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Program Scope & Purpose

Scope: According to a 2018 CareerBuilder study that surveyed over 1,000
hiring managers and human resources professionals across multiple
industries, 70% of employers use social media to screen candidates before
hiring. Nearly half (48%) of employers check up on current employees'
social media use and 34% have reprimanded or fired an employee based
on content found online. By the same token, 22% of employers are
specifically looking for a reason not to hire a candidate based on their
digital footprint and online activity which includes posts, comments and
other information they choose to share.  Additional studies and data are
examined and explained in further detail in the Needs Analysis section in
Standard 5 on Development, Delivery, and Maintenance of Education and
Training.

Problem: Social media posts live forever. There is no current standard for
social media education focusing on positive proper use, leading to an
epidemic of damaging and regretful social media content across the world.
Oftentimes, this activity goes forgotten until it comes back to haunt both the
employer and individuals who represent them years later, potentially
damaging or even ruining careers, opportunities as well as corporate
brands, reputations and sponsorships.

Purpose & Learning Goals: The LifeBrand “Social Media Accountability
and Awareness” (SMAA) assessment-based certificate program course is
designed with the goal to help educate all professionals on the importance
of mastering the following program level learning objectives:

1. Explain what a personal brand is and construct one for positive and
professional use

2. Create a productive online network for optimal relationships
3. Implement positive practices with respect to content sensitivity and

ethics
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4. Understand and execute privacy and protection measures for your
information

5. Identify and evaluate your own online activity against what employers
look for when reviewing your social media

Program Requirements

Our education program uses e-learning to deliver content and instruction to
participants through a mobile and on-demand learning environment. The
program course uses a combination of video animation, audio, graphics
and text in a microlearning environment to meet the interests and needs of
the intended target audience. It is mandatory that all learning participants
complete the entirety of the course.  The course consists of five chapter
modules, each containing multiple micro-lessons focusing on underlying
concepts aligned back to the learning outcomes.  There is a progress meter
in the navigation panel that will indicate each chapter and lesson has been
viewed and completed. Once all course content is completed, participants
will take the final assessment and must receive a score of 80% in order to
pass.
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Program Level Learning Objectives and Associated
Content Level Intended Learning Outcomes

Chapter 1: Understanding Your Personal Brand

Learning Objective:

1. Explain what a personal brand is and construct one for positive and
professional use

Intended Learning Outcomes:

a. Describe what a personal brand is
b. Understand the components that make up a personal brand
c. Create a strong and positive personal brand
d. Explain how social media plays a role in building your brand
e. Identify the consequences of not having a positive personal

brand

Chapter 2: Creating an Online Network

Learning Objective:

2. Create a productive online network for optimal relationships

Intended Learning Outcomes:

a. Describe what an online network is
b. Implement the steps to build an online network
c. Optimize your online network to build a strong professional

digital presence
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Chapter 3: Content Sensitivity & Ethics

Learning Objective:

3. Implement positive practices with respect to  content sensitivity and
ethics

Intended Learning Outcomes:

a. Recognize the consequences of of posting about politics and
religion on social media

b. Define racism and understand the repercussions of making
racist posts and comments online

c. Demonstrate good judgment when it comes to posting or not
posting certain activities that are illegal in any part of the
country

d. Identify posts, comments and images that could be considered
discriminatory against a particular group of people

e. List the implications of posting anything that is sexually explicit
f. Understand behavior that is cyberbullying and evaluate posts

and comments carefully before sharing
g. Assess your posts and comments to ensure you are choosing

the right context of your words

Chapter 4: Privacy & Protection on Social Media

Learning Objective:

4. Understand and execute privacy and protection measures for your
information
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Intended Learning Outcomes:

a. Recognize when it’s okay and not okay to use social media and
your cell phone during the work day per your employer’s rules
guidelines

b. Take measures to protect confidential and private information
around the office when posting things on social media at work

c. Implement measures around your home to protect personal
information that others shouldn’t know about you

d. Understand the benefits of using a two-step authentication
option on your social media accounts

e. Apply security procedures to protect yourself, your brand,
information and belongings

Chapter 5: What Employers Look for While Reviewing Your Social
Media

Learning Objective:

5. Identify and evaluate your own online activity against what employers
look for when reviewing your social media

Intended Learning Outcomes:

a. Identify followers and those you choose to follow that align with
your brand

b. Understand why your appearance matters online to potential
employers

c. Choose an appearance and message on your social media you
want to portray

d. Explain why interaction, grammar and speech on your social
media is important to employers
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Qualifications of Key Personnel for Program
The education team is led by Subject Matter Expert Kevin Quinlan, a highly
qualified and talented educator who holds a Masters Degree in Career &
Technical Education from Temple University’s College of Education.
Additionally, he earned a second Masters Degree in Instructional
Technology from Wilkes University, where he also earned an Instructional
Technology Specialist certificate. Kevin is experienced and skilled in
utilizing emerging technologies to improve curriculum and instruction for
learning. He is well versed in media and courseware design as well as
technology for assessment and adaptation to support all learners.  Adding
to his credentials, he is extremely knowledgeable in content development
and delivery, quality assurance review practices, assessment creation and
evaluation methods.  In his primary work, Mr. Quinlan creates curriculum
for programs while teaching business and technology courses to K-12
students within the Springfield School District in Springfield, Pennsylvania.
He has guest lectured at Temple University within the College of Education.
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Procedures Used for Developing, Delivering & Maintaining
Education

LifeBrand uses the ADDIE Model for its Instructional Systems Design for all
e-courses.  The ADDIE Model includes five phases - Analysis, Design,
Development, Implementation, and Evaluation.  A description of each
phase and how it pertains to the e-course can be found in the paragraphs
below.

First, in the Analysis Phase, the e-course addresses a major problem
confirmed by research; 70% of employers use social media to screen
candidates before hiring.  Adding to this problem is social media posts live
on forever while there are no standards for social media education and use.
The Intended Learning Outcomes (ILOs) for this learning course were
created specifically addressing this overarching problem which has led to
serious consequences for both employers and employees.

Moving onto the Design Phase, the course was carefully designed with
curriculum mapping in mind by connecting knowledge gaps back to the
intended learning outcomes. Detailed storyboarding and scripting were
conducted where instruction, educational modeling, and relatable stories
are shared with the intended target audience for additional clarity and
engagement for ease of learning.  The final course product consists of five
chapter modules, each containing multiple micro-lessons focusing on
underlying concepts aligned back to the learning outcomes. The course
maintains a vertical coherence for continuity - as participants progress
through the course, each module and micro-lesson continually builds on
the next and helps participants construct new knowledge from the previous
one. In short, a thorough evaluation of course content for coherence and
continuity has taken place in collaboration with SMEs.

For the Development Phase, LifeBrand is utilizing an agency subscription
for animation software called Powtoon. Powtoon is the world’s leading,
most user-friendly and intuitive animation software.  This helps meet our
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goal of a course offering that is educational, entertaining, and valuable to
navigate through. Powtoon became an obvious choice for bringing content
to life from our written scripts and storyboards. Adding to its credibility, the
platform maintains a customer base of Fortune 500 companies across
multiple industries to Ivy League universities and other educational
institutions for their online educational offerings.

During the Implementation Phase, all content was uploaded into our
Learning Management System (LMS) called LearnWorlds where it is
hosted, tested and organized to measure against standards for easy
usability for  learning participants.  Any technical bugs from our testing and
quality assurance team are provided in a Documented Change Request
(DCR) form, a process tool that provides feedback to address gaps and
improvements where necessary. In addition, all LifeBrand personnel and
several focus groups have gone through the course in its entirety in a
learning participant role for additional feedback.

As it pertains to the Evaluation Phase, the course and its learning
outcomes are measured with both formative and summative assessments.
For learning participants, formative assessments can be found in the form
of multiple choice checkpoint questions at the conclusion of each chapter
module.

Feedback is provided with confirmation of correct answers and an
explanation for each question.  Answering these questions allows the
participant to progress through the course and onto the next module. At the
conclusion of the course, a summative assessment is provided to
participants which measures their knowledge and understanding of ILOs
where they must achieve a score of 80% or higher to pass and receive their
course certificate.

For further evaluation, our team constantly monitors and ensures each part
of course functionality is performing as intended while managing an email
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inbox for any questions, suggestions or troubleshooting issues.  Members
of our C-Suite team, education team and SMEs meet semi-annually to
evaluate and peer review key change requests for future implementation as
well as assessment questions and performance on a question by question
basis. At the conclusion of the course, an experience and evaluation survey
is provided to participants to complete which provides another avenue for
feedback directly from the learning participants.

Methods Used to Deliver Education

Our education program uses e-learning thru a Learning Management
System (LMS) called “LearnWorlds” to deliver instructional content and the
assessment-based certificate to participants through a mobile and
on-demand learning environment. This allows participants flexible learning
opportunities whether they are on-the-go, in the office, or at home to
access content in real time, from anywhere with any kind of device having
an internet connection. Our program uses a combination of video
animation, audio, graphics and text in a microlearning environment to meet
the interests and needs of the intended target audience.

Maintenance of Education & Assessment

The education team meets on a monthly basis to discuss the content,
design, and assessment for both quality assurance and incoming change
requests for overall improvement to the course. The team is in frequent
communication and collaboration with our team of industry Subject Matter
Experts for consultation of future implementation and improvements to the
overall program and e-course. SMEs meet with the education team two
times per year.

Quality Assurance Procedures & Reporting

In addition to our record maintenance policies and procedures, we also
conduct quality assurance reporting in several ways:
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1. Internal staff can submit a Quality Assurance Document Change
Request (DCR) Form for proposed changes that would enhance the
overall effectiveness and improvement of our learning course.

2. In addition, there is a managed inbox and an online form for learning
participants to share their experiences as well as suggestions of
something they would like to see reviewed for future changes in the
course.  These suggestions can lead to an official DCR Form (see
#1).

3. The education team then holds a quality assurance meeting on a
monthly basis to discuss the content, assessment and design for both
incoming change requests and quality assurance for the ongoing
improvement to the overall course.

4. Change Requests are then either approved, rejected, or deferred until
a later time.

5. If approved, a plan is put into place which includes corresponding
tasks, costs and level of effort along with a deadline for
implementation.

A sample of the aforementioned form can be found on the next page.
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QUALITY ASSURANCE DOCUMENT CHANGE REQUEST (DCR) FORM

Change Request Tracking #: Date:

Name of Submitting Organization: Requested by:

E-mail Address: Phone #:

Description of Change: Chapter # and Title:

Lesson # and Title:

Reason for Change: Priority:

High              Medium              Low

Impact on Deliverable:

Impact of Not Responding to Change:

Tasks Affected: Cost Evaluation:

Additional Expected Level of Effort: Quality Evaluation:

Comments: Sign Offs:

Approved       Rejected       Deferred

Name of Person Approving: Signature:
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Type of Assessment

Careful thought and detail was used diligently in the creation of the course's
intended learning outcomes. Throughout the course, at the end of each
learning module, participants are presented with several chapter
checkpoint questions to check their comprehension for content presented.
All checkpoint questions and those included in the final course assessment
map directly back to these learning outcomes to measure knowledge and
understanding.

For direct assessment, at the conclusion of the course, participants take a
final 25 question performance-based assessment covering all ILOs and
associated course content. This method of assessment is appropriate
because we are measuring a current knowledge gap - “principles and
foundations in social media accountability and awareness” that currently
exists before learning and training. The goal of the course and assessment
is to close this knowledge gap after completion.
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Assessment Procedures, Methods, and
Maintenance

The course assessment is conducted and administered in an online
environment. Upon entering the course assessment page and prior to
being able to proceed with the first question, participants are required to
type their full name to acknowledge the following integrity statement:

“I pledge my honor that during this assessment examination, I have neither
given nor received assistance. This submission represents my own work in
accordance with the course guidelines.”

Immediately after submission, participants receive their assessment score.
Participants must achieve a score of 80% or higher in order to receive their
SMAA Certificate. Those who received a score below an 80% have the
opportunity to retake the assessment to demonstrate mastery of course
ILOs.

During the certificate issuing process, the names of the learning participant,
date of assessment and score are automatically applied to the
downloadable and printable certificate document.  Additionally, this
information is automatically recorded to a database on the backend of the
Learning Management system for ease of reporting and record keeping of
active and inactive certificates. Issued course certificates are valid for one
year from the date of successful completion.

For course assessment, the education team chose to go with a multiple
choice assessment for several reasons.  Given the vast majority of learning
participants complete the course in an online setting, multiple-choice was
the most appropriate format because it allowed for more content to be
covered compared to other assessment types. The assessment items were
carefully created alongside our team of SMEs and have been determined
to offer the optimal balance in providing a challenge to learning participants
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in retrieval opportunities of their new knowledge and practices but one that
allows them to succeed. Furthermore, the assessment steered clear of
questions with an unusually large number of alternative choices, deceptive
questions, and those that include random facts. Instead the questions
directly correlate with the learning objectives and intended learning
outcomes aligned to each chapter and lesson.

Also built into the course at the end of each chapter are ungraded mini
knowledge checks referred to as “Chapter Checkpoints.”  This gives
learning participants the opportunity to refocus on important concepts and
receive instant feedback as they check for understanding or identify
outcomes they need to re-learn.  As it pertains to measuring a participant
performance, the multiple-choice format allows for an educational course
offering to be accessed and distributed on a large scale but one that can be
quickly adaptable as we analyze data from assessment scoring on a
question by question basis to determine the quality of each item and
whether future changes are needed for overall improvement of course
content or the assessment.  Lastly, for any requests of a live in-person
training session, a multiple-choice assessment can easily be distributed to
participants as part of an accommodation and quickly be scored.

An option to opt-in and receive automated message alerts is available to
participants reminding them when their certificate is 90, 60, and 30 days
away from expiring along with information on how to re-enroll in the course
to renew and maintain an active certificate. For indirect assessment, a
survey evaluation is distributed at the conclusion of the course so the
program can evaluate feedback and measure data received against
learning outcomes for future course improvements. Issued course
certificates are valid for one year from the date of successful completion.

This time frame was determined appropriate by our team of SMEs. Given
the landscape of social media and how quickly platforms and purpose of
use changes, it is to the learning participant’s benefit (and to their
employers) to refresh themselves with course content so they understand
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how to best protect themselves, their personal brand and the employer or
university they represent.

The issued Social Media Accountability and Awareness assessment-based
certificate designates that participants have completed the required
education or training and demonstrated proficient knowledge, skills, and
abilities on the impact of personal branding, productive online relationship
building and positive practices when it comes to sensitive content, privacy
and protection measures in becoming more aware and accountable when
using, creating and sharing content on social media.

The table below can be used to infer a learning participant’s level of
knowledge and understanding of course ILOs based on their assessment
score.

Assessment
Performance

Score

Knowledge &
Understanding of

ILOs

Social Media
Accountability &
Awareness Level

93% - 100% Outstanding Distinguished

87% - 92% Very Good Proficient

80% - 86% Average Intermediate

72% - 79% Limited Novice

< 72% Poor Basic

Social Media Accountability and Awareness Proficiency Levels Explained

Distinguished
You have an outstanding knowledge and understanding all basic and most/all advanced
course concepts

Proficient
You have a strong knowledge and understanding all basic and some advanced course
concepts

Intermediate You have a good sense of knowledge and understanding of basic course concepts

Novice You have some (but limited) knowledge or understanding of basic concepts

Basic You possess little to no knowledge or understanding of basic concepts
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False Claims, Appeals, & Complaints
False Claims

Any individual who claims, states or implies the SMAA assessment-based
certificate is a professional certification or that its purpose and scope are
beyond what is specified and outlined in the executive summary, scope and
purpose in this document is in violation of the participant handbook and
program, not permitted to make such claims and must retract from them.

The assessment and certificate issuing process are hosted on the back end
of our Learning Management System “LearnWorlds.” The assessment is a
multiple choice format where participants must select the best answer
choice to successfully complete each question.

Immediately after submission, participants receive their assessment score.
In the event of failing the assessment, the participant will receive feedback
on which chapter(s) they should review again (prior to retaking the
assessment) based on questions answered incorrectly that correlate with
each chapter. This serves as another form of feedback for participants
letting them know which material and learning outcomes they have or
haven’t mastered.

Upon successful completion, participants can click a button taking them to
a screen where they can print their assessment-based certificate.  The
certificate is also available to them in a portable document format (PDF) file
for download.  Those who received a score below an 80% have the
opportunity to retake the assessment to demonstrate mastery of course
ILOs.

Appeals & Complaints

In the event or that an organization, institution, learning participant or other
party wishes to appeal to the program for reconsideration pertaining to (a) a
final assessment item and corresponding content within the course, (b) final
assessment score, and/or (c) certificate status, they can complete and
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submit an “Course Appeal Form.”  Once submitted, the form automatically
is sent to the education@lifebrand.life inbox.  A member from the
Education Team will reply back within 24-48 hours.  The appeal will be
carefully reviewed and a decision will be determined within two weeks for a
resolution.  If corrective action is determined to be necessary by the
Program, proper changes will be made and communicated to the
organization or learning participant making the request.

Additionally, any complaints, questions or concerns not considered to be an
appeal can be directly sent to the Education Team at
education@lifebrand.life
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Types of Feedback Provided to Participants

Included below are sample e-mail messages the learning participant will
receive upon submission of the final assessment.  The type of message
(passing or failing) automatically sent to the participant is dependent upon
the participant’s score.

Sample Template Email Message (Passing Score)

Hello (First Name),

Congratulations on passing the Social Media Accountability & Awareness
course!  You scored 92% on the final assessment. Your SMAA Proficiency
Level is “Proficient.”

Attached to this message is a copy of your certificate for your records.
Please remember this certificate is valid for one year from the date of being
issued.

A more detailed explanation of your proficiency level can be found below.

Social Media Accountability and Awareness Proficiency Levels Explanation

Distinguished You have an outstanding knowledge and understanding all basic and most/all advanced course concepts

Proficient You have a strong knowledge and understanding all basic and some advanced course concepts

Intermediate You have a good sense of knowledge and understanding of basic course concepts

Novice You have some (but limited) knowledge or understanding of basic concepts

Basic You possess little to no knowledge or understanding of basic concepts

Thanks for taking the time to complete this course.

Sincerely,

The LifeBrand Education Team
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Sample Template Email Message (Failing Score)

Hello (First Name),

You scored a 76% on the final assessment of the Social Media
Accountability & Awareness (SMAA) course.  Your SMAA Proficiency Level
is “Novice.”

Unfortunately, this is not a passing score in order to receive your
certificate.

Based on your results, it recommended you revisit the content from the
following chapters:

● Chapter 1
● Chapter 3
● Chapter 4

A more detailed explanation of your proficiency level can be found below.

Social Media Accountability and Awareness Proficiency Levels Explained

Distinguished You have an outstanding knowledge and understanding all basic and most/all advanced course concepts

Proficient You have a strong knowledge and understanding all basic and some advanced course concepts

Intermediate You have a good sense of knowledge and understanding of basic course concepts

Novice You have some (but limited) knowledge or understanding of basic concepts

Basic You possess little to no knowledge or understanding of basic concepts

Remember, when ready you can retake the assessment again by clicking
the ”Begin Assessment” button below.

Good luck!

-The LifeBrand Education Team
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Rationale for the Proportion of Assessment Items
Linked to each ILO

For the 25 question final assessment, the SMAA program carefully chose
to go with a relatively equal distribution percentage of assessment
questions linked to their corresponding ILOs within each chapter. The lone
exception is Chapter 3 on “Content Sensitivity and Ethics,” which contains
a total of 7 questions (comprising 28% of the final assessment). In
consultation with our team of SMEs and their experience both in and out of
the workplace, there was consensus on placing extra emphasis on the few
additional questions for Chapter 3.  This was due to the nature of
individuals incurring serious consequences (identified in the Needs
Analysis) in both their personal life and career, when they choose to be
insensitive and unethical with their social media activity.

Chapters 1,2,4, & 5 and their underlying learning outcomes are closely
equal in their representation in the final assessment, with each chapter
containing between 4 to 5 questions. Specifically, Chapter 1 and Chapter 4
each contain five (5) questions in the final assessment (accounting for 20%
each) while Chapter 2 and Chapter 5 contain four (4) questions (16% of the
assessment).

A more detailed breakdown of chapter, associated ILO, associated number
of assessment items and the percentage make up for each chapter within
the assessment can be found in the table below.
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Chapter Title
Linkage to Program Level

Intended Learning Objectives
# of

Assessment Items
Total % of

Assessment

Chapter 1: Understanding
Your Personal Brand

1. Explain what a personal brand is
and construct one for positive and
professional use 5 20%

Chapter 2: Creating an Online
Network

2. Create a productive online network
for optimal relationships 4 16%

Chapter 3: Content
Sensitivity and Ethics

3. Implement positive practices with
respect to content sensitivity and
ethics 7 28%

Chapter 4: Privacy &
Protection on Social Media

4. Understand and execute privacy
and protection measures for your
information 5 20%

Chapter 5: What Employers
Look for While Reviewing
Your Social Media Account

5. Identify and evaluate your own
online activity against what employers
look for when reviewing your social
media 4 16%

Total 25 100%
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Documentation of Methods Used for Evaluating
Participant Performance

On the backend of our Learning Management System which hosts our
assessment and its functionality, there is a feature that calculates the grade
score percentage of correct answers selected by the learning participants
in measurement to an assessment answer key.  The assessment has been
built and programmed in a way in which the system knows a score of an
80% or above is a passing score and any score below an 80% is equal to
not passing.  When a participant scores a passing grade, they are
prompted to fill out a simple box form where they enter their first and last
name in order to receive their assessment-based certificate of completion,
which can be downloaded as a PDF file and printed for display purposes.
Additionally, there are reporting capabilities to view and export assessment
scores into spreadsheets and charts for a deeper review of data and
analytics.
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The tables below summarize the criteria used to identify the passing
standard, assessment score, and proficiency levels in relation to knowledge
and understanding of the ILOs measured in the assessment.

SMAA Program Learning Objectives

1. Explain what a personal brand is and construct one for positive and professional use

2. Create a productive online network for optimal relationships

3. Implement positive practices with respect to content sensitivity and ethics

4. Understand and execute privacy and protection measures for your information

5. Identify and evaluate your own online activity against what employers look for when
reviewing your social media

Assessment
Performance

Score

Knowledge &
Understanding of

ILOs
S.M.A.A.

Proficiency Level
Individual

Level of Risk
Passing /

Not Passing

93% - 100% Outstanding Distinguished Minimal Passing

87% - 92% Very Good Proficient Low Passing

80% - 86% Average Intermediate Mild Passing

72% - 79% Limited Novice Moderate Not Passing

< 72% Poor Basic Elevated - High Not Passing

Social Media Accountability and Awareness Proficiency Levels Explained

Distinguished
You have an outstanding knowledge and understanding all basic and most/all
advanced course concepts

Proficient
You have a strong knowledge and understanding all basic and some advanced
course concepts

Intermediate
You have a good sense of knowledge and understanding of basic course
concepts

Novice You have some (but limited) knowledge or understanding of basic concepts

Basic You possess little to no knowledge or understanding of basic concepts
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Percentage of Participants Meeting Passing Standard

As it pertains to the annual review of the SMAA Program, the following data
has been gathered to date based on the 100 plus learning participants who
have completed the course and taken the assessment:

# of Participants Completed Program (as of 12/31/21): 109

Score Mean: 85.54

Standard Deviation: 10.2

Minimum Score: 56

Maximum Score: 100

Minimum Passing Score: 80

Percentage of Participants Who Passed: 80.7%

Percentage of Participants Not Passed: 19.3%

At the time of the drafting of this proposal, 109 people have gone through
the course and assessment.  The average score (mean score) was 85.54.
The minimum score was 56 and the maximum score was 100. With the
minimum passing score required of 80, we are pleased that 80.7% of
learning participants (88 out of 109) passed the assessment.  19.3% of
learning participants did not pass the assessment and were directed to
applicable chapters for re-learning to address errors in understanding.
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Program Frequently Asked Questions

The following information can be found on the LifeBrand website under our
Education Frequently Asked Questions (FAQs) section.

Q - What is the purpose of the Social Media Accountability &
Awareness (SMAA) e-course?

A - The “Social Media Accountability and Awareness” (SMAA)
assessment-based certificate courses are designed with the goal to help
educate students and professionals on the importance of having a positive
digital presence online and explain how what you post can greatly impact
you, your personal brand as well your employer or university’s brand whom
you represent and are affiliated with.

Q - Which Certificate Course is right for me?

If you are an adult, working professional, executive, college graduate or
soon expect to be, then the “Professional” course is for you.

If you are a middle school student, high school student (or parent of these
groups of students) or a student early on in your college career, then the
“Student” course (coming soon) is for you.

BULK BUSINESS: If you are a business, company, or organization seeking
the SMAA training course for your current and future employees, please
contact us here.

Q - Who is eligible for the e-course and are there any prerequisites?

A - These courses are recommended for anyone who falls within these
groups or anyone who is interested in learning more about how to protect
themself, their brand and reputation online. There are no prerequisites to
enroll in this course.
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Q - What are the learning objectives (learning goals) for the course?

A - The program level learning objectives for this course include the
following:

1. Explain what a personal brand is and construct one for positive and
professional use

2. Create a productive online network for optimal relationships

3. Implement positive practices with respect to content sensitivity and
ethics

4. Understand and execute privacy and protection measures for your
information

5. Identify and evaluate your own online activity against what employers
look for when reviewing your social media

Q - What type of assessment is involved with this e-course?

A - Upon completion of the course, learning participants will take a 25
question multiple-choice assessment.  Participants must earn a score of
80% or higher in order to receive their SMAA assessment-based certificate.

Q - What are the qualifications of those who created this e-course?

A - Our education team has a wealth of knowledge, expertise and
credentials in both academia and business spanning across several
industries.  We collaborate with a team of industry Subject Matter Experts
specializing in the fields of business, education, legal, professional sports,
talent management and social media to create high quality content and
attainable learning outcomes.
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Q - Why does my certificate have an expiration date and why is it only
valid for one year?

A - Most training program certificates are only valid for a short timeframe
and require a renewal process. Given the landscape of social media and
how quickly platforms and purpose of use changes, it is to the learning
participant’s benefit (and to their employers) to refresh themselves with
course content so they understand how to best protect themselves, their
personal brand and the employer or university they represent.  Additionally,
our team will make any applicable changes to course content to keep up
with the latest research and trends that become available for an optimal
learning experience and to further adhere to the program objectives.

Q - How will we know about changes to program requirements and
effective date of these changes?

A - You have the option to “opt-in” and subscribe to receive email updates
on program changes.  This includes reminders of when your certificate is
90, 60, and 30 days away from expiring along with information on how to
re-enroll in the course to renew and maintain an active certificate for future
years.

Q - What can be inferred about an individual holding a valid SMAA
certificate?

A - Someone holding a Social Media Accountability and Awareness course
certificate communicates to others they have spent time learning and
understanding what is okay to post and comment about online against
other types of content they should be careful about and avoid. The
certificate reflects favorably on the individual who now understands the
importance of having a strong personal brand and reputation both in person
and online. The certificate indicates those who hold it and those who
perform well on the assessment are less of a risk to use social media in
destructive and negative ways that could harm their own personal brand as
well as the brand of their employer or university while maintaining a positive
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online presence. A table below is included for your reference which shows
the connection between program objectives, assessment performance and
associated proficiency levels.

SMAA Program Learning Objectives

1. Explain what a personal brand is and construct one for positive and professional use

2. Create a productive online network for optimal relationships

3. Implement positive practices with respect to content sensitivity and ethics

4. Understand and execute privacy and protection measures for your information

5. Identify and evaluate your own online activity against what employers look for when
reviewing your social media

Assessment
Performance

Score

Knowledge &
Understanding of

ILOs
S.M.A.A.

Proficiency Level
Individual

Level of Risk
Passing /

Not Passing

93% - 100% Outstanding Distinguished Minimal Passing

87% - 92% Very Good Proficient Low Passing

80% - 86% Average Intermediate Mild Passing

72% - 79% Limited Novice Moderate Not Passing

< 72% Poor Basic Elevated - High Not Passing

Social Media Accountability and Awareness Proficiency Levels Explained

Distinguished You have an outstanding knowledge and understanding all basic and most/all advanced course concepts

Proficient You have a strong knowledge and understanding all basic and some advanced course concepts

Intermediate You have a good sense of knowledge and understanding of basic course concepts

Novice You have some (but limited) knowledge or understanding of basic concepts

Basic You possess little to no knowledge or understanding of basic concepts

Q - How can I contact the program with any feedback, questions or
suggestions about the e-course content and assessment?
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A - There is an online form you can complete on our website. Simply click
the Contact Us page and select “Education Team” to begin filling out the
short form.  You can also email us at education@lifebrand.life.  We do our
best to respond to all inquiries within 24-48 hours.
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