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Covid-19 Communication Update 

  

Malawi Update   #15                                                                              21st August 2020 
 

 The information in this update is collected from UN Agencies and NGOs 

 

1. Risk Communication and Community Engagement 

 
UNFPA 

 

• Broadcasting of GBV and COVID 19 programmes and jingles on YONECO FM and other community radio stations (Dzimwe, Love FM, 
Mzati, Gaka, Mzimba FM) continued, with 24 jingles aired weekly and 1 programme aired every week in each of the radios which covered 
prevention of child marriage, GBV and discrimination around COVID-19. 

 

 
UNDP 

 

• UNDP continues to share social media posters and videos on COVID-19 awareness, prevention, symptoms and addressing some myths 
associated with COVID-19 on its social media platforms (Facebook and Twitter). UNDP is also using WhatsApp to disseminate social 
media messages. 

• UNDP worked with Faith Mussa in the production of a COVID-19 song, in English, Chichewa and Chitumbuka. The song is being 
disseminated through social media platforms, such as Facebook, Twitter, YouTube, and WhatsApp. Already  

• UNDP has produced 4050 braille materials on awareness and prevention of COVID-19. The materials have been handed over to the 
Ministry of Gender, Community Development, and Social Welfare. The braille materials will be disseminated through District Disability 
Forums in Mzuzu, Chitipa, Salima, Ntchisi, Machinga, and Chiradzulu. The dissemination exercise is currently underway.  

• UNDP continues to support Public Affairs Committee (PAC) with COVID-19 messaging at the national and community level. PAC has 
produced stickers, videos and other educational materials on various COVID-19 prevention messages. Below is a summary of activities: 

• With support from UNDP, PAC is working with a local organization to produce cloth masks with COVID-19 messages to prevent its 
spread. The masks will be distributed through PAC structures across the country.  

• 75 slots worth of airtime on national and community radio stations on COVID-19 key messages. The radio stations include Zodiak, Times 
radio, Radio Islam, voice of Livingstonia, MIJ, Maziko and Radio Maria. 

• Social media flashcards on COVID-19 Messages that ran over 60 days on Zodiak and Times social media pages; with an outreach and 
media hits of over 1 million, including those beyond Malawi.  

• UNDP Malawi is working with a media agency to produce a short video highlighting the first-hand stories of high-profile survivors of 
COVID-19. The purpose of the video will be to inspire hope and drive the reality on the ground. The video will also aim at showing a 
stand of solidarity with Front line workers. The video will be disseminated on UNDP social Media platforms and TV stations. 

• UNDP Malawi is currently testing a newly developed USSD Contact Tracing application in Chichewa and English to prevent, minimize 
and contain the spread of Covid-19 in Malawi, working in collaboration with the Malawi University of Sciences and Technology. The data 
will be used to map out possible outbreaks in hotspot areas. The USSD application, which is in its development stage, will be integrated 
into the Ministry of Health’s COVID-19-19 short code menu. 

 

 
UNICEF 

 

• UNICEF, through the Zodiak radio programme, focused on care for street children during COVID-19. They spoke to social workers from 
an organization that works with street children and their families. The organization follows up with parents/families to reunite children 
with their families and during COVID-19. They stressed the importance of keeping children safe and protected at home. They also spoke 
to a businessperson about how difficult business is during COVID-19, and how he is supporting his children to learn from home. He 
explained how challenging this is for him as he is only educated up to primary school and wondered how smooth the transition will be 
for children when schools reopen.   
 

• Young reporters, through the Malawi Institute of Journalism radio programme supported by UNICEF, explored how COVID-19 has 
disrupted cultural and religious events, procedures and practices. They spoke to parents on the impact of such disruptions including on 
children who benefit from these interactions to learn more about their culture. Parents feel it’s a blow to society to not be able to convene 
for weddings, funerals, religious and cultural events.  
 

• COVID-19 stories produced by UNICEF in the reporting period have been published on local and international news sites: Kulinji 
published two UNICEF stories – one on how frontline health workers are faced with multiple challenges dealing with COVID-19 cases 
and the stigma attached to it, and a second profiling a pregnant mother's experience  recovering from COVID-19. A UNICEF story about 
Malawians returning home from South Africa during COVID-19 was published on EIN news. A story on UNICEF’s donation of 
smartphones to the Government of Malawi to support the COVID-19 response was published on Nyasatimes.   
 

• In the reporting period, four profiles of young people who have designed solutions to COVID-19 related challenges were published on 
the UNICEF website.  
 

• UNICEF continues to promote youth participation through U-Report, a mobile youth engagement platform designed to gather young 
people’s voices and address issues that they care about. 224,00h On social media, UNICEF continues to share messages on COVID-
19 prevention and awareness. During the reporting week, our messages engaged more than 65,000 online audiences on all three 
platforms (Facebook, Twitter and Instagram). UNICEF regularly updates its dedicated COVID-19 page on its website with latest news 

and information on UNICEF and its partners' response to COVID-19 in Malawi. 
 

file:///C:/Users/etsoka/Documents/Emergency/Response/COVID-19/COVID%20Sitreps/UNICEF%20Health%20emergencies%20sitrep/facebook.com/pg/UNICEFMw
https://twitter.com/MalawiUNICEF
https://www.instagram.com/unicefmalawi/
https://www.unicef.org/malawi/coronavirus-disease-covid-19
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DCT 

 
This week, Development Communications Trust (DCT) has carried out engagement meetings with both district and community level 
stakeholders around COVID19 where a number of critical issues have been raised. Issues to do with quality service delivery, uptake of 
COVID19 messages and provision of essential services in public health facilities were among some of the critical issues that were discussed.  
DCT’s volunteers called Radio Listening Club and local leaders this week have also carried out SBCC activities such as Door to Door 
awareness raising, public announcements, whistles stop awareness raising through the use of mobile vans and radio programmes tackling 
COVID19 issues. A total of 14 Traditional Authorities have been reached with COVID19 messages in all the 10 targeted districts, reaching 
out to a total number of 61,838 people.  
 
Issues raised during engagement meetings 
 

• There is low sometimes even zero uptake of COVID 19 messages in some boarder districts a case of Chitipa and Karonga. Community 
members who are doing their business is Tanzania have been brainwashed by Tanzania’s that there is no COVID 19 hence no need 
for them to follow all the promoted preventive measures.  

• Transport operators are not following the recommended number of passengers as directed by government in response to COVID 19 
measures. A Sienta type of car which is mandated to take 4 passengers including a driver, is taking 9 passengers between Karonga 
boma to Songwe Boarder. 

• Cases of Sexually Transmitted disease have increased in some parts of the country. For example at Kaporo Rural Hospital in Karonga, 
in August last year they had registered 23 cases of Sexually Transmitted Diseases but this year the number has increased to 55. There 
are a number of factors attributed to this increase, the major reason being track drivers from Tanzania who are being held at Songwe 
Border for a good number of days to be cleared as per COVID19 rules. The drivers are sleeping around with girls whom most of them 
are not demanding for safer sex hence exposing themselves to STI’s. 

• There is erratic medical drug supply by central medical stores in most health facilities in the country a situation which is compromising 
quality health service delivery.  A case of Dimba Village Clinic in T/A Mzukuzuku, Mzimba, the malaria drug that was supplied for the 
month of August only lasted for few days. The health worker received LAA 2 by 3 which was given to 4 children and LAA 1 by 6 was 
given to 6 children only. As it stands now, the facility has run out of Malaria drug, all the children who are malaria positive are being 
referred to Embangweni Mission Hospital with an ailment which he could have handled if all the supplies were available. 

• Chitipa district hospital is experiencing inadequate drug supply citing that up to date the district has only received 65% of the ordered 
supply while 35% has not been supplied from the central medical stores. This has affected the district mostly on maternal health services 
as most of the complicated cases are registered under this section. 

 
Recommendations 
 

• There is need for a joint national review meeting with all critical stakeholders ranging from community, district and national level to 
analyse the impact of COVID19 in the country. 

• Prioritization of other essential drugs should be considered too by stakeholders mostly those at national level. 

• There is need for continuous community engagement and awareness raising on COVID 19 preventive measures among the general 
populous. 

   

 
United 
Purpose 

 

• Through support from UNICEF, United Purpose (UP) reached 91,920 people through hygiene promotions via mobile vans in Mangochi 
and Blantyre districts. 1,705 people have been reached with hand washing promotion/demonstration conducted in Mangochi district. 

• With funding from UNICEF, UP reached 4,721 people through hygiene promotions and 32,864 people through hand washing 
demonstrations in Chitipa district.  

• Through support from UNICEF, UP continued to engage community radio stations in Chitipa-Tuntufye radio station, Thyolo-Mzati 
radio, Chikwawa-Gaka radio station and Nsanje-Nyathepa radio to disseminate MoH approved COVID-19 prevention messages. 
1,570,000 people are expected to be reached through these community radio stations with a coverage of up to 13 districts in the 
southern and northern Malawi.  

• With funding from Charity: water and in collaboration with Campaign for Health Education Sanitation and Hygiene (CAHESH), braille 
booklets on COVID-19 prevention were given to Dowa District Council.  

• With support from GIZ, UP is conducting roadshows to promote fuel-efficient stoves while also disseminating messages on COVID-19 
prevention. 

 

 
USAID / 
HC4L 
Project and 
USAID 
ONSE  

 

• Worked with the Applied Development Communications and Training Services (ADECOTS) to reach over 13 million people with 
COVID-19 infection prevention and control messages through broadcasts on 23 radio stations and 6 TV stations [2] under the 
“OSAYIDELERA COVID-19” campaign. The materials include 11 songs, 9 radio spots, 5 video spots and 3 radio magazine programs. 
During the week, HC4L also extended the reach of these materials through 25 minibuses, 5 barbershops, 5 internet cafés and 2 youth 
entertainment centres and 2 salons.  

• Reached 108,637 people with COVID-19 infection prevention messages through the Moyo ndi Mpamba Facebook and WhatsApp 
platforms.   

• Through Development Communication Trust (DCT), reached 142,345 through door to door campaigns, village criers and small 
targeted group meetings such as churches, market places, village bank meetings segmented  as follows according to impact districts 
(i) Phalombe (39,030); (ii) Thyolo (31,465( (iii) Dedza (29,078);  (iv) Machinga (29,312); and (v) Ntchisi (13,460). Similar activities 
implemented through Centre for Development Communication (CDC) and the  Malawi Network of AIDS Service Organizations 
(MANASO) reached over 300,000 people in the districts of Blantyre, Mwanza, Chiradzulu, Zomba, Kasungu, Neno, Lilongwe, Mzimba 
North, Mzimba South, Nkhata Bay, Rumphi, Karonga, Chitipa and Likoma during the week.  

• Through DCT and CDC, conducted a refresher orientation for 168 members of community based health workers and radio listening 
club (74 Males, 94 Females) on COVID-19 to enable them support on-going risk communication and community engagement activities 
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in the districts of Thyolo, Dowa, Machinga, Ntchisi, Phalombe and Mwanza. These include health surveillance assistants (HSAs), 
village health committees (VHCs) and community health action groups (CHAGs).  

• USAID ONSE conducted RCCE activities reaching 5892 persons in the districts of Balaka, Chitipa, Chikwawa, Karonga, Lilongwe, 
Machinga, Mulanje, Nkhata Bay, Nkhotakota, Ntcheu, Mchinji, Salima and Zomba.   

 

 
Oxfam 

 

• 2,500 posters addressing COVID-19 and teen pregnancies, and 

• 2,400 posters addressing COVID-19 and gender-based violence 

Have been distributed to chiefs and other community agents in Balaka, Mulanje, Phalombe and Machinga districts and also target 
Lilongwe and Dowa districts and will reach 20,000 people. 

• Development of radio programmes on COVID-19 and teen pregnancies engaging youth, male champions mother groups and 

community at large to be aired on Yoneco FM. These programmes are expected to reach 4.9 million people. 

 

Feedback gained through the COVID-19 and EVAWG dialogue sessions in Phalombe, Mulanje and Balaka districts: 
 
Girls: 
• Following closure of schools, they said they have more idle time, resulting in sexual relationships 

• There is a belief that the pandemic “ndi mulili othera dziko” so some girls don’t want the world to end before they have their own child. 

• Some have given up, thinking it will take long for schools to open again and they feel they will be old by then hence getting pregnant. 

• Some misinformation in Phalombe that schools will never open again 

• Lack of support from parents so some girls chose to fend for themselves. 

• Sexual Reproductive Health (SHR) is not a popular issue among the teen girls and many are not conformable to talk about it. 

 

Mother Groups and Male Champions: 
• Girls no longer listen to their parents and are choosing to do as they please 

• Phones and video shows are exposing youngsters to sexual content  

• Poverty: when parents say they cannot support their girl child’s need/want, the youngsters have resorted to go into relationships to 

fend for themselves 

• SRH issues are seldomly discussed with youngsters because doing so would encourage them into prostitution. 

 
Chiefs: 
• The cases of teen pregnancies and child marriages have indeed risen 

• Requested that at least standard 5 upwards should reopen or fear that they will “lose all the girls” and it will only be boys in school 

• Called for more positive and hopeful messaging on COVID-19 by radio stations, so that young people will know there is life after the 

pandemic 

 

District Education Office: 
• Parents and chiefs should encourage young people to make use of government radio education programmes as an alternative to 

attending video shows 

 

Local CSOs Partners: 

• There is a need for chiefs to enforce the bylaws against child marriages that have been put in place 

 

 
LGAP 

  
LGAP continues collecting community feedback on the pandemic response through its community and national radio programs across the 
country. This week, we got feedback from the two community radios as follows: 
 
From Maziko Radio Station 
 
We had a special panel discussion radio program on Covid-19, themed: “Addressing social and economic impact.” The program had three 
panellists on the program. The citizenry contributed through phone-in. Below are some of the issues that came out: 

• People think Covid19 is like any other disease such as cough. 

• People in rural areas cannot manage to buy face masks because they are very expensive  

• People are afraid of putting on face masks because donkeys would chase them. 

• Most girls in Traditional Authority M’bang’ombe, in Lilongwe district, are at a risk of falling pregnant during this time when schools are 
closed. 

• For awareness-raising, District Councils must ensure that are using all players such as teachers, political parties and religious leaders.   

• Farmers are most affected because they are afraid of going to the markets/towns/cities to buy farm inputs because of fear of catching 
the disease. 

 
From Tuntufye Radio Station 
 
Below is the feedback we got from citizens on Covid-19: 

• Previously, people of Ntchenachena in Rumphi North thought they could not be hit by Covid-19 due to extreme cold weather but now 
they believe that the pandemic is real. 

• Vendors and Baka residents in Karonga say they are at high risk of the COVID-19 pandemic if no serious measures will be put in place 
to prevent floods during rainy season as households are normally accommodated in classrooms when affected by floods which may 
reduce social distance. 
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• Some quarters in Karonga say testing of COVID-19 is of no use since no exact medication is administered to those diagnosed with it 
hence better not to know your status to avoid dying of stress. 

• Some of the bicycle operators say it is hard to have the mask while cycling. 

• Some of the villagers in Mwambuli Village said Covid-19 is like Malaria as some of the symptoms one has/feels. 

• At first It was hard for some people in Karonga to use face masks when entering banks, and other offices but with the strict measures 
like use of face masks when entering the banks, offices and some of the shops, it has helped a lot in the uptake of masks use. 

 

2. Coordination 

 
Overall coordination of communications and C4D contributions towards the national Covid-19 response is through the Public Communication Cluster led by 
Ministry of Information, Civic education and Communications Technology. Ministry of Health also technically coordinates Risk Communication and 
Community Engagement on the Covid-19 response. The UN has a C4D Coordination Group, a platform which brings UN and NGO partners together to 
discuss risk communication and community engagement issues, exchange knowledge and share communication resources to support awareness raising and 
behavioural change efforts. UN Communications Group leads overall crisis communication strategy for the UN in Malawi under the guidance of the UN 
Resident Coordinator and UN Country Team. 
 

3. Digital Outreach  

UN Malawi  
Website: https://malawi.un.org/en  
Twitter: https://twitter.com/UNMalawi  
Facebook: https://www.facebook.com/UN-Malawi-161297557237118/  
Flickr: https://www.flickr.com/photos/186917367@N03/ 
 

UNICEF 
Website: https://www.unicef.org/malawi/ 
Twitter: https://twitter.com/MalawiUNICEF   
Facebook: https://www.facebook.com/UNICEFMw/  
Instagram: http://instagram.com/unicefmalawi/ 
 

UNDP 
Website: https://www.mw.undp.org/content/malawi/en/home/  
Facebook: https://www.facebook.com/UNDPMalawi/  
Twitter: https://twitter.com/undpmalawi 
 

UNFPA 
Website: https://malawi.unfpa.org/en  
Facebook: https://www.facebook.com/UNFPAMalawi/   
Twitter: https://twitter.com/UNFPAMalawi 

WFP 
Website: https://www.wfp.org/countries/malawi  
Twitter: https://twitter.com/WFP_Malawi   
Facebook: https://www.facebook.com/WFPmalawi1/ 

UN Women 
Website: https://africa.unwomen.org/en/where-we-are/eastern-and-
southern-africa/malawi  
Twitter: https://twitter.com/unwomenmalawi  
Facebook: https://www.facebook.com/unwomen/ 
 

World Bank 
https://www.worldbank.org/en/country/malawi 

FAO 
Twitter: https://twitter.com/FAOMalawi 

Oxfam in Malawi 
Facebook: https://facebook.com/OxfamMalawi/  
Twitter: https://twitter.com/oxfammalawi  
 
https://allafrica.com/stories/202008140164.html  
https://www.mwnation.com/oxfam-gives-machinga-communities-relief-items/  
https://times.mw/policy-direction-for-women-during-crisis/  
https://oxfam.box.com/s/zqk5sna3fv2nhd7qfnj0tbvvlcnpvvx8  
https://oxfam.box.com/s/dxoryst645vdgyzj3tgykij2tv1l9u9l 
 

Save the Children 
Twitter: https://twitter.com/SCIMalawi  
Facebook: 
https://www.facebook.com/savethechildrenmalawi/?ref=bookmarks 
 

Development Communication Trust 
https://dctmw.org/engagement-of-traditional-healers-key-to-fighting-covid-19/ 
https://web.facebook.com/DevelopmentCommunicationsTrust 
https://dctmw.org/ 

Local Government Accountability and Performance (LGAP) 
Facebook: www.facebook.com/lgapmalawi  
Twitter: www.twitter.com/lgapmalawi 
integration portal/website: https://integrationpoint.mw/ 

 
Contact: UNRCO un.malawi@one.un.org 
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