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The energy transition and
the related energy crisis are 
shaking consumer trust and 
confidence. Amid disruptions, 
there is more opportunity than 
ever to reinvent the relationship 
with consumers, engage around 
sustainability, and create new 
revenue paths. This is a singular 
moment to delight consumers 
with innovative energy 
experiences and approaches 
alongside empathy and support 
through tough times.

Where better to get inspired and learn than at one of the 
global centers of innovation and disruption — San Francisco. 
Join us for a mind-expanding tour focused on cross-industry 
companies that are pushing the boundaries of customer 
engagement.

The tour will explore five key themes at the heart of the 
industry’s transformation:

1. Converging omni-experiences are the future of energy — 
blending of complex and connected ecosystems to disrupt
traditional products, services and experiences.

2. Growth amid disruption, from incubation, to scale — 
accelerating innovation and organizational agility from 
early stages to successful growth and seamless operations. 

3.  Mastering a “multiplayer” game — working with multiple 
stakeholders to deliver enticing, affordable and equitable 
services for a diverse group of consumers.

4.  Employee experience is customer experience — creating 
empowered and engaged employees who drive great 
customer experiences and operational outcomes.
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5.  Consumer trust through empathy and support — 
building trusted relationships that endure by 
recognizing unique consumer needs and being there 
when needed.

Illustrative agenda
This five-day program consists of three structured days and 
two optional networking days. The tour will visit exciting 
companies and organizations centered around customer 
engagement, customer service and innovation. In addition, 
we will have interesting speakers sharing their personal 
and professional experiences and discussing the latest 
evolutions in engaging consumers. 

Following are the types of sessions you can expect. The 
agenda and specific speakers and presenters are being 
finalized and may not align exactly with this example.

Current agenda

Day 1
The local ecosystem

• San Francisco is the future of energy and eMobility — 
hear Mark Plathson, a serial Silicon Valley CEO, shares
his thoughts on all things energy, mobility and the local 
technology scene.

• Google on creating value with ecosystems — hear about 
Google’s approach to energy and vision for a networked future.

• Navigating the energy transition listen to an overview of 
the latest EY global consumer research on shifting values,
preferences and energy expectations.

Day 2 
The future of the customer experience

• Uber and the intelligent customer experience — learn how 
Uber is building a new customer experience built on insights 
and behavioral science.

• Metromile — learn how an innovative organization incubated 
and scaled solutions to disrupt the insurance industry 
with digital.

• UC Berkeley — hear how energy technology will reinvent the 
customer experience in the future.

Day 3 
Growth through disruption

• Airbnb at the edge of experience — learn how Airbnb 
managed the pandemic, adapted the business and came out 
stronger than ever.

• American Express on empathy to grow — hear how 
AmEx manages customer experiences, particularly when 
consumers face tough times.

• Snap shows how to scale fast and win — learn how Snap 
enables agility in the employee experience to drive a better 
customer experience.
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EY exists to build a better working world, helping 
to create long-term value for clients, people and 
society and build trust in the capital markets. 

Enabled by data and technology, diverse EY teams in 
over 150 countries provide trust through assurance 
and help clients grow, transform and operate. 

Working across assurance, consulting, law, strategy, 
tax and transactions, EY teams ask better questions 
to find new answers  for the complex issues facing 
our world today.

EY refers to the global organization, and may refer to one or more,
of the member firms of Ernst & Young Global Limited, each of which is 
a separate legal entity. Ernst & Young Global Limited, a UK company 
limited by guarantee, does not provide services to clients. Information 
about how EY collects and uses personal data and a description of the 
rights individuals have under data protection legislation are available 
via ey.com/privacy. EY member firms do not practice law where 
prohibited by local laws. For more information about our organization, 
please visit ey.com.
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