
Social Media

Social Media Channels — when choosing what social media channels to use, keep in mind you may 

need to tailor your message to your chosen platforms. What is the message you are wanting to communicate? 

Who is your audience? These questions can help determine which platform is best for you.

Set a Measurable Goal — how to measure your reach. 
The nice thing is most platforms have their own analytics that do the work for you all you have to do is look it up to keep 
track.

Facebook Business Suite (FREE): Allows you to track both FB and IG engagement
Instagram and Facebook have a “more insights” option that will show you your monthly insights, for free, in 
terms of how many people clicked onto your page, your engagement rate, your top posts and more.

Tweetdeck.com: Lets you check your Twitter engagement.

Other options: Google analytics, YouTube, LinkedIn.

Twitter: Keep it short, sweet and to the point. Can be less formal due to limited characters.

Instagram (IG): Can be more “fun” and informal but it has its limitations when links are involved. 

Facebook (FB): Is a good platform as you can create a “page” dedicated to your organization or event where you can 

have more details. 

YouTube: Allows you to upload video content that is longer than two minutes. 

LinkedIn: This is for your professional crowd, so information and links should be more detailed. 

Website: A website should look professional and be a location to house ALL pertinent information about your organization 

or event. This is a must when trying to reach folks outside your city and surrounding area. Leading people to your website 

should hold priority over Facebook, Instagram, LinkedIn and Twitter. Websites can be as easy or complex as you want 

to make them. They can have pages added to them (home, about, etc.), or they can live as a landing page (where all 

information is available on one page). Hosting fees usually start around $15/mos. Many people think they are super time 

consuming but keeping information up to date is not that much different than managing a FB page. 

Note: Visuals that relate and resonate with what you’re saying will always benefit anything you’re posting, whether it be a 

photo or video.

Food for thought — tracking your social media reach can be a tool used when attracting potential 
sponsors/partners.


