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The Role and Importance of Link Building in

- Locally-Focused Marketing Campaigns
- SLOT
03:00 PM
AUDIENCE MAIN TAKE AWAY DISCIPLINES
This session will answer how link building fits into a local-focused EMail Marketing, SEO, PPC, Content Marketing

campaign, address strategies for the budget conscious, and
compare examples of campaigns that do, and do not, utilize
Google's top ranking factor. Yes, top—fight me.
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My Shameless Plug

LEADGENIX

Our integrated, multichannel marketing approach to
dominate your local marketombines all the essential
strategiesa local business needs to get online, grow

customers, develop a brand, and feel confident in the

results.

Search, Social, Ads, Development, Email, Analytics, and

CRM. All in one place.

We become your complete marketing team.
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How Does Link Building Play Into My Overall Leancenix
Marketing Campaign?

KEYWORL ONSITE ONSITE
RESEARC! RELEVANC! TECHNICA REVIEW LISTINGS LINK BUILDING

Link building should account for 280% of the overall SEO budget.
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What Does The Industry Think? Are Backlinkgeancenix
Essential?

Backlinksare arguablythe most important ranking factor.
- Joshua Hardwick, Ahrefs, October 2020

Links will continue to be one of the leading SEO components if you want to rank well in 2020.
- Anna Crowe, Search Engine Journal, July 2018 (updated for 2020)

o rank Iin local organic results, the most important areas to focus on are: kp&ge optimization, 2) Links,

3) Behavior
- Rosie Murphy, BrightLocal, September 2020



/S /SIS

National vs. Local: Differences in Link Buildingeancenix
Approach

National Campaligns Local Campaigns

® Greater need for higheauthority referring domains. ® Greater need fotocally relevantreferring domains.

® Greater need for higheguantities of referring domains. ® Greater need fotopically relevantreferring domains.




Campaign Strategy Should Be Contingent on Your LEADGENIX
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Linking Domains by DA
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Your Strategy Should Be Justified

LONDON

Customer Data
Excellence

© 39 Min Read

& BlueVenn

Discover how RFID is
Changing Retail for
Good

@ 25 Min Read
PETEDGC

_______

Everything You Need to
Know About Purchasing
Human Resources
Software in 2020

Audit and Analysis

Goal Definition

Development and Planning

Creation and Seeding

® 13 Min Read

Software Advice

5. Monitoring and Controlling
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| Need Content | Write Content
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® Providing value by:

® Educating on a topic.

@® Providing a useful tool.

® Answering a question.

@® Citing a source.

@® Providing credit to an image/infographic.
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® Obtaining a link without any reason or merit.

Example: Including a link within an article that may be topically relevant, but
R2SayWwWiu O2yuUNROGdzGS G2 UKS | NUAOf Swa
reader.
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Link Building Legitimacy Chart LEADGENIX

EDITORIAL
REVIEW
Scholarshios Industry Link Asset Manual
P Directories Reclamation Promotion Outreach
Guest
Blogging
EASY HARD
Local Citations SlideShare Q&A
Naturally,

t NBaa wSfSlFadas t.bQas /2YYSyd ”Othr']r;?eex'Sts
Spam, General Directories, Web 2.0, '
Expired Domains, Anything from
Fiverr, etc.

NO EDITORIAL
REVIEW
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Atlanta Heating and AC LEADGENIX
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Thank You! LEADGENIX

Kevin Phelps
kphelps@leadgenix.com
801-473-2095




