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The Challenge 
With 375,000 members across six states and 

territories, People’s Choice faced a challenge in 

providing an easy and ready medium to ensure 

member feedback and opinions were captured and 

used to shape business decisions. 

The Solution 
In response to this challenge, the Green Room online 

community was launched.  The Green Room allows 

People’s Choice members to provide feedback to the 

business throughout the decision-making process.  

Members are invited to take part in surveys, concept 

tests, qualitative interviews and in-person testing. 

This feedback becomes an essential part of the 

consideration in designing products and services, 

often providing People’s Choice with a broader 

spectrum of responses than would be gathered 

through direct contact. 

The Impact 
The breadth of consultation with members through 

the Green Room has helped inform product 

development and business processes.  

Improvements resulting from the program include:

1.  Democratisation of data: Team-focused silos have
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“Being able to gather insights from our members and involve 
them in the design of our products and services is an important 
part of what we do.  With members spread across the country 
we needed a way to interact with them in an online environment.  
Our partnership with Potentiate provides this for us.  

Our partnership is more than the platform, it also gives the 
team an opportunity to tap into expert knowledge, to find out 
what’s happening globally, and to network with other research 
practitioners.”

Wendy S,   
CX/UX Team Lead

been broken down and insights into member opinions 

are now shared. 

2.  Reduction of jargon: more effective language is now

used to communicate with members.

3.  Risk mitigation: member education on scams to

reduce risk.

Of Green Room members…

• 74% score their satisfaction rate as 7+ 

•  80% like that they have the opportunity to express

their views

• 64% feel they are helping People’s Choice succeed 

•  69% are likely to recommend being part of the

Green Room community




