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Which of the following statements best describes your personal 
financial situation?

CONSUMERS ARE STARTING TO FEEL THE 
BURDEN OF INFLATION
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There are many ways an individual can save, such as putting 
money aside in a deposit account, a pension account, an 
investment fund, or as cash. Compared to this time 6 months 
ago, how have your saving habits changed?

CONSUMER SAVING PINCHED AS 
PRICE INCREASES CONTINUE
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There are many products and services an individual spends 
money on, such as rent/mortgage, gas, food, and healthcare. That 
spending can go up or down based on the price of 
products/services or the frequency those products/services are 
purchased. Compared to 6 months ago, how have your spending 
habits changed?

CONSUMER SPEND DECREASES 
SLIGHTLY
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Which of the following actions has your household taken in the 
last 6 months due to changes in the price of goods/services?

Please select all that apply. 

BIG-TICKET SPENDING CONTINUES TO 
DECLINE IN EVERY CATEGORY
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What changes, if any, have you made to accommodate higher 
prices for your regular purchases?

CONSUMER BEHAVIOR IS SHIFTING DUE TO 
ECONOMIC PRESSURE
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In the next 6 months, do you expect to be financially better or 
worse off than you are today?

DESPITE BEHAVIOR CHANGES, SENTIMENT 
REMAINS CONSISTENT
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Which of the following best describes yyourr workk situation?

EMPLOYERS REMAIN FLEXIBLE ON 
RETURN-TO-OFFICE MANDATES

8



Are you planning on leaving your current job based on the work 
situation ppost-COVID-19?

WORKPLACE DEPARTURES LEVEL 
OFF
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Given that your work situation has enabled you to work from home, 
are you planning to relocate in the next 6 months but maintain 
your current job?

AS THE ECONOMY SLOWS, SO DOES THE 
GREAT ESCAPE
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MMAKEE THEE RIGHTT DECISIONN 
WITH WBMM AND AI-DRIVENN DATA

Better understanding leads to better decisions and, ultimately, the 
right action at the right time. These are the keys to growth in 
today’s ever-changing consumer landscape. WBM provides the 
most updated, comprehensive consumer understanding. Our A.I.-
data engine creates 14,000+ attributes scaled to 230 million 
individual profiles. We can build, model, size, and analyze any 
audience in minutes. Our Customer Insights Reports give you 
insight into your customers and target audience's demographics, 
habits, and even favorite streaming services. Our team uses this 
data and constantly evolving methods to market for our 
customers. 

Visit our website to learn more at winbigmedia.com

"At every step, Win BIG Media kept their word and delivered on their promises. From their unique 
approach using data-backed intelligent marketing strategies, to creating compelling ads and messages 
which converted customers - they delivered massive growth for our company. Win BIG Media’s 
marketing system just plain works!"

  - Joe Sheffield, Chief Marketing Officer

"Phillip Stutts and his team at Win BIG Media analyzed my web-traffic and email list and brought me the 
most incredible insights I have ever seen, and I didn’t think this kind of data was ever possible to know. In 
our 90-minute analysis, Phillip and his team outlined the results of their work. I was simply blown away.
Phillip's report has completely refocused and revitalized our marketing and messaging strategy."

 - Peter Diamandis, Founder and Chairman of X-PRIZE FOUNDATION, Elon Musk business partner 

"Fascinating. It all makes perfect sense and matches with what we are saying and doing. This is incredibly 
helpful, I love data. Keep it coming. Send me your takeaways. Don’t leave me alone. Let me know what 
you see!"

 -Mark Cuban, NBA Team Owner and Entrepreneur
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