
A Peek Into the 

New API for 
Instagram DMs



New API for 
Instagram 
DMs – what 
is it about?

The new API for Instagram Direct Messaging enables a 

smooth and seamless merging with Facebook 

Messenger.  This merger is bound to happen, as 

Instagram has been steadily becoming the default 

platform for online products and services, and discovery 

and shopping, with over 80%* of customers using the 

platform. By rolling out this upgrade, consumers are 

provided with personalized shopping experiences, 

prompt FAQ responses, and streamlined post-purchase 

management within Instagram.

*Data source: Snaps Jan 2021 Data



Who 
benefits 
from the 
new IG 
upgrade?

Do you own, run or work in a large enterprise? Then, it is you 

who will greatly benefit from this new API update. Don’t get 

us wrong, even if you don’t own any type or size of business, 

everyone and anyone can benefit from this update. 

Correspondence will be a breeze. You don’t have to jump 

from one app to another just to check, read, and respond to 

messages. And in this new era of commerce, conversation is 

key. 



Streamlines the operations and reduces 

repetitive manual work. So you can 

channel your skills on other tasks. 

By engaging API DMs, your brand benefits by: 

✔ Faster transaction

✔ Faster response to customer queries, potential 

collaborations, sponsorship/partnership opportunities

✔ Offer 24/7 support channel for customers

✔ Sales growth opportunities by collation of critical data such 

as name, email, preferences

Why get 

started with 

Instagram 

API?



A strategic tool in 
providing a complete 
customer journey. 

Discovery 
of products or services and 

providing details.

Consideration whether to 
buy products or services by 

providing personalized 
advice.

Purchase products or 
services and catering to any 

other customer needs 
(delivery, payment options, 

etc.)

Post Purchase 
for customer retention or 

brand loyalty and other post 
purchase queries (stock 
availability, monitoring 

order, etc.)

*Data source: Snaps Jan 2021 Data

Around 67%* of global consumers are discovered to prefer directly messaging 

brands versus interacting with representatives. This helps consumers with:



Growing volume of 
consumers using 
Instagram.

+1Bi*
The app has more than 1 
billion users each month.

+20%*
Instagram downloads 

increased by more than 
20% from 2019 to 2020.

60%*
Instagram users discovered 
new products and services 

through the app.

80%*
Instagram users follow at 

least 1 company/enterprise 
on the app.

*Data source: Snaps Jan 2021 Data

Many consumers of most products and services have moved from traditional channels 

into Instagram API support. Additionally, conversations between consumers and 

businesses on Instagram and Messenger grew by over 40%* in the past year.



Variety of entry points to 

start conversations and 

reach targeted customers.

Enterprises can upload their products in 

the form of Instagram stories which 

prompts customers to create a 1:1 

conversation with brands. This establishes 

and solidifies engagement, as consumers 

are given a personalized customer 

experience, which then leads to brand 

loyalty, if the experience is positive. 
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How do you 
build an 
online store 
with Aiah 
Commerce?



But first, to get started with API, your brand must:

● Qualify for API messaging on Instagram

o Is your brand on Instagram?

o Does your brand use Instagram stories often?

o Does your brand receive a high volume of Instagram DMs

(100+/day)

● If it qualifies, partner with a conversational commerce provider

● Grant Instagram account access

● Strategize and execute a phased deployment

*Data source: Snaps Jan 2021



Here are a few tips to help you reach more 

consumers of your brands: 

✔ Post high-quality visuals of your brands on Instagram stories and wall

✔ Use clear and compelling captions that engage your customers

✔ Engage and grow your brand following

✔ Utilize Instagram stories and Instagram live

✔ Optimize scheduling

✔ Make use of locations

✔ Use related hashtags



CONCLUSION



Through faster and effective consumer engagement, a sense of trust is 

created between the consumer and the business. The quicker the answers 

to queries, the more sales your enterprise will make. 

With it also comes brand loyalty, as you establish a more personalized and 

direct relationship with consumers. Conversational commerce is at the 

forefront more than ever, with the new API for Instagram DMs. 

Grow your business even more and join the new wave of conversational 

commerce.
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