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For Me,  Business is  Never Just   Business. It’s Personal.  
And That’s the Way it Should Be.
Eight years ago I could never have imagined what True would become today. I established True to be a truly digital 

firm to help businesses understand how to use an entirely new set of communications tools — SEO, SEM, PPC, data 

analytics, social media, display, content — to transform their marketing and sales programs. While I’d never call myself 

a risk taker, by expanding beyond traditional public relations, advertising, direct mail and graphic design, we changed 

our way of thinking about how to solve our client’s problems. It changed me, too. I saw what was possible — that’s what 

powers True today.

When I started True, I wanted to work with a talented team of passionate individuals to achieve great results for our 

clients. I see it and feel it every day when I unlock the office doors early in the morning. It is a truly special place — and 

it starts with our people. Every one of our team members is focused on helping clients understand the true power of 

digital communications. We are as much teachers as we are communications professionals. And we have fun doing it, 

too. So much of your life is spent working — shouldn’t you enjoy your time there? I think so. 

I view our clients as true partners in business — that’s exactly why I named my company 

True. I invite you to get to know True and our team members better today. Our door is 

always open — we have so much to share with you and are always available to listen 

and also learn more from you. Our friendly pug is always around the office with his 

teddy bear, too. 

We’d love to show you the new space (see page 7 for details), introduce you to our 

team and play fetch with Murphy. As you can see, business truly is personal at True.  

26901 Cannon Rd., Ste. 200                            Bedford Heights, OH 44146                            888.456.0369                            truedigitalcom.com 

@TrueDigitalCom

True by the Numbers

Doing digital 
right since 

2011
12
employees - 
and growing

10
pots of coffee per 
day (at least)

1
pug… with 
countless toys

Every office needs a furry friend — or so 

we think. Murphy is True’s loyal guard 

pug and one of our most valued team 

members. He greets all guests with a big 

bark but don’t worry, he’s just looking 

out for the team. You can usually find 

him in his toy palace with Chris or on 

his king-size bean bag taking a nap.

meet 
murphy
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we are true
It’s in Our Name: Digital is at the Heart of What We Do 
From the very beginning, True has focused on data-driven strategies to bridge the gap between the online and offline 

world. We immerse ourselves deep in the numbers, cut through the clutter and carefully collect insights to bring focus 

to solutions. With business goals in mind, True uses tools like social media, content marketing, digital advertising, and 

website experience and optimization to effectively reach and engage audiences and produce measurable results. 

At True, we value the comradery of growing together as a team and creating a close-knit culture to maximize results for 

our clients. Team True is agile and hardworking — and when we have our ‘aha moment,’ we lead our clients to success 

and share victories.

Connecting Clients with Insights from Around the World
Through the Worldcom Public Relations Group, clients have access to in-depth communications expertise from 

professionals who understand the language and culture of regions across the globe. True is the only digital 

communications firm in the Worldcom Group, the world’s leading partnership 

of independently-owned PR firms with 140 partners operating in 111 cities, 46 

countries and six continents. 

Who We Work with

You’re in good company. True works with great brands:

Industries We Serve

• Building Products

• Manufacturing

• Professional Services

• Nonprofit

• Healthcare Technology

• Food Equipment Services
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what’s new 
with true 
New Space, Same Purpose: Provide the Best for Our Clients
True’s growing team and capacity allows us to do more for our clients — and we designed our newly expanded facility 

with clients in mind. Our new workplace features an open fl oor plan and spacious conference rooms that enable 

collaboration amongst team members, while private huddle rooms provide space for focused work. Plus, the 

square-footage gives Murphy a chance to get in some laps before his afternoon nap. 

Clients are welcome to utilize the space as a remote offi ce or simply a nice getaway. We are proud 

to have a facility that refl ects our culture and capabilities — and we’re excited to share it with you! 

with clients in mind. Our new workplace features an open fl oor plan and spacious conference rooms that enable 

collaboration amongst team members, while private huddle rooms provide space for focused work. Plus, the 

square-footage gives Murphy a chance to get in some laps before his afternoon nap. 

Clients are welcome to utilize the space as a remote offi ce or simply a nice getaway. We are proud 

to have a facility that refl ects our culture and capabilities — and we’re excited to share it with you! 
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industry trends
4 Steps to Keep up with Google’s Move Towards Mobile 
With its mobile-fi rst index update, Google now rewards pages that are mobile-friendly with higher rankings on 

search engine results pages (SERPs). If your website is not mobile-friendly, audiences may have a harder time fi nding 

your content. 

What steps do you need to take to make your website mobile-friendly?

1.   Optimize for mobile devices with responsive design and simple navigation.

2.   Improve page load time for faster rendering — Google cautions a site shouldn’t take more than three seconds to load.

3.   Check that your mobile site is verified as a separate property in the Google Search Console with mobile testing tools. 

4.   Structure your content to provide clear answers to the questions audiences are asking.

GDPR is Here: How True is Staying Compliant
“We’ve updated our privacy policy.” 
Sound familiar? You likely heard that General Data Protection Regulation took effect on May 25, 2018 thanks to the 

fl ood of emails from brands about efforts to comply with the legislation. 

True is one of those brands. We’ve made several important changes 

to ensure compliance: 

1.  Website updates: Our website immediately notifies visitors that 
we use cookies for tracking and provides information on how to 
disable cookies. 

2.  Privacy policy: We reduced legalese and included more easily 
understandable language in our privacy policy to clearly explain how 
we use the data we collect.

3.  Subscription forms: All forms include a link to our privacy policy and 
require parties to manually opt-in to marketing communications. 

4. Verified consent: All subscription forms include a double-opt 
process to receive content and provide clear options to unsubscribe 
to communications.

Face2Face Goes… Digital?
Smaller enterprises seeking an alternative to the in-person 

Face2Face training program now have more options to 

learn the Face2Face tools. The new online version of 

the program is composed of three video lectures and 

assessments that provide an overview of the tools: The 4Ps, 

CORE and HEAR (jump to page 15 for more on these!) 

In addition to the online course, the new Face2Face book is designed to equip readers with 

the communication tools taught during in-person training sessions. The book is laid out part 

story, part instruction so readers can learn through application of the tools in 

real scenarios. 

True’s Take
Pete Jolicoeur, Account Service Manager

“We always advise clients to look at where Google is headed. Search engines will 
start favoring content that provides clear answers to question-based queries 

on voice recognition devices — brands who optimize for spoken questions are 

headed down the right path.”Face2Face

Mobile internet usage crossed 50% for the fi rst time in 2017 — and Google is taking note. 

Mobile internet usage surpasses 50%

  www.truedigitalcom.com/f2fbook

Download the ebook or ask us for a copy!

By Sean Williams

TrueDigitalCapabilitiesBrochure_Rvsd032019.indd   8-9 3/5/19   10:35 AM



1110

How to Leverage the GDPR to Maximize Marketing
Although the GDPR is designed with EU residents in mind, American brands aren’t enti rely in the clear. 
The legislation aims to improve transparency on how data is being used and give EU residents control of their 

information. Therefore, American companies who market to residents in of the EU may also have to comply with 

the legislation.

What does this mean for marketers?*  

   The way you build contact lists may change — audiences have to provide consent for data collection. 

   Your website may need some updates, like notifications to visitors of tracking tools.

   The company privacy policy may need to more clearly explain how your company uses the data it collects.

Even if you have to shake-up your marketing practices, the GDPR can actually help you maximize marketing efforts. 

Leverage the legislation as an opportunity to rebuild your customer lists with more valuable, qualifi ed leads. Initiate this 

process by launching a re-engagement campaign with your existing contact lists. Then, plan ways to provide valuable 

content for relevant audiences so they will want to continue engaging with your brand. 

*This is in no way intended to serve as legal advice. Please consult a legal professional to ensure you are GDPR-compliant.

True’s Take
Ciara Simiele, Senior Content Marketing Associate

“Ultimately, the risk of non-compliance is so high that many American-based 

companies are fi nding it easier to adhere to the legislation than parsing out 

audiences in the EU. GDPR encourages us to be bett er marketers — companies will 

see the benefi ts with more engaged audiences and more qualifi ed leads.”

True’s Take
Sean Williams, Vice President & Practice Lead

“The secret ingredient in good organizati ons is that employees have a voice
— management responds to and asks for opinions, and workers collaborate to 

come up with innovations that actually get enacted.”

American companies who market to residents of the EU may also have to comply with the GDPR.

GDPR

Are You Ready for the Year of the Employee?
How much att enti on do you pay to your current employees? Chances are — not enough.
In fact, leaders from across the globe have deemed 2018 the “Year of the Employee” in the Worldcom Confi dence 

Index Report. According to the report, 585 CMOs and CEOs from North America, Asia and EMEA agree that 

employees are essential to achieving business goals. The most pressing challenge for businesses in 2018 is fi nding new 

talent and inspiring current employees. 

Attracting and retaining the best talent requires strong leadership and internal communication. Is your management 

team ready to compete for talent?

Ask yourself these questions:

Q:   How prepared are your leaders to engage employees whose expectations are high?

Q:   Do leaders know how to draw people into dialogue and discussion?

Q:   Does management inspire employees to generate ideas and innovation?
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case study
Outsmarting Google to Target  
the Right Audiences
The Challenge:
A newly patented pain management technology was 

undergoing clinical trials and True’s client needed help 

recruiting participants. Strict Google advertising rules 

prevented targeting capabilities, making it challenging to 

reach qualified candidates.

True’s Solution:
True strategically targeted Google and Facebook ads to 

users based on lifestyle indicators, secondary interests 

and content. Interested individuals were directed to the 

client’s website and asked to complete a brief contact 

form for trial participation.

The Results:

80% 
of inquiries originated 
from the online ad 

3x 

increase in metropolitan  
trial markets

12
U.S. cities running 
trials and growing

taking digital  
to new heights
We were doing this even before Google. 
True’s digital team goes deep into the data to explain what is happening and why. We search through in-depth digital 

analytics to assess current performance, then provide methods to optimize websites and other digital assets for search 

engine performance and user experience. Our digital associates and specialists are seasoned experts in developing 

highly targeted digital advertising campaigns and constantly look for ways to optimize performance to generate leads 

and produce results for clients.

13 

content  
marketing  
done right
Know how to deliver the right content, on the right media, to the right audiences. 
Content and communications team members develop messaging strategies based around brands’ key values to 

generate qualified leads for clients through each stage of the buyer’s journey. Our team optimizes content and adapts 

strategies to produce continual results for clients. 

Visit www.truedigitalcom.com

Ask us about our digital capabilities and other wins.
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case study
Generating Demand for the 
DAP Quick Kit Throughout 
the Purchase Funnel
The Challenge: 
A building products brand known by DIYers wanted to 

grow revenue amongst professional contractors and earn 

“shelf” space for a new product at lumber dealers and 

window/door distributors. A complex 2-step and 3-step 

distribution process created an added challenge. 

True’s Soluti on:
True mapped out a communications plan that would connect 

with dealers, contractors and DIYers in various stages of the marketing 

funnel. Press outreach, infl uencer marketing, lead-generating landing pages 

and an automated email marketing campaign was used to build product 

awareness and drive demand generation. 

The Results:

87,400+

product demonstration 
video views in one month

350+

leads generated 
from landing page

26%

email click-through rate 
for purchase (vs. 1% 
industry average)
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getting others 
to play nice in 
the workplace
The Face2Face Communication Learning Program Equips 
Organizations with Tools to Strengthen Their Culture Through 
Effective Communication 
With over a decade of internal communication expertise, True’s Sean Williams developed the Face2Face program to 

give organizations the tools to transform their communication and culture. After completing the program, companies 

build stronger internal relationships, see higher employee engagement, enhanced retention, and improved effi ciency. 

Face2Face is available in both in-person training and online instruction through interactive webinars and a three-part 

course using the Face2Face tools:

HOW to listen to your audience:
To listen, you need to HEAR what others have to say:

H - HONOR
E - ECHO
A - ASK
R - RESPOND

WHAT to communicate?
Communicate the CORE aspects of your topic:

C - CHANGES
O - OBJECTIVES
R - REASONS
E - EFFECT

HOW to communicate?
Communicate your CORE topic by using the 4P’s:

P - PURPOSE
P - PICTURE
P - PLAN
P - PART

Call 888.456.0369

Learn more about our content work and other successes. 

Face2Face is available in both in-person training and online instruction through interactive webinars and a three-part 

HOW to listen to your audience:HOW to listen to your audience:HOW
To listen, you need to HEAR what others have to say:HEAR what others have to say:HEAR

H - HONOR
E - ECHO
A - ASK
R - RESPOND
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