486146607
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Donatekart Contact Information:
https://www.donatekart.com/contact/
Donatekart Physical Address:
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Glossary
1. E x c e l - M i c r o s o f t E x c e l i s a s p r e a d s h e e t d e v e l o p e d
by Microsoft for Windows, macOS, Android and iOS. It features
calculation, graphing tools, pivot tables, and a macro programming
language called Visual Basic for Applications. It has been a very widely
applied spreadsheet for these platforms.

2. Crowdsourcing - Crowdsourcing is a sourcing model in which
individuals or organisations obtain goods and services, including ideas,
voting, micro-tasks and finances, from a large, relatively open and often
rapidly-evolving group of participants.

3. Social Media - Social media are interactive computer-mediated
technologies that facilitate the creation or sharing of information, ideas,
career interests and other forms of expression via virtual communities
and networks.

4. Streaming - Streaming media is multimedia that is constantly received
by and presented to an end-user while being delivered by a provider. The
verb "to stream" refers to the process of delivering or obtaining media in
this manner;[clarification needed] the term refers to the delivery method
of the medium, rather than the medium itself, and is an alternative to
file downloading, a process in which the end-user obtains the entire file
for the content before watching or listening to it.
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