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Nissan Australia
Excelling in CustomerSatisfaction

Nissan’s Goal Key Deliverables

Tolead the market in customer satisfaction via the 'Nissan Pulse Program”
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increase in satisfaction
for sales customers

Solutions

Creation of the “Nissan Pulse Program”
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87%

Of sales customers who were originally
dissatisfied, 87% reported increased
satisfaction levels following issue
resolution (81% for service customers)
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