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What is Dexioprotocol?

The evolution of the internet from a technology that has enabled us to con- 
sume (Web1) an ever-expanding digital terrain, to a medium that has encour- 
aged us to create (Web2) a customized digital profile, to a platform which 
now emboldens us take control (Web3) and command ownership of our very 
own digital assets has been the single most important technological phe- 
nomenon of the past 75 years. Dexioprotocol is a gaming company that uses 
crypto and blockchain technology to enhance user experience and bridge the 
gap between traditional enterprise and the Web3 revolution.

Our vision is a world in which blockchain technology is mainstream and 
vastly more people are connected by it. Our mission is to deploy products 
that foster blockchain and crypto adoption, ensure utility for our native token, 
and cultivate sustainable revenue streams for our business. We are guided by 
the principles of authenticity, integrity, and transparency. Everything we do is 
mea- sured against that mission and those principles.

According to recent data, roughly 3.9% of the global population is HODLing 
crypto with certain regions reporting figures as high as 12% having at one 
point or another owned crypto or Non-Fungible Tokens (NFTs) in the past 12 
months. In other words, there is a lot of room for growth.

The opportunities in this next epoch are limitless and will facilitate exciting 
new innovations in business, finance, education, gaming, recreation, fitness, 
art, music, and so much more.
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At Dexioprotocol, we are developing a suite of gaming applications that allow our 
users to play with or without a digital wallet. These products all have business 
models built into them which not only encourage the use of crypto and NFTs, but 
also provide multi-faceted opportunities for the project to generate revenue and 
for our partners to develop a larger and better connected customer base. 

By providing people with outstanding interactive games, we can introduce digital 
assets and other applications within our ecosystem that allow our users to step 
comfortably into blockchain technology while their attention provides a valuable 
resource to all of our business partners through integrated marketing and 
advertising.

The project was launched on May 3, 2021 on the Binance Smart Chain (BSC) with 
the ticker symbol DEXI. In June of 2022 a decision was made to migrate to 
another chain, eventually allowing the token to be “multi-chained” and exist 
across many EVM (Ethereum Virtual Machine) networks. There were many fac-
tors that played an important role in this decision and we feel it will accelerate 
our growth, providing many new opportunities that we may not have had on the 
BSC. On September 9, 2022 we went live on Elk.Finance on the Polygon network. 
This move has given us the occasion to make advanced upgrades to all of our 
smart contracts across our entire ecosystem, creating better user experiences,
a more secure protocol, and allowing for needed flexibility as we continue to 
evolve and adapt in this ever-changing space.
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Why Whitepaper 3.0?

At Dexioprotocol we recognize that every aspect of the crypto space is moving 
and developing rapidly. We understand that we must always be open to new 
ideas and opportunities. This version of our whitepaper is simply the next itera-
tion of that process. We fully expect there to be many more developments as 
we continue on this journey.
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The Future of Gaming Applications
(Blockchain vs. Non-Blockchain Gaming & DexiConnect)

One of the most important ways that we learn, connect with others, and 
adopt new ideas is through the process of playing games. Gaming activities 
are an extremely powerful tool in; early education, school & playground 
athletics, organized activities within our churches, mosques, & synagogues, 
and even in our corporate team building exercises & retreats. There is no 
denying how important gaming has been throughout all of human history 
as an aspect of integration and adoption of shared values and new ideas as 
well as a powerful means of connecting with one another.

According to the International Trade Administration, a US based govern-
ment agency, the global video game industry was valued at $159.3 billion in 
2020, with 2.7 billion gamers worldwide. A staggering $77.2 billion was 
generated from mobile gaming, a 13.3% increase over the year prior. The 
COVID-19 pandemic actually drove sales up at a higher than expected rate in 
2021 and some estimates have the industry growing by close to 15% in 
2022. In other words, this is very big business and is growing at an astounding 
rate. It is estimated in the US alone, 75% of all households have at least one 
self-identified gamer. International statistics for this are more difficult to 
obtain but the trend is clear; gaming is huge and it is here to stay.

The play-to-earn (P2E)/move-to-earn (M2E)/learn-to-earn (L2E) phe- 
nomenon has been taking the crypto space by storm ever since the widely 
successful release of several P2E games in 2020 and 2021. The industry is 
awash with burgeoning P2E/M2E/L2E projects, all vying for the chance to 
grow their ecosystem by allowing their players to earn crypto and upgrade 
their NFTs directly through gaming. Those upgraded NFTs are then poten-
tially sold for a profit by that gamer to another gamer in that ecosystem.
Never before in all of gaming has there been such an amazing opportunity 
for people from all over the world and all walks of life to actually earn through 
gameplay and take part in the ownership and commodification of their 
gaming assets.
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Unfortunately, this has also opened up an avenue for a wide range of bad 
actors (both purposeful and unintentional) to create “Ponzi schemes” where 
only the early entrants benefit from the rapid growth of a project while the 
late comers are used as exit liquidity.

At Dexioprotocol, we are hyper-vigilant against and acutely aware of these 
pitfalls. We are deliberately and carefully building out our gaming ecosystem 
and all of its mechanics in a way that is both sustainable and scalable. We 
are also extremely conscious of the importance of inclusiveness. All of our 
games are free to download and free to play.  It is possible to gain an advan-
tage by spending more “money” than other players without investing your 
time but it is impossible to “pay-to-win.” Any gamer with enough time 
invested can create a competitive profile in any one of our games and have 
an equal opportunity to participate in our reward systems. We are also actively 
seeking out  other projects that are building sustainable ecosystems in the 
P2E/M2E/L2E movement.

One of the more interesting phenomenon to take place in the blockchain 
gaming space is that most self-identified gamers are hesitant to play NFT 
games, and in many cases are vocally skeptical of this relatively new genre. 
This has become more evident as a rapidly growing group of gaming crypto 
projects compete for the screen time of new users. But what if you could 
offer your users games that literally anyone could play? Games that could 
use NFTs and other blockchain assets but could also be played without 
having to download a digital wallet? That is exactly what we are doing at 
Dexioprotocol. We are creating a suite of gaming applications that can be 
used with or without the use of NFTs or crypto. This actually helps to over- 
come three significant challenges for blockchain gaming: 

The Future of Gaming Applications
(Blockchain vs. Non-Blockchain Gaming & DexiConnect)
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The Future of Gaming Applications
(Blockchain vs. Non-Blockchain Gaming & DexiConnect)

1. We can offer skeptical gamers applications that they can play without 
having to download a digital wallet so that we can get them actually playing 
the games. We have found that once traditional gamers begin to play block- 
chain games and get over their initial skepticism, they fall in love with the 
blockchain experience.
 
2. We can offer our games to people who may not be able to use crypto or 
blockchain based games in countries where crypto may be restricted or 
banned or in instances where the gamers themselves may be unable to use 
crypto or blockchain assets, like minors in the United States.

3. It allows us to create traditional fiat revenue streams like in every other 
non-blockchain based gaming ecosystem so that we can support the busi-
ness of Dexioprotocol and the development of our blockchain technologies.

Furthermore, we have created an integrated login system that we call Dexi-
Connect that enables our users to collect assets in any one of our games 
and use those assets in our other games. This is important for user reten-
tion. Many gamers become bored easily with a game they have been playing. 
Good gaming companies keep their users engaged by creating interesting 
lore and have strategically timed releases to motivate their users to come 
back. We are doing all of that and also allowing our users to take assets they 
have earned or purchased in one game and make use of them in another. 
This will ensure continued user support as players pivot from one game to 
another looking for fresh visuals and new challenges.

Our gaming ecosystem is a an ever-expanding interconnected platform for 
players, businesses, crypto projects, and other organizations to connect with 
one another, attract targeted new clients, build meaningful relationships, 
and have incredible experiences. There is absolutely no limit to this ground-
breaking phenomenon.



DexiHunter, DexiKnights, DexiDragons,
DexiCarnival, DexiRacer and Legends of the Dexiverse (LotD)

Our Games
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DexiHunter is a mobile gaming application that gives its players access to a 
worldwide augmented reality (AR) universe, which we affectionately call 
the Dexiverse. Within the Dexiverse there are AR bounties placed around 
the globe in the form of crypto, NFTs, QR codes (partner business vouchers), 
gaming assets, and DexiCash; an in-game currency used throughout the 
entire Dexioprotocol gaming ecosystem to purchase non-blockchain items 
that can both improve game-play as well as add to the aesthetics of a play-
er’s profile.

Collecting these bounties is rewarding on many levels:
1. Individuals are able to add to their digital portfolio simply by playing the 
game.
2. The players, or “Hunters”, are required to do physical activity to collect the 
bounties.
3. The app is fitted with a health tracker to monitor steps, geolocation, and 
other metrics. The Hunters are rewarded for their participation and have 
increasing chances to earn more rewards that directly reflect their activity 
level.
4. In order to collect certain crypto or NFT bounties, Hunters have to answer 
one to three questions about the asset they are collecting or perform an 
activity like following the Twitter or YouTube channel of a partner project or 
business. This makes the game not only rewarding on a financial and mate-
rial level but also educational for the Hunters and beneficial to our partners.
5. Mechanics from two of our other games have been integrated into the 
gameplay. Hunters can use their dragons from DexiDragons to battle in AR 
in order to unlock special bounties. The Hunter’s dragons must “fight to the 
death” in a turn-style competition which is better described below in the 
section titled “DexiDragons.” Hunters can also go on “quests” around their 
city and interact with special non-playable characters (NPC) that come 
directly from our desktop game DexiKnights. These NPCs require that the 
hunter perform “spells” in augmented reality in order to unlock the next 
steps in their quest. At the end of every quest is a special bounty that only 
those that pass every stage of the quest can obtain.
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DexiHunter also has integrated social features that encourage Hunters to 
work together to find bounties. Hunters can build a friends list and send 
requests to other Hunters to go on the hunt. They can chat with one another 
from inside the application and monitor the successes of other Hunters 
through the leaderboard.

A few of the most obvious and frequently asked questions have been - “How 
does this application help businesses develop their customer base? How 
does it help partnering projects? And how does Dexioprotocol cultivate 
sustainable revenue streams in the process?” Visualize going into the Dexi-
Hunter app and being directed to a bounty at a local coffee shop or bakery, 
a fast food restaurant, or your favorite clothing store. Hunters will be able 
to collect rewards for those businesses in the form of NFTs or QR Codes 
(simple vouchers) that can be redeemed. These bounties do not necessarily 
need to be dropped inside or anywhere near these places of business. 
Perhaps that business wants to draw traffic from another part of the city or 
from a neighboring town or country.  
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The bounty system is an incredibly versatile and unique opportunity for 
businesses in any industry to target and develop new customer pools or 
reward their existing patrons in a variety of engaging ways. Also, when new 
gaming or crypto projects launch or when established projects are looking 
to boost their membership, they often host airdrops. In most cases, this is 
an ineffective way of developing a community. Alternatively, we can offer 
partnering projects the opportunity to place their tokens throughout the 
Dexiverse and then require that the Hunters engage with the project in any 
number of ways before they can collect and redeem their token bounty. 

This will drive new traffic to that project’s website and social media, allowing 
sustainable growth of their community, giving them a powerful tool in the 
effort to reach new holders. We have built service charges into this process 
and generate revenue that reflects the value that the service provides; 
a win-win for both our partners and Dexioprotocol.

More information about all of these concepts is available in section 3 of this 
document under the heading “The Business of Dexioprotocol.” Additionally, 
images and descriptions of the gameplay as well as a detailed description 
of the entire business model behind DexiHunter will be available in two 
separate documents titled: “DexiHunter Operational Mechanics” and “Dexi-
Zones and DexiZone NFT Litepaper.”
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In October of 2021, Dexioprotocol released its first game. DexiKnights is 
an arcade-style sword fighting game available for download at itch.io 
for desktop gamers.
This extremely competitive player vs. player (PVP)/player vs. environ-
ment (PVE) game uses upgradable NFTs and invites you into an imag- 
inary world where you’ll be able to battle your way through realms, 
challenge other players, and upgrade your weapons and armor directly 
through gameplay.

There are four game modes in DexiKnights:

Campaign Mode: A single-player mode in which players are able to pro-
gress through unique levels and combat various adversaries. The goal 
of campaign mode is to defeat as many opponents as you can to level 
up your NFT weapon while you earn DexiCash.

Survival Mode: Face an endless onslaught of enemies in single or mul-
tiplayer combat.

PVP: Fight to the death in gladiator-style competitions with other 
DexiKnights. Competitions are tracked through a Match Maker Ranking 
(MMR) system and players are rewarded with DexiCash and other non-
-blockchain items through the leaderboards.

Tournament: Bracketed tournament competitions hosted by Dexiopro-
tocol and sponsored by one or more of our partnering businesses or 
projects. Reward pools are created from the sponsors and entry fees. 
Only the top players in the tournament reap those rewards. These tour-
naments are entirely PVP based and have a varying number of entrants 
and allocation of prize pools.



WHITEPAPER 3.0

DexiDragons is a mobile application in which you collect, hatch, and care 
for adorable little dragon monsters so that they can fight other teams of 
dragons in fast-paced PVP competitions in order to win various prizes. 
There are also PVE arenas and single-player boss battles where players 
have the chance to earn DexiCash, gaming assets, NFTs, and even crypto 
rewards.
Every dragon can be outfitted with both NFT and non-blockchain weapons 
and armor as well as customizable cosmetic add-ons that make the game 
even more engaging.

Every player has their very own “Dragon Lairs” where they raise and care 
for their dragons, as well as customize their home page scene and build 
out different themed locations. Each of the player’s Lairs are unique and 
can be outfitted and decorated to display their unique vision. Seasonal 
options are available for players to create Holiday and era-themed Lairs. 
Social features are integrated into the app and players are able to view 
and compare their Lairs to that of their friends in the game.

Players are able to compete in sponsored tournaments, much like in 
DexiKnights where the prize pool is filled by entry fees and tournament 
sponsors. Only the most competitive players are able to win and earn a 
portion of that prize pool.



WHITEPAPER 3.0

In accordance with our mission of sustainability, we have developed a suite 
of arcade and carnival mini-games with the intention of capturing more user 
attention and providing a variety of gaming experiences. User retention and 
average user time spent in our applications increases as we provide layers 
and options for our community.

Players are able to use their DexiCash throughout the “carnival” of games to 
win prizes and add items to their player profiles which can be used in other 
games within our ecosystem. As of the publishing of this document, there 
are 5 mini-games but we will continue to add more games to the carnival 
over time.

The current games in DexiCarnival are:
1. Plinko
AKA “coin drop”, allows a player to use their DexiCash to drop coins onto a 
table where a slider may or may not push more DexiCash and/or special 
prizes into that player’s vault.
2. Skeeball
Players can win DexiCash and other prizes by racking up points in this arcade 
favorite.
3. Air Hockey
Players can compete against several different opponents, attempting to 
score the most goals and win DexiCash and other prizes.
4. Claw Machine
Using DexiCash, players can take a turn with the claw and attempt to grab a 
prize from the prize pool and return it to their inventory.
5. Ballista
Using a crossbow, players can shoot balloons filled with prizes. The balloons 
are constantly being shuffled so the player must use some skill and luck to 
collect the best inventory items.

More information about the integrated business mechanics of DexiHunter, 
DexiKnights, DexiDragons, and DexiCarnival will be available in a document 
titled: Dexioprotocol Gaming Operational Mechanics.
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A multi-player mobile racing game with RNG (random number generator) 
power-ups and different abi- lities spread throughout the tracks. Racers 
battle their way to the finish line in order to win DexiCash, crypto, NFTs, and 
other game prizes. Racecars can be either NFTs or non-blockchain items 
and racers can outfit their vehicles with any number of NFT and non-block-
chain additions. Some add-ons are purely cosmetic while others improve 
the Racer’s ability to compete.

Legends of the Dexiverse (LotD) is an extraordinarily beautiful game based 
on a developing storyline that assets throughout the universe need to be 
collected and returned to a depleted Earth.There are many characters and 
dozens of landscapes. The players, which we call Dexinauts, will have the 
opportunity to earn crypto and other gaming assets in PVE competition 
while they complete levels and upgrade their NFTs through combat and 
competition. Eventually, LotD will become our very own blockchain based 
MMORPG (Massively multiplayer online role-playing game) where Dexi-
nauts from all over the world will be able to play against one another in 
PVP competition.

More information about the storyline and game mechanics will be made 
available in a separate document.



(Integration & Support for Newcomers & Seasoned Enthusiasts)

The Ecosystem
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All of our applications are designed to support our ecosystem and facilitate 
our mission. Outside of of our games we have three products and we are in 
the process of developing our very own Layer 1 (L1) network. Throughout 
the lifespan of Dexioprotocol, we have developed several products that we 
later decided were not core to our mission.

This is an important characteristic and something that distinguishes us 
from many other crypto projects and businesses. As was stated, we are 
guided by our mission of adoption, utility and sustainability as well as the 
principles of authenticity, integrity, and transparency. We measure every-
thing we do against that mission and those principles. When it is clear that 
something we are doing no longer meets that criteria, we are not afraid to 
pivot to something that does.
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In Accordance with our mission of utility, NFTs minted using DEXI as the cur-
rency of trade are used as the dominant asset in our games as well as in our 
NFT creator community. Using DEXI in this regard ensures that the token 
remains at the center of our economy, not just as something that people are 
trading and speculating on but something that they actually need to have 
and use in order to interact within our ecosystem. However, as described 
below, we will remain flexible and able to accommodate other tokens and 
coins in our NFT ecosystem.
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The CreatorHub allows for minting NFTs by independent creators and 
artists. NFTs are predominantly minted using DEXI as the currency of trade. 
However, it is possible for us to allow for other currencies of trade on the 
site. For instance, we could allow creators to mint and require that their 
NFTs be bought and sold in CRO, MATIC, ETH, AVAX, or any other currency we 
choose to allow the creators to use. Once the NFT is minted, the currency 
can not be changed. This will benefit partnerships by allowing other projects 
to mint in their own currency as well as provide flexibility in light of the ever-
changing regulatory environment.

Creators are able to set their royalty fees for their NFTs from 0-20% which 
is then permanently displayed on that NFT in the CreatorHub. These royalty 
fees are paid out instantly to the creator upon every resale of their work. 
This ensures that creators are continuously rewarded in a transparent way 
so that future sellers of the work are fully aware of the royalty fee that will 
be paid out to the creator upon resale. There is also a 2% fee charged to 
every seller by the Emporium. Those funds go to Dexioprotocol and are 
used in the operations of the project. There is a NFT contract address for the 
CreatorHub itself where the NFTs are stored on the blockchain and there is
also a Market contract address where any NFT that is put up for sale or auc-
tion resides. This allows for multiple levels of flexibility in our system for 
auctions and security.
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The GameVault allows users to buy and sell game assets for the Dexiopro-
tocol gaming ecosystem. Only Dexioprotocol can mint NFTs onto the 
GameVault contract address. Again, we can mint and make use of literally 
ANY crypto payment method we wish. This opens up a wide range of possi-
bilities in terms of revenue generation but also the use of many different 
NFTs within the gaming ecosystem from many different projects.

All NFTs minted by Dexioprotocol carry a 10% royalty fee paid by the seller 
on resale. These funds are used for operations throughout the entire pro-
ject.
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Migrating to the CreatorHub or GameVault

There are many NFT projects that want to join a larger community, have 
better visibility, or change something about their NFTs. All of this can be 
done by migrating to our CreatorHub through our proprietary migration 
system.

This process can also be facilitated for ANY NFT game project that wants to 
migrate to the GameVault and gaming ecosystem. There are many gaming 
projects that have yet to build a viable game or have failed to produce a 
game that people enjoy playing, but they may have a large community of 
NFT owners. Those NFT owners could migrate their existing NFTs to our 
gaming ecosystem and so create utility for their assets, breathing life back 
into them. This could also be done to allow gaming NFT creators (gaming 
project devs) an opportunity to “upgrade” those NFTs to include attributes, 
allowing them to become far more valuable to their community. It is also 
possible to just allow the NFTs themselves to operate within our games 
WITHOUT migrating them into our GameVault as our game system can read 
and implement specific static attributes for any NFT on any contract 
address we wish to add.



In August of 2021, Dexioprotocol released the DexiWallet on the AppStore and 
PlayStore. The product was a success and had thousands of downloads and 
positive reviews. However, over time, it became evident to us that we needed a 
different product, built using different structure. The primary reason for this is 
fairly straightforward; the market is filled with excellent mobile wallet applica-
tions produced by projects that are either wallet focused or have the backing of 
a major centralized exchange, like in the case of Trust Wallet and Binance. We 
want and need a wallet that does very specific things within our ecosystem. 
From this need was born the concept for DexiWallet 2.0.

In accordance with our mission of adoption, we need a simple wallet that users 
of our gaming applications can easily integrate in our games. DexiWallet 2.0 
does exactly that; it is a place where users of our ecosystem can store their 
public wallet addresses against their profile which enables them to easily use 
our products integrated against whichever wallet products they choose to use.

WHITEPAPER 3.0



WHITEPAPER 3.0

DexiSwap is integrated with the routers at PancakeSwap, UniSwap, and Elk.Fi-
nance and can be integrated with many more routers on many other Decentral- 
ized Exchanges (DEXs). This enables the users of DexiSwap, and in particular 
crypto newbies, to easily swap tokens on several of the largest networks.

In accordance with our mission of adoption, we have created our very 
own decentralized swap that serves two primary roles:

DexiSwap has a migration feature. This allows for users to swap their DEXI v1 
and DXG (Dexigas) on the BSC for DEXI v2 on Polygon. This function will also 
allow users to swap DEXI v2 on Polygon for DEXI v2 on many other EVM 
networks where DEXI v2 will eventually also be launched. Having DEXI v2 exist 
across multiple chains has many advantages for us as we connect with new 
communities across many different chains. The DexiSwap Migration function 
allows for a seamless interoperability for the multi-chained versions of DEXI v2.



We are in the process of building an entirely new network based on the proof-
-of-stake concept and will use a worldwide network of validators to process 
our transactions in the most cost effective and energy-efficient way.
Applications of this network are endless and discussions with industry 
leaders in insurance, music, construction, and education are already undrway. 
We want to use the visibility that DexiHunter will bring different clients to 
facilitate business and technical relationships that allow for the most effec- 
tive interactions possible. By applying smart contract technology in an ultra-
-fast and completely secure medium, we will provide an invaluable resource 
for all network users and their clients.

One of the most important questions that has been asked about the SDN has 
been, “Why do we need our own L1 network?” 

We are developing our own network to facilitate an ecosystem that allows us 
to be as creative and innovative as possible without the constraints of other 
protocols. Our target goal for the SDN is to enable the corporations, charities, 
projects, and small businesses we partner with the opportunity to create their 
very own token, paired with DEXI, on our network so that they can have the 
freedom to create their very own financial ecosystem using blockchain tech-
nology. What does that look like? Businesses of every kind use loyalty pro-
grams to develop relationships with their clients that bring those customers 
back. Whether it is a punch card at a local coffee shop, loyalty points tracked 
through apps like Square, or rewards accrued through credit card purchases, 
almost every business, especially those in the service industry, are using a 
type of financial ecosystem to foster lasting relationships with their customers.
Our mission is take that one step further and provide the businesses we partner
with a token on our blockchain enabling them to reward their customers with 
in-store currency that can be spent on any number of things such as dis- 
counts, premium memberships, merchandise, and so much more.
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The possibilities of this are almost endless. The business then has a crypto- 
based ecosystem to reward, track, and develop their customer base using a 
proprietary token that can be converted into DEXI and ultimately into other 
crypto or even fiat. This feature will allow the businesses that adopt it first to 
set the trend in customer loyalty relations and put them on the forefront of 
the blockchain revolution. The businesses that we work with in DexiHunter will 
be our first partners in token creation but we will expand that rapidly to any 
business that has the foresight to see just how incredible this feature will be 
for their business and their customers. Eventually, we will allow new crypto 
projects to launch directly on our network.

The Smart Dexio Network, with DEXI at the center of its operations, will be the 
first network of its kind. Our innovative gaming ecosystem, the pioneering 
potential of DexiHunter, as well as our hybrid approach to blockchain business 
will create endless opportunities for our network.
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Dexioprotocol Inc. is a registered corporation in the State of Delaware, USA. 
Currently, there are 2 shareholders, Gregory Gould of Ohio, USA and Don 
Reyke of Amsterdam, Netherlands. There are subsidiary companies owned
independently by Mr. Gould and Mr. Reyke that fall under the umbrella of 
Dexioprotocol Inc. Dexioprotocol Inc. is the sole owner of all of the products 
developed and deployed by Dexioprotocol and is subject to US laws and 
regulations.

(The Hybrid Business Model)

The Business of Dexioprotocol
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We have created an independent ecosystem with interdependent relation-
ships within our applications that generate the maximum amount of revenue 
while providing the highest level of value to our partners, gamers, and spon-
sors. This is achieved by balancing token utility and crypto revenue generation 
with traditional business mechanics and fiat revenue models:

1. Direct Fiat Revenue:
a) Sales of crypto & NFT redemption rewards on the AppStore and PlayStore.
b) The sale of vouchers for partnering businesses in DexiHunter.
c) The sale of DexiCash on our website and in the AppStore and PlayStore.
d) The sale of Merchandise on the DexiMerchStore, an online store for
    Dexioprotocol approved merchandise.

2. Direct Crypto Revenue:
a) The sale of DEXI GameVault NFTs.
b) Royalty fees from the sale of DEXI GameVault and CreatorHub NFTs.
c) Royalty fees from partnering projects dropping their tokens and NFTs in                             
 the bounty system.
d) Small taxes in the transactions conducted on DexiSwap.

3) Advertising & Marketing Revenue:
a) Billboards and interactive spaces can be created in augmented reality  
    anywhere in the world for our partners and sold to the highest bidder.
b) Sponsorship opportunities for the PVP bracketed tournaments in 
    DexiKnights and DexiDragons.
c) Ad space can be sold in any of the environments of DexiKnights,
      DexiDragons, or DexiCarnival.
d) Specialized branded assets can be sold for use in the gameplay in the  
    gaming ecosystem.

The Business of Dexioprotocol
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Traditional gaming has become a very big business. A huge portion of gaming 
revenue models are baked into the games in the form of in-game currency and 
items that gamers can purchase using fiat on company websites and through 
the AppStore and PlayStore. The Dexioprotocol gaming ecosystem is no diffe-
rent. We have our in-game currency DexiCash which is used for a wide range of 
utility within the gaming ecosystem and can be purchased directly through our 
website or in the AppStore and PlayStore. Additionally, we have developed the 
Reward Redemption System for users to be able to redeem and have sent their 
collected or earned crypto & NFT assets.

In the future, the system will require that a user who wishes to have an NFT or 
crypto asset sent to them that they have collected in DexiHunter or earned in 
any of the other games, must first pass a KYC/AML (Know Your Customer/Anti- 
-Money Laundering) screening. After a successful pass of the KYC/AML process, 
the user will be awarded with 10 FREE Reward Redemptions. They can also refer 
people using their referral code and earn 5 FREE redemptions for every person 
they refer that successfully passes KYC/AML. In order to obtain more Reward 
Redemptions, a user must either subscribe monthly or purchase a bulk package. 
We understand that many “crypto purists” and skeptical crypto enthusiasts will 
see this process as a violation of the ethos of decentralization and anonymity. 
But the fact of the matter is that regulations which will carry these types of 
requirements are coming down whether people like it or not. As a US based cor-
poration, we are also subject to the Office of Foreign Assets Control (OFAC) com-
pliance. US incorporated entities must comply with OFAC or face substantial 
fines and potentially criminal offenses. We are not making a stand on the issue 
in terms of philosophical or ideological beliefs. We are making a stand on the 
issue from a simple business perspective. We can not distribute commo-
dities/assets that maintain value to users without tracking what those commo-
dities/assets are and who we sent them to. Our mission is adoption, utility, and 
sustainability. Whether we like it or not (again, we are not making an ideological 
stand here), in order to facilitate mass adoption and ensure long-term sustaina-
bility we must deal with the realities of the coming and existing regulations.

Reward Redemption System
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DexiZones are geographically significant areas in which DZ NFT owners in 
good standing with the DexiDAO are able to operate a full spectrum AR based 
business utilizing the incredible technology behind DexiHunter. The DZ NFTs 
are minted by the DexiDAO and sold to the highest bidder. In addition, royalty 
fees are built into the DZ NFTs and a portion of their resale is always recove-
red by the DexiDAO. 

More information as well as a detailed description of the entire business 
model of the DexiZones and DZ NFTs is available in a document titled: DexiZo-
nes and DexiZone NFTs Litepaper.

In an effort to maintain corporate veil, Dexioprotocol Inc. is launching the 
DexiDAO, a decentralized autonomous organization that will be governed by 
the new token, DexiGov. Owners of DexiGov will be able to vote “one for one”
on a variety of matters that pertain to the governance of Dexioprotocol inclu-
ding but not limited to; Company leadership, annual minting, transaction 
taxes, DZ NFT operations and minting, and the distribution of rewards.

More details about the DexiDAO will be made available in a separate docu-
ment titled: DexiGov and the DexiDAO.

 &
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