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WHY 
TRUST 
US

GPS has been in the casino 

marketing industry for over 20 

years. Getting our start in Las 

Vegas, the heart of it all, we 

learned from some of the top 

operators and have collaborated 

with properties across the 

country. 

GPS is a market leader in the 

industry and with our newest 

service, GPS Passport, our 

customers have the opportunity 

to view available products, 

inventory, and pricing in real-

time.
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SHIPPING 
& 
LOGISTICS
Non-stop demand for ocean freight and 

trucking, combined with a lack of capacity, has 

led to higher prices and volatile transit times.
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GPS 
SOLUTION

Buying millions in freight each year 

gives us leverage to negotiate for the 

best rates and drivers, saving on 

shipping and reducing delivery 

headaches.

SOURCES: FREIGHTOS

REAL 
TALK

Container prices directly affect 

product prices as the cost per unit for 

transportation increases up to 8-9X 

higher than the pre-pandemic norm.

High demand for trucking has also 

led to a shortage of drivers, driving 

pricing up and reliability down.
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CURRENT 
LEAD 
TIMES
Increases in demand, combined with the 

consequences of Covid-19, have led to 

dramatically longer lead times for orders.

SOURCES: FREIGHTOS6



SOURCES: PROMO MARKETING MAGAZINE

REAL 
TALK

Covid-19 has hampered factories 

across the globe due to 

aggressive lockdowns at the first 

sign of outbreak. Lack of labor 

and materials limits supply, even 

though demand has increased.

The typical factory used to fulfill 

orders in 45-60 days. In today’s 

environment lead times have 

been pushed out to 6 months or 

more. 

GPS 
SOLUTION

GPS leverages multiple channels 

to navigate the challenges of 

current lead times. We work 

directly with overseas factories to 

get accurate production timelines 

for orders with lead time. 

For shorter lead times or 

immediate needs, we source 

from suppliers who work with 

retail. We buy from the same 

channels as Home Goods, TJ 

Maxx, and numerous others.
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CUSTOM
TAILORED 
PROGRAMS
Programs and items designed for casinos in 

Florida might not resonate with guests in 

California. Having “trending” products doesn’t 

matter if they don’t work for your demographic! 
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GPS 
SOLUTION

A third of people toss out unwanted 

gifts and you don’t want those wasted 

dollars coming out of your marketing 

budget. Take the keys and drive 

gifting decisions that bring your 

customers back through the door.

The wants, needs, and demographics 

of your property are completely 

unique. Everything we do at GPS 

gives you the flexibility and control to 

create tailored programs for your 

specific guests. Our sales team will do 

our research to see what other 

properties are gifting, look into what 

you’ve selected in the past, and work 

with you to create custom programs 

that your guests will be sure to enjoy.

SOURCES: YOUGOV

REAL 
TALK

Many vendors restrict the ability to 

customize gifting programs, a 

weakness to many casino 

operators who then must push a 

potentially unwanted gift. When a 

third of unwanted gifts are tossed 

in the garbage, they don't want 

their marketing budget wasted.

Marketing teams know their 

customers best and shouldn’t be 

constrained from aligning 

programs to their guests.
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FINANCIAL 
STABILITY & 
CASH FLOW
Financing large projects and providing 

payment terms give properties flexibility to 

focus on guests, not money.
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REAL 
TALK

Financial stability and cash flow 

are make-or-break for a 

supplier's ability to place large 

orders for casino programs.

Continuity program costs can 

reach $200k+. It’s important to 

know if your supplier can finance 

projects of that size. 

GPS 
SOLUTION

GPS takes pride in our excellent 

credit rating. Customers don’t 

need to put down any deposits 

with our financial stability, and 

vendors give us preferential 

treatment because they know 

they’ll get paid on time.
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EASE 
OF 
SELECTION
Reduce the number of steps to order your VIP 

or continuity program items.
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REAL 
TALK

Selecting an item, waiting for 

samples, confirming inventory 

levels, and finalizing decisions 

with management are 

cumbersome for marketing teams. 

You’re working 60+ hours a week 

and still don’t have enough time 

to dedicate to gift selection. 

GPS 
SOLUTION

We work with casinos all over the 

country and understand their pain 

points. Providing our customers with 

amazing choices and streamlined 

solutions is why we created GPS 

Passport. Customers can browse 

tens of thousands of products 

through our online portal and sort 

by inventory quantity, price, 

category, color, and more. 

Our one-of-a-kind software is 

something you won’t find with any of 

our competitors! Be sure to save 

time (and money) by eliminating the 

back and forth previously required 

by traditional ordering methods 

through our tailored solutions. 

SOURCES: GREAT SAMPLE RESUME13



Nobody wants to see a program they ordered 

for next month being passed out at a 

neighboring competitor today.

ENSURED
REGIONAL 
EXCLUSIVITY
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REAL 
TALK

Receiving a gift generates a feeling 

of appreciation. However, that 

feeling is devalued when they 

received that gift from your 

competitor last month. 

Too often, the greed for an order 

has interfered with the importance 

of a gifting program’s uniqueness. 

Program success is tied to 

geographic exclusivity. 

GPS 
SOLUTION

Our sales team works in 

regionalized territories to ensure 

each program is unique to that 

area.

Aside from regional exclusivity, 

GPS holds exclusives to 

numerous major brands. Looking 

for something one-of-a-kind? 

We’ve got you covered! 
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SHOPPING 
EVENTS & 
VIP GIFTING

How do you reward your best players? 

What’s the best way to maximize their play at 

your property with so many competitors? 

VIP and Shopping Event programs are aimed to 

solve these challenges.
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SOURCES: TECHNOLOGY ADVICE

REAL 
TALK

57% of customers are more likely 

to participate in a loyalty program 

if it offers VIP status and exclusive 

rewards. 

Loyal customers have a higher 

lifetime value but need to feel 

wooed to increase their spend 

and visit more.

GPS 
SOLUTION

VIP programs offer exclusive rewards 

to your most loyal customers, giving 

them more reasons to spend with 

your property. We focus on 

specialized VIP gifting days and 

events to maximize your efforts 

through high perceived value 

products. We’ll help you customize 

gift boxes with retail-branded goods 

as part of a tier recognition program.

Why have a promotion when you can 

have an experience? GPS specializes 

in our Shopology® on-site product 

shopping event. Through shopping 

events, guests come in to earn points 

to qualify, then return for repeat 

visits to use their points as currency 

and “shop” for their gift of choice 

within their level of points. Golf 

events also provide players a dollar 

credit to spend on a predetermined 

product catalog with luxury goods. 
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TOP
INDUSTRY
TRENDS
One of the biggest challenges in assembling 

gifting programs is knowing what to buy. 
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REAL 
TALK

It’s tough to keep up to date on 

the latest and greatest. There are 

numerous tradeshows, webinars, 

and articles to read, but who has 

the time for all of that? 

Without knowledge of what’s 

trending, it can be challenging to 

select items that emotionally 

resonate with your guests and 

drive changes in behavior. 

GPS 
SOLUTION

Through our trips to numerous 

tradeshows across the United 

States and globally, we’ve gained 

insights on trending products, 

colors, and more – often before 

the general public. 

Our dedicated product and 

design teams work daily to spot 

trends, source popular products, 

and design products tailored to 

customer preferences. 
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KNOWN 
RETAIL 
BRANDS
Coke or generic cola? Brands evoke emotion 

and come with a higher perceived value. 
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SOURCES: DISQO

GPS 
SOLUTION

Be sure to give a quality gift that 

ensures guests feel rewarded for 

their patronage. Selecting a product 

or brand that customers know 

reinforces that they receive value 

and quality. 

Brand-name gifts drive loyalty, 

repeat trips, and incremental value 

for you. 

GPS has connections directly with 

factories but, most importantly, 

works with retailers to garner name-

brand products at a fraction of the 

cost. 

REAL 
TALK

53% of people claim to buy brand-

name products often or all the time. 

People choose name-brand products 

because of their higher perceived 

quality and brand equity. When 

given a choice to play where brand 

name items versus generically-

branded goods are being given 

away, the choice is simple for the 

player.

The items your guests receive will 

forever be associated with your 

brand – make the most of it.
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BEST
GIFTING
CATEGORIES

Don’t get caught in a rut when it comes to program 

themes, rely on data and expertise to select your 

gifting categories.
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REAL 
TALK

Sometimes the choices can feel 

overwhelming. With so many 

categories of products, it’s hard to 

know where to start, especially if 

you’re new to the property or job.

GPS 
SOLUTION

Guests love coming in for 

bedding, kitchen, electronics, 

bags, luggage, housewares, 

outdoor, camping, garden, 

holiday, and seasonal products.

We work with top brands and 

retailers to source the perfect 

products for these categories and 

those that will trend next. Our 

exclusives with multiple brands 

ensure you have unique products 

and programs. 
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2022 
IN 
REVIEW

In short, the key things to 

remember are to:

• Plan 6+ months ahead

• Research your competition 

to stand out and stay unique

• Leverage player 

demographics to create 

program themes

• Work with a company that 

makes the process simple 

and seamless

• Request a login for GPS 

Passport 

Break away from the cookie-

cutter programs of the past! 
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